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1.0 INTRODUCTION 
The Deepwater Horizon (DVvH) oil spill (which began on April20, 2010) in the Gulf of 

Mexico directly affected various coastal resomces, such as beaches, fishing areas, wetlands, and 
wildlife, that support tow·ism activities. The DWH oil spill also impacted various people and 
businesses that depend on tourism, such as hotels, restaurants, retailers, and tour operators. These 
impacts on tourism were spread across a variety of geographic areas, and the extent of the 
impacts on people and businesses did not always con·espond to the extent of the physical oil 
damage. Rather, the impacts of the spil l on tourism activities in any particular area were 
determined by various factors , such as the structuTe ofthe area 's economy, clean-up activities, 
compensation programs, and public perceptions. 

To better understand the DWH oil spill's impacts on tourism in the Gulf region, the 
Eastern Research Group (ERG): 

• Analyzed data fi-om the Gulf Coast Claims Facility (GCCF) for DWH oil spill-related 
claims received between August 22, 2010 and March 1, 2012 (Section 2.0). 

• Reviewed local-level information on travel, tourism, and recreation in the Gulf of 
Mexico region related to the DWH oil spill in newspaper articles and tourism bureau 
websites (Section 3.0). 

• Analyzed quarterly employment, establishment, and payroll data for tomism-related 
sectors in the Gulf region (Section 4.0). 

• Conducted a limited amount of field work in the Gulfregion, including interviews 
with tourism officials, trade associations, and businesses (Section 5.0). 

Each of these four components represents a distinct approach to assessing the impacts of 
the DWH oil spill on tourism; we discuss the methodology, data, and findings for each 
component in their separate sections within this report. We then provide a synthesis of the results 
of these various methodologies in Section 6.0. ERG also developed profiles for 64 Gulf region 
counties and parishes to show the scale of tow-ism withjn each and to identify the impacts of the 
spill on each county or parish. These county and parish profiles, which aggregate the results of 
the four methodologies discussed above, are presented in Appendix B. 

Geographically, this study focuses on 64 counties and parishes in the Gulf region: the 54 
coastal counties and parishes and I 0 non-coastal counties and parishes. These counties and 
parishes were selected during the development of a related repot1 (ERG, 2014). ERG (2014) 
documents the development of the data that are used in Section 4.0 of this repott. In selecting 
these counties and parishes, BOEM considered a number of factors , including: 1) the scale of 
each county's or parish 's tourism industry, 2) the extent to which it was impacted by the D\VH 
oil spill, 3) its proximity to the coast, and 4) the scale of the OCS oil and gas industry in the 
county or parish. Appendix A provides maps of the in-scope counties and parishes by state. The 
data created as part of this project will be used by BOEM to assess the impacts of the DWH oil 
spill and to estimate the impacts of future activities and events on tourism. 

US_PP _BOEM000114 



2.0 ANALYSIS OF GULF COAST CLAIMS FACILITY DATA 

After the DWH oil spill, BP entered into negotiations with the U.S. government, the 
company agreed to: 1) establish a $20 billion trust, funded over four years, that would be 
available to pay the claims of individuals and businesses under the Oil Pollution Act of 1990 
(OPA), and the claims of local and state govemments and claims of federal, state and ttibal 
trustees for natural resource damages ; and 2) create a new claims process to be administered by a 
neutral third party (BDO Consulting, 2012). As part of the response to these negotiated tenns, 
BP created the Gulf Coast Claims Facility (GCCF), an organization aiming to resolve individual 
and business claims for costs and damages incurred as a result of the DWH oil spill. GCCF 
began operating in New Orleans in August 2010 and continued as the BP claims processing 
facility until it was replaced by the Court Supervised Settlement Program on June 4, 2012.1 

The purpose of this analysis is to use the data on claims filed with the GCCF to identify 
travel and tourism sectors that were impacted by the DWH spill across the Gulf Coast and to 
identify the geographic locations of impacts based on claims. 2 In this section, we present data on 
the claims paid by sector at the state level, the amounts of claims for the 64 counties in the study 
area, and provide maps to identify the location of impacts (claims) in the Gulf 

Table 1 provides data from the GCCF clajms paid between August 22, 2010 and March 
l , 2012 by industry type.3 "Tourism and Recreation," as defined by GCCF, appears eighth on the 
list and represented less than three percent of total paid claims. Some of the industries t11at 
appear higher on the list (e.g., food, beverage, and lodging), however, are included in BOEM's 
definition oftoutisms developed in another rep01t (ERG, 2014). Thus, it was necessary to 

reconcile the set of sectors included in the BOEM definition of tourism with the set used by 
GCCF in its definition of tourism. 

This section begins by describing the GCCF data that we used in the analysis. We then 
discuss how the GCCF-defmed tourism sector compares the BOEM definition developed in 
ERG's previous work (ERG, 2014) and bow we used the GCCF data to develop a measure of 
tourism impacts consistent with the BOEM definition of tourism. 

1 The CoUit Supervised Settlement Program was one result of the agreement-in-principle that BP reached 
with plaintiffs in the class action lawsuit, In Re: Spill by the Oil Rig "Deepwater Horizon" ;n the Gulf of 
Mexico on April 20. 2010. As part of the litigation, a "Transition Order'' to create a process to transition 
JTom the GCCF process to the CoUtt Supervised Settlement Program was issued on March 8, 20 12. (BDO 
Consulting, 2012). 
2 The claims analysis for this project was conducted using the GCCF claims data before the claims 
process transition to the Court Supervised Settlement Program. 
3 The rationale for using paid claims is discussed in Section 2. 1. The range of dates corresponds to the 
data that ERG obtained from GCCF for use in this analysis. 

2 
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Table 1 

Distribution of GCCF Claims Paid between August 22, 2010 and March 1, 2012 by 
Industry Type 

J<;ccy~d,stry ~y~J : ~ fl ~ : 
I ~ 4 

" ll n 
I I 

rP~r~nt!i 
1. :' 

~ II 11
1 

Arno~nt 

Retail, Sales or Services $ 1,883,336,596 31. 11 % 

Food, Beverage and Lodging $1,588,441,988 26.24% 

Fishing l$7 42,772,569 12.27% 

Rental Propeny(ies) $662,902,992 10.95% 

Multiple Industry I Business Types $397,074,014 6.56% 

Seafood Processing and Distribution $352,761,346 5.83% 

No Industry Designation $280,420,2 15 4.63% 

Tourism and Recreation $146,661,731 2.42% 

Total $6,054,371 ,450 100% 

2.1 DESCRIPTION OF GCCF CLAIMS DATA USED IN OUR ANALYSIS 

I 

We obtained from GCCF three Microsoft® Excel® data files that include data for claims 
received between August 22, 2010 and March I, 20 12.4 The data includes a number of elements, 
including: 

• Claim value 

• Claim type (e.g. , real and personal propetty damage, removal and clean-up costs, lost 
earnings and profits) 

• State and cotmty of loss 

• Business/industry type (e.g. retail, sales, and service, tomism and recreation) 

• Clajmant type (i.e., individual or busioess)5 

• Claimant state and county of residence 

We restricted the data to include only claims that are associated with at least one 
payment.6 The data included I ,056,866 claims, 399,676 (37.8 percent of the total) of which were 
associated with at least one payment. These 399,676 claims paid (for claims received between 
August 22, 2010 and March 1, 20 12) are the data that form the basis of our analysis in this 

4 The end point of this time frame corresponds to when ERG conducted tlus analysis. 
5 Govemment claims (e.g., reimbursemem of unemployment compensation) are addressed through a din'erent 
rrocess. 

The GCCF data contain many claims where no payment has been made; examples include claims that were still 
under review or tllaL were denied. 
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rcp01t. These claims were associated with $6.05 billion in payouts to claimants between August 
22, 2010 and March 1, 2012. 

GCCF offered different options for payment to claimants: 

• Emergency Advance Payments (EAPs) applications were able to be submitted from 
August 23, 20 I 0 to November 23, 2010 and provided immediate relief without 
requiring the claimant to give up the right to sue BP or other patties. EAPs required 
less documentation and less rigorous review than other claims. Claimants were able 
to apply for EAPs covering losses of one month (EAP-1) up to six months (EAP-6). 

• From November 23, 2010 to its termination on June 4, 2012, GCCF provided Interim 
and Final Payments. lntetim Payments cover past losses; Final Payments cover past 
losses and future damages. To receive a Final Payment, a claimant had to waive his or 
her right to sue BP and other patties for all claims (except claims involving physical 
harm), but Interim Payments did not require tbis release. 

• Quick Payment Final Claim (Quick Pay) payments were offered from December 
20 l 0 to the GCCF's termination on June 4 , 2012. Any claimant who had previously 
received an EAP or Interim Payment could receive a Quick Pay ($5,000 for 
individuals; $25,000 for business claimants) without providing futthcr 
documentation. As with a Final Payment, a claimant had to waive his or her right to 
sue in order to receive the Quick Pay. 

Table 2 provides the counts of each claim payment type used in the analysis of GCCF 
data. GCCF claims were eligible for more than one payment type, and therefore, the total number 
of claims payments exceeds the number of total claims, as illustrated in the table below. 

Table 2 

Counts of Types of Claims Payments used in the GCCF Data Analysis 

I , :t;!ai~ Payment )'fp~ Ill " R .. Count of CI!i~ Pdymcnt Typ$ " H a 
Emergency Advance Payments-! 13,764 

Emergency Advance Payments-6 155,!01 

Interim Payments 66,618 

Final Payments 38,888 

Quick Payment Final Claim 128, 104 

Total Claims [a] 399,676 

[a] The totalmunber of claim payments is 403,185, which exceeds the total number of 
claims because claims may have more than one payment type. 

The GCCF data include a list of unique claimants with related claims, and each claimant 
is associated with one or more claims. In other words, a single claimant can make multiple 
claims for different costs or damages. Table 3 summarizes the number of claims per person for 
the data used in this report. In the data used for this analysis, the majority of claimants were 
associated with one or two claims with payments. All claimants had between one and seven 
associated claims. 

4 
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Table 3 

Distribution of GCCF Claims Paid between August 22, 2010 and March 1, 2012 by 
Number of Claims per Person 

I il l I lli -rbet of f~w·~ ;; I 
Count of Cl'aimant.~ with this 

Number ol Cliainis . 

1 46,916 

2 170, 156 

3 4,003 

4 100 

5 4 

6 2 

7 l 

Total Claimants 22! , 182 

Total Claims 399,676 

The claims data also indicate .if the claim was made by an individual or by a business. 
Table 4 shows the number of claims made by claimant type and the value of the claims paid by 
claimant type. The data show that more than twice as many claims were made by individuals 
than by businesses; however, as a percentage of the total claims value, close to 62 percent bas 
been paid to businesses. 

Table 4 

Number and Value of Claims by Claimant Type 

Percent 

Business 116,076 29.0% 61.7% 

Individual 283,600 7 1.0% $2.34 38.3% 

Tot:tl 399,676 100% $6.05 100% 

2.2 COMPARISON OF GCCF AND BOEM DEFINITIONS OF TOURISM AND 

RECREATION 

For the analysis ofGCCF claims data, it was necessary to compare the definitions of 
tourism sectors used by BOEM to those in the GCCF data to determine which sectors to include 
in the impact assessment The BOEM definition of travel, tourism, and recreation is described in 
more detail in ERG (20 14). The GCCF data provide an "Industry Type" designation and a more 
granular "Business Type" for each claim. This section compares the business types that are 
included in the GCCF to the sectors included in BOEM's definition of the tourism and recreation 
industry. 

5 
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The GCCF data associates 23 different business types with the ToUiism and Recreation 
industry. To compare the GCCF definition of the tourism and recreation industry with the 
BOEM definition, ERG analyzed all Business Types in the GCCF data and re-categorized them 
into ToUI·ism, Recreation, or both Tourism and Recreation, to better align with the BOEM 
definition. 

Table 5 lists all business types that are included in the GCCF or BOEM definitions of the 
toUI·ism and recreation industry and the related NAICS codes for each business type. Some 
businesses are included in both the GCCF and BOEM definitions of the tourism and recreation 
industry, but other businesses are captmed only by the GCCF or BOEM definition. For the 
analysis of GCCF data, only claims associated with businesses meeting the BOEM definition of 
the tourism and recreation indust1y were included. To be included in this analysis, a GCCF 
Business Type must be part of the BOEM definition of toutism. Thus, our analysis includes a 
number ofGCCF Business Types that are not patt of the GCCF definition of"Travel and 
Tomism" and excludes a few GCCF Business Types that are defined by GCCF as 'Travel and 
Tow-ism." 

Table 5 

Business Types in GCCF or BOEM Definition of Tourism and Recreation Industry and 
Related NAICS Codes 

Airline Yes TT 481111; 4812 11 ; 481219 

Aquarium Yes BOTH 712130 

Arcade/Entertainment Center/Bowling Yes BOTH 713120;713290;713950; 713990 

Bar BOTH 722410 

Beach Equipment Rental TT 532292 

Beach Equipment Vendor RE 451110 

Boat Dealer RE 441222 

Boat Equipment Supplier/Vendor RE 441222 

Boat Rental/Leasing TT 532292; 5324 11 

Boat Seller RE 423860;4239 10 

Bus Line/Bus Company Yes TT 485113; 485210 

Bus Tours Yes TT 487110 

Campground and RV Park BOTH 721211; 7212 14 

Casino Yes BOTH 713210;72 1120 

Charter Fishing BOTH 487210;713990 

Destination Wedding Service Provider Yes IT 812990 

Diver in a Tourism Business Yes TT 6ll620 
Event Planning/Event Rentals/Event Yes 531120;711310;711320 
Locations 

6 
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Fundraiser/Fundraising Event Yes 561499 

Golf and Miniature Golf Course Yes BOTH 713910; 713990 

Hotel/MoteVBed & Breakfast TT 721110; 72119 1 

Marina/Dock/Ice Houses BOTH 488310;713930 

Musetm1 Yes BOTH 712110; 712120 

Musician/Musical Entertainer Yes 711130; 711510 

Other Entertainment Acts Yes BOTH 713990 

Other Food Beverage and Lodging BOTH 531110;721199; 722410 

Other Tourism or Recreation Yes BOTH 532292; 5615 10; 561520; 713940 

Recreational Fishing Only BOTH 713990; 721214 

Resort TT 72 11 10; 7211 20 

Restaurant/Bakery/Food Stand BOTH 7221 10;722211 ; 722213; 722330 

Restaurants BOTH 722 1 10; 7222 11 ; 722212 
Sight-seeing Tour or Pleasure Cruise 

Yes BOTH 487210; 487990; 561520 
Boat Operator 
Snorkeling and Diving Tottr Provider Yes BOTH 611620 

Theme Park Yes BOTH 712130; 713110 

Travel Agency Yes 56 1510 

Water Park Yes BOTH 713110 

Water Sports RentaVJct Ski!Parasailing Yes BOTH 532292 
Wildlife or Bird Watching Guides or 

Yes BOTH 712190;713990 Tours 
Yacht Club/Country Club Yes BOTH 713910; 713930; 713990 

[a] Some claims categorized in the Tourism and Recreation illdustry did not indicate a Business Type (or 
were listed as "No Business Designation.)." 

[b] See ERG (2014) for details. For the BOEM defmition, GCCF business types were categorized as 
Tourism (TI), Recreation (RE), or both Tourism and Recreation (BOTH). 
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2.3 RESULTS 

This section presents the findings from the analysis of GCCF data. First, we present the 
industries with the highest claims values at the state level and then the values fo r business and 
individual claims made at the county level. The section concludes with maps of the geographical 
distribution of paid losses throughout the Gulf region. 

2.3.1 STATE-LEVEL SUMMARY OF CLAIMS BY INDUSTRY 

Organized alphabetically by state, Table 6 through Table 10 lists the top five toutism 
and recreation business types, by claim value, for individual and business claimants for each of 
the five in-scope study states. Though there are some variations between the states and between 
businesses and individuals, the tables show that, for all five states, the "Hotel/ Motel/ Bed and 
Breakfast" and the «Restaurant/ Bakery/ Food Stand" business types are in the top five for both 
types of claimants (individuals and businesses). A number of key points can be gleaned :fi·om the 
data in Table 6 through Table 10: 

• Resorts, charter fishing, and Marinas/Docks/Ice Houses appear consistently, 
although not in all, in the top five for the five states. 

• Florida and Louisiana bad, by far, the largest amounts of paid claims: 
o Individuals in Florida were paid $340 million for losses and businesses in 

Florida were paid $164 million. 
o Individuals in Louisiana were paid $227 million for losses and businesses 

in Louisiana were paid $88 million. 
• Texas bad relatively small amounts of paid claims relative to the other four states. 

Table 6 

Alabama: Top Five BOEM Tourism and Recreation Business Types for Individual and 
Business Claimants by Dollar Value of Claims 

iov JJ<i!EM tJ~..,Jsm !& Re:reatiQn Bus~ness' 'Fypes , I ~ ,i'l y~iue ~ 

Jmlividulli Claimlmts 

Restaurant/Bakery/Food Stand £71,541 ,541 

Hotel/Motel/Bed & Breakfast $9,328,811 

Resort $5,468,847 

Marina/Dock/lee Houses $2, 175,998 

Charter Fishing $2, 122,431 

Business Clltimants 

Restatuant/Bakery/Food Stand $56,453,814 

Hotel/Motel/Bed & Breakfast $ 14,708,136 

Charter Fishing $12,882,386 

Resort $4,488,527 

Marina/Dock/Ice Houses $4,436,789 

8 

US_PP _BOEM000121 



Table 7 

Florida: Top Five BOEM Tourism and Recreation Business Types for Individual and 
Business Claimants by Dollar Value of Claims 

i;op ~EM tJ~~SPI :& Reireatio~ Bu.s~n~si Types ~ ~ I ~ v~"<~ 
Indivitlutll Claimtmts 

Restaurant/Bakery/Food Stand $339,282,406 

Hotel/Motel/Bed & Breakfast $77,471,178 

Resort $65,854,537 

Bar $16,905,514 

Charter Fishing $7,281 ,458 

.Business Claimants 

Restaurant/Bakery/Food Stand $ 164,111, 187 

Hotel/Motel/Bed & Breakfast $88,906,404 

Charter Fishing $63,892,829 

Resort $44,088,000 

Bar $15,824,414 

Table 8 

Louisiana: Top Five BOEM Tourism and Recreation Business Types for Individual 
and Business Claimants by Dollar Value of Claims 

I To~ f o.,E;M 1,'oQrts~ & ~ccrcatio?' ~~sin~s~Trijcs 
' II i J~ " Value" " ~ I 

!! I 

lntlividual Clflimants 

Restaurant/Bakery IF ood Stand $226,8 J 7,229 

Hotel/Motel/Bed & Breakfast $90,045,336 

Bar $12,983,866 

Marina/Dock/lee Houses $3, 113,975 

Resort $3,062,059 

Business Claimtmts 

Restaurant/Bakery/Food Stand $88,452,353 

Hotel!MoteL'Bed & Breakfast $33,441 ,501 

Charter Fishing $22, 128,336 

Bax $10,7!13,045 

Marina/Dock/lee Houses $6,278,877 
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Table 9 

Mississippi: Top Five BOEM Tourism and Recreation Business Types for Individual 
and Business Claimants by Dollar Value of Claims 

Top 'BOi¥ Toutism ~ !~reation.Jius}~ss Types " "' ; ~ , : ~ f alue 

Individual Claimants 

Restaurant/Bakery/Food Stand $42, 149,405 

Casino $10,471,698 

Hotel/Motel/Bed & Breakfast $6,863,091 

Resort $2,941,647 

Bar $1 ,950,439 

Business Clllimants 

Restaurant/Bakery IF ood Stand $24,988,27 1 

Hotel/Motel/Bed & Breakfast $9,009,077 

Casino $7,938,402 

Charter Fishing $5,477,589 

Bar $2,413,316 

Table 10 

Texas: Top Five BOEM Tourism and Recreation Business Types for Individual and 
Business Claimants by Dollar Value of Claims 

Top pg,M Tourdsiu"&e ~c~reatiO_,it '8 !lsiness Ty~~s " I a , ~ " u! u " .. 
Val'l.e ~. 

Imlivillual Claimants I 
Hotel/Motel/Bed & Breakfast $6,921,517 

Charter Fishing $2,058,605 

Boat Dealer $ 1,357,832 

Restaunmt/Bakery!Food Stand $1, 114,581 

Boat Seller $294,055 

Business ClAimants 

Boat Dealer $473,599 1 

Restaurant/Bakery/Food Stand $ 124,921 1 

Charter Fishing $71,600 

Hotel/Motel/Bed & Breakfast $27,022 

Diver in a Tourism Business S20,000 I 
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2.3.2 SUMMARY OF CLAIMS ACROSS THE 64 IN-SCOPE COUNTIES 

Table 11 summarizes the values paid for individual, business, and total claims by state 
and for the 64 counties and parishes in the study area (see Appendix A). Additional claims 
information (number of claims and most heavily impacted industries) is included in the county 
profiles in Appendix B. 

Table 11 

Value of Tourism and Recreation Claims for In-Scope Counties by Claimant Type 

s~r· , ~ ~ ! I Coon € oastaV : H ll' Value of11Tourism & Recreation ChUms or . 
!'~ on- " i ndividuat 

~ 

I Parish . Bu~if\~ Tgt~~ · C9s(al 0 : 

AL 
Baldwin c $68,907,584 $96,914,078 $165,821,662 
Mobile c $30,74g,6l0 $28,g]9,ll9 $59,567,729 
Bay c $94,184,136 $78,930,719 $173,114,854 
Charlotte c $3,609,732 $3,692,505 $7,302,237 
Citnts c $157,670 $2,088,748 $2,246,417 
Collier c $48,362,359 $26,663,640 $75,025,998 
Dixie c - $105,450 $105,450 
Escambia c $52,264,733 $39,438,779 $91 ,703,512 
Franklin c $3,796,379 $6,211 ,226 $10,007,605 
Gulf c $2,026,193 $3,662,390 $5,688,583 
Hemando c $294,844 $973,744 $1,268,588 
Hillsborough c $35,418,811 $7,553,457 $42,972,268 
Jefferson c - $83,500 $83,500 

FL 
Lee c $25,556,237 $18,233,640 $43,789,877 
Levy c $37,900 $501 ,689 $539,589 
Manatee c $7,124,485 $5,176,332 $12,300,817 
Monroe c $30,347,503 $56,332,888 $86,680,39 I 
Okaloosa c $89,787,583 $98,317, 186 $188,104,770 
Pasco c $3,035,652 $3,064,715 $6,100,366 
Pinellas c $63 ,439,700 $40,595,935 $I 04,035,635 
Santa Rosa c $24,446,964 $33,999,979 $58,446,943 
Sarasota c $11,931 ,141 $7,872,694 $19,803,835 
Taylor c $ 12,600 $1,387, 1 16 $1,399,716 
Wakulla c $948,510 $2,884,950 $3,833.460 
Walton c $43 ,038,281 $41 ,157,570 $84,195,851 
Washington NC $221 ,527 $344,999 $566,526 
Calcasieu NC $209,127 $3,128,336 $3,337,463 
Cameron c - $501,841 $501 ,841 
fberia c $396,218 $2,428,113 $2,824,331 
Jefferson c $89,475,935 $42,265,252 $131,741 ,187 
Lafourche c $2,404,127 $11,261 ,005 $13,665,132 

LA Lafayette NC $376,628 $3,679,897 $4,056,525 
Orleans c $223,000,657 $45,627,785 $268,628,442 
Plaquemines c $2,362,732 $9,639,276 $12,002,008 
St. Bemard c $3,390,470 $5,546,497 $8,936,967 
St. Charles NC $2,764,508 $3,858,108 $6,622,616 
St. John Ute NC $3,345,190 $4,127,976 $7,473,165 
Bap1ist 
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.l 1 II ~ ~ l Coon~ or 
€ oastaU , ~ 'II Value of11Ti"niri~in &. Recreation Cl~ims 

State ~ [ r on- ~ D Ill D m j ' ~ ii iJ I'll Ill ; ~ ri 

Parish ostal n ln(liyidual I . Suy~~:,c~ Tqtal 
n 

St. Mary c $1,195,086 $2,268,334 $3,463,419 
St. Tammany c $15,580,449 $20,121,373 $35,701,822 
Tangipahoa NC $309,709 $1,990,976 $2,300,685 
Terrebonne c $4,850,080 $ 11 ,397, 142 $1 6,247,223 
Vermilion c $96,285 $2,468,954 $2,565,238 
Hancock c £4,488, 132 $6,360,730 $10,848,862 

MS Harrison c $50,559,987 $37,523,048 $88,083,035 
Jackson c $10, 143,870 $15,244,705 $25,388,575 
Aransas c - $167,840 $167,840 
Brazoria c $77,206 $564,326 $641,531 
Calhoun c - $16,156 $ 16,156 
Cameron c $5,000 $440,053 $445,053 
Chambers c - - -
Galveston c $120,913 $2,338,412 $2,459,325 
Harris c $391,284 $3,048,132 $3,439,416 
Jefferson c $8,000 $2,516,577 $2,524,5'77 
Jim Wells NC - - -

TX Kenedy c - - -
Kleberg c - $29,799 $29,799 
Liberty NC $5,000 $ 100,000 $ 105,000 
Matagorda c $8,100 $234,208 $242,308 
Nueccs c $12,189 $1 ,703,444 $1 ,715,633 
Orange NC - $314,828 $3 14,828 
RefiJgio c - - -
San Patricio c $42,000 $589,163 $631 , 163 
Victoria NC - - -
Willacy c - - -

Totals 

Alabama $99,656, 194 $125, 733,197 $225,389,391 
Coastal $99,656,194 $125,733,197 $225,389,391 
Non-Coastal - - -

Florida $540,042,940 $479,273,850 $1,019,316, 791 
Coastal $539,821 ,413 $478,928,851 $1,018,750,264 
Non-Coastal $221 ,527 $344,999 $566,526 

Louisiana $349, 757,200 $170,310,863 $520,068,064 
Coastal $342,752,039 $153,525,571 $496,277,610 
Non-Coastal $7,005,161 $16,785,292 $23,790,454 

Mississippi $65,191,990 $59, 128, 483 $124,320,472 
Coastal $65,191,990 $59,128,483 $ 124,320,472 
Non-Coastal - - -

Texas $669,692 $12,062, 939 $12,732, 631 
Coastal $664,692 $11 ,648,11 1 $12,312,803 
Non-Coastal $5,000 $414,828 $419,828 

Total All Counties $1,055,318,016 $846,509,332 $1,901,827,348 
Coastal $1,048,086,328 $828,964,213 $1,877,050,541 
Non-Coastal $7,231,688 $17,545,119 $24,776,808 
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2.3.3 GEOGRAPHIC DISTRIBUTION OF CLAIMS 

This section presents maps that show the geographic distribution of the GCCF claims 
data across the Gulf region. Each claim indicates: 

• The county or parish where the loss physically occurred ("claim loss in county"), and 
• The county or parish where the claimant resides ("resident of county"). 

These two pieces of claims information provide information about where the direct 
impacts of the oil spill occurred and who was impacted. The "claim loss in county" information 
indicates where physical losses resulting from the oil spill occurred, and the "resident of county" 
indicates who was impacted by providing information that can be used to show the geographical 
distribution of claimants. The county or parish where the loss physically occurred and the county 
or parish where the claimant resides can be the same county or parish, meaning the claimant 
resides in the same county as the loss occmred ("resident and loss in county"), or they can differ, 
indicating the claimant resides in one but the loss occurred in another. 

In 
The results ofthe analysis to estimate the change in tourism employment are presented in 

Table 13 through Table 17. Each table includes county- and parish-level quarterly tourism 
employment data and the percentage change in tourism employment between same quarters from 
2009q2-20llq4 (as described in Section 4.1.2 above). Additional quarterly toUtism parameters 
(payroll and establishments) are presented in the county and parish profiles included in Appendix 
B. 

Alabama (Table 13) 

A comparison of tourism employment in Alabama counties before and after the spill does 
not show a large shift in tourism employment; employment numbers either hold steady or 
slightly increase up to three percent. A comparison ofBaldwin County quarters in 2009 to 2011 
showed employment increases ranging fi·om nine percent to 14 percent; Mobile County ranged 
fi:om a two percent decrease in tourism employment in q2 to an increase of two percent in q4. 

Florida (Table 14) 

Florida coun6es saw a fairly wide range of impacts to tourism employment in the 
quat1ers SutTounding the spill (fi·om -93% to + 120%); however, the large percentage losses are 
associated with counties with a small the tourism sector. When focusing on the counties with 
tomism sectors of at least 1,000 employees (in 2009q2), we see changes in employment ranging 
fi·om a 3.9 percent loss (Bay) to a 7.3 percent gain (Escambia) between 2009q2 and 2010q2. For 
the most patt, counties with more than 1,000 employees in 2009q2 saw either increasing tomism 
employment over the time period or rebounds in tourism employment after an initial decline. 
Two exceptions to this were Sarasota and Hernando counties, where towi sm employment 
remained at levels lower than pre-spill levels into 2011.. 

Louisiana (Table 15) 

Louisiana parishes with more than 1,000 tourism employees in 2009q2 saw either no 
change or slight increases between 2009q2 and 20 I Oq2 ( qua11er of the spill). However, in 
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quarters after the spm, Calcasicu, Lafayette, and Terrebonne parishes saw tourism employment 
declines relative to pre-spill level. On the other hand, St. Tammany, Orleans, and Jefferson 
parishes saw increasing tourism employment after the spill. 

Mississippi (Table 16) 

Of the three Mississippi study counties, Hancock County appears to have had the largest 
negative percentage change in employment in the quarters after the spill. Jackson County 
maintained no or positive employment change after the spill; Harrison County had two quatters 
after the spill during which there were negative percentage changes in employment (spanning -
2% to 1 %). In contrast, Hancock County saw negative percentage changes in tourism 
employment of7.7 percent after the spill. 

Texas {Table 17) 

Hanis County, containing Houston, is by far the largest tourism employer among Texas 
counties. It saw increases in tourism employment following the spill. Cameron County also saw 
increasing tourism employment over the time period, compared to pre-spill levels. Victoria and 
Galveston counties saw initial declines in tourism employment followed by rebounding levels in 
2011 . As discussed in Section 5.4.2, during our field work we learned that some Texas counties 
actively marketed themselves as alternatives to Louisiana and Florida. In contrast to the increases 
seen in most of Texas, Jefferson County saw a continuous decline in toutism employment over 
the study period. 

Discussion 

For the most part, counties with more than 1,000 toutism employees in 2009q2 
experienced either only initial (temporary) declines in tourism-related employment or no initial 
declines in employment followed by growth. Figure 5 shows this for the counties with the largest 
tourism employment in each state. It also shows the percentage change from the same quatter in 
the year before the spill (i.e. , the "percentage change between same quarters, one-year and two­
year impacts" fiom Tables 13 to 17). Hanisoo (Mississippi) and Hillsborough (Florida) both saw 
an initial decline followed by growth in tourism-related employment following the spill. In 
contrast, Han·is County (Texas) and Orleans Parish (Louisiana) both saw initial and subsequent 
growth in tourism-related employment following the spill. Mobile County (Alabama) saw no 
change in tourism-related employment following the spill. 

However, two counties with more than 1,000 tow-ism employees in 2009q2 did see 
declining tourism-related employment following the spill: 

• Hancock County (Mississippi) saw a 7.7 percent decline in tourism employment 
in the second and third quat1ers of2010 compared to the same quruters in 2009. 
The impacts beyond third quarter 2010 could not be reliably estimated due to data 
disclosure issues among hotels and restaurants over the time period (see note to 
Table 16). For the second and third quarters in 2010, the losses in Hancock 
County were among hotels (NArCS 721), restaurants (NAICS 722), and at1s, 
entettainment, and recreation establishments (NAICS 71). 
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• Sarasota County (Florida) saw declines in towism-related employment for the 
three quarters after the spill and then again in second quarter of2011. These 
employment losses were concentrated among atts, entertainment, and recreation 
establishments (NAICS 71) and hotels (N AICS 721 ). 
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Table 13 

Levels of and Same Quarter Changes in Travel and Tourism (TT) Employment in Alabama and its Counties Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

5.3 0.0 
Note: Columns that are boxed in represent the ql1arter in which theDWH spill occurred (second quarter 20 I 0). 
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Table 14 

Levels of and Same Quarter Changes in Travel and Tourism (TT) Employment in Florida and its Counties Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

II 
' [; u 11 1 Percentaage Chan~ Between Same Ouarten 

Florida 
Le,·els or Employment (thousands or employ~!i) 

~ . ~ 1 One-Year Impacts Two-Year ImPacts 

Cu•ntin zot9 I 2010 I 2011 1010:1 1810:3 1010:4 10U:l 1011 :1 10U~J 1011:4 

QJ Q4 I Qt Q4 I Qt Q4 
... •• . .. •• ... . .. l u 

Q2 Q2 QJ Q2 QJ l009:2 1009:3 2009:4 1010:1 1009:2 2009':3 1009:4 

Bay 5.1 <1.9 4.0 4.2 4.9 4.8 4.2 4.6 5.5 5.5 4.5 -3.9 -2.0 5.0 9 .5 7.8 12.2 12.5 
Charlouc l.7 1.6 1.7 1.8 1.8 1.6 1.6 1.8 1.8 1.6 1.7 5.9 0.0 -5.9 0.0 5.9 0.0 0.0 
Cit rus 1.1 1. 1 1.0 l.l 1.1 l.l 1.1 1.0 1.1 1.0 1.0 0.0 0.0 10.0 -9.1 0.0 -9. 1 0.0 

Coll ier 8.7 7.4 8.2 8.9 8.6 7.8 8.5 9.3 8.8 8.2 9 .0 -I. I 5.4 3.7 4.5 1.1 10.8 9.8 
Dixie 0.08 0.08 0.07 0.05 0.04 0.01 O.OL 0.02 O.Ol 0.02 0.0 1 -46.2 -88.0 -86.3 -67.4 -92.3 -80.0 -93.2 
Escambia 4. 1 4.2 4.0 4.2 4.4 4.4 4. 1 4.2 4.ll 4.8 4.5 7.3 4.8 2.5 7 .3 0.0 17. 1 14 .3 
Franklin 0.3 0.3 0.2 0.3 0.3 0 .3 0.3 0.3 0.3 0.3 0.3 -3.7 7.7 8.7 4.0 7.4 7.7 8.7 

Gulf 0.2 0.2 0.1 0.1 O.l O.l 0.1 0. 1 0. 1 0. I 0. 1 -54.4 -61.1 -51.4 -9.7 -60.0 -63.3 -62. 1 
llemando 1.4 1.3 1.3 l.3 1.4 l.3 1.4 1.3 1.3 1.2 1.3 -2.9 0.8 3.8 -3.0 -7.1 -6.9 -3.8 
Hi Usborough 19.6 19.0 19.1 18.8 19.4 19.2 19.0 20. 1 20.5 20.2 20.3 - 1.0 1.1 -0.5 6 .9 4.6 6.3 6.3 
Jefferson 0.04 0.04 0.04 0.04 0 .04 0.01 0.01 0.04 0.09 0.08 0.0 1 8. 1 -65.7 -63.9 l l.l 129.7 120.0 -69.4 

Lee 10.9 10.0 53 10.1 10.5 103 9.5 10.9 10.9 10. 1 10 3 -3 .7 3.0 79.2 7.9 0.0 1.0 94.3 

Levy 0.3 0.2 0.2 0.3 0.3 02 0.2 0.3 0.3 0.2 0.3 -8.9 -0.8 -5.3 1.2 -8.2 0 .8 8.9 
Manatee 17 1.3 1.5 3.8 3.8 3.6 3.6 38 18 1 7 3.9 2 .7 9.1 2.9 0.0 27 12. I 114 
Monrot: 6.3 5.9 6. 1 6.6 6.8 6.4 6.6 7 I 7.1 6.8 7.0 7.9 8.5 8.2 7.6 12.7 15.3 14.8 
Okaloosa 3.6 3.6 3.0 3.3 3.9 3.7 3.0 3 I 4.0 3.8 3.3 8.3 2.8 0.0 -6 .1 ILl 56 100 

Pasco 3.6 3.4 3.3 3.5 3.6 3.4 3.5 3.7 3.6 3.5 3.6 0.0 0.0 6.1 5.7 0.0 2 .9 9. 1 
Pinellas 17.2 16 .1 15.8 16. 1 16.9 16.3 16.0 16.4 17.0 16.8 16.5 -1.7 1.2 1.3 1.9 -1.2 4 .3 4.4 
Santa Rosa 1.2 1.2 l.l l.l 1.2 1.2 1.2 I 2 1.4 1.4 1.3 0.0 0.0 9.1 9.1 16.7 16.7 18.2 
Sarasota 6.7 6.3 6.5 6.6 6.5 6.1 6.2 6.7 6.5 6.3 6.5 -3.0 -3.2 -4.6 1.5 -3.0 0 .0 0.0 

Taylor 0.2 0.2 0.2 0.2 0.2 0.2 0.2 02 0.2 0.2 0 .2 22.8 18.7 16.7 -2.5 17.2 16.5 18.4 
Wakulla 0.03 0.03 0 .03 0.03 0.03 0.03 0.03 0.02 0.03 0.03 0.03 -6.3 0.0 0.0 -17.9 6.3 10.0 0.0 
Walton 2.3 2.3 1.8 1.9 J ~ _ ,.) 2.2 1.8 2.0 2.6 2.6 2 .1 0.0 -4.3 0.0 5.3 13.0 13.0 16.7 
Washington 0.1 0. 1 0.1 0.1 0. 1 0.1 0.1 0. 1 0. 1 0. 1 0 .1 3.8 -9.6 -5.1 3.8 -6.5 9.0 0.0 

Note: Columns that are boxed in represent the quarter in which the D\VH spill occurred (second quarter 20 I 0). 
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Table 15 

Levels of and Same Quarter Changes in Travel and Tourism (TT) Employment in Louisiana and its Parishes Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

It~ to 
2009:2 2009~.3 

Calcasieu 5.9 6.0 5.9 5.8 5.9 5.8 5.7 5.6 5.7 5.8 5.6 0.0 -3.3 -3.4 -3.4 -3.4 -3.3 
Cameron 0.08 0.08 (a] 0.08 0.08 0.08 0.08 0.07 0.05 0.05 0.05 -4.8 -6.0 (a] -12.3 -34.9 -34.9 
Iberia 0.6 0.6 0.6 0.5 0.5 0.5 0.5 0.5 0.5 0.6 0.5 -4.6 -5.1 -6.4 -4.6 -2.5 -5.4 
Jefferson 7.0 7.0 7.0 6.9 7.3 7.2 7.1 7.1 7.1 7.3 6.7 4.3 2.9 1.4 2.9 2.0 4.3 
Lafayette 4.2 4.L 4.0 4.0 4.2 4.L 4.0 3.9 4.0 4.1 4.0 0.0 0.0 0.0 -2.5 -4.8 0.0 
Lafourche 0.8 0.8 0.8 0.8 0.8 0.9 0.8 0.8 0.8 0.9 0.9 0.2 2.0 3.8 0.2 2.1 l.9 
Orleans L5 9 L5.4 L6.0 16.1 L6.3 16.3 16.8 L 7.1 17.0 17.2 L 7.7 2.5 5.8 5.0 6.2 6.9 Ll.7 
Plaqlteroines 0.3 0.3 0.3 0.3 0.4 0.4 0.4 0.4 0.4 0.4 0.4 23.1 27.5 28.0 33.6 25.6 26.3 
St. Bernard 0.1 0. L O.L 0. L 0. L 0. L 0.1 0.1 0.1 0.1 0.1 11.7 13.6 30.2 4.5 20.0 16.9 
St. Charles 0.3 0.3 0.3 0.3 0.3 0.4 0.3 0.3 0.4 0.4 0.4 14.4 5.6 7.1 11.6 1.9.4 13.0 
St. John the Baptist 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 -1.3 -4.5 3.7 2.5 -l.l -5.6 
St. Mary 0.9 0.7 0.7 0.7 0.7 0.8 0.8 0.8 0.8 0.8 0.8 -15.8 5.4 5.5 9.9 -7.3 7.8 
St. Tammany 2.6 2.7 2.5 2.5 2.7 2.7 2.6 2.6 2.9 2.9 2.7 3.8 0.0 4.0 4.0 Ll.S 7.4 
Tangipahoa 1.2 1.3 1.2 1.2 1.2 l.3 1.2 1.2 1.3 1.3 l.3 0.0 0.0 0.0 0.0 8.3 0.0 
Terrebonne 1.4 L.4 L.4 1.4 1.4 L.4 1.4 l.3 l.3 1.4 l.3 0.0 0.0 0.0 -7. L -7.1 0.0 
Vermilion 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 -9.3 . 7.1 1.4 -2.2 -8.0 -5.8 

Note: Columns that arc boxed in represent the quarter in which the DWH spill occurred (second quarter 2010). 
[a] Not reported due to data di sclosure issues. 

18 

39.6 
11.6 
2.4 
9.1 
8.0 
8.3 
-7.1 
-0.3 

US_PP _BOEMOOOJ3l 



Table 16 

Levels of and Same Quarter Changes in Travel and Tourism (TT} Employment in Mississippi and its Counties Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

Hancock 

Harrison 
Jackson 

L.3 l.3 

11.8 11.7 
1.4 1.4 

t.2 L.2 L.2 

11.1 11.6 11.7 
1.4 L.S 1.4 

Note: Columns that are boxed in represent the quarter in which the D\VH spill occurred (second quarter 2010). 

-7.7 -7.7 [a] 

-1.7 0.0 ~0.9 

7.1 0.0 7.7 

[a] 

0.9 
0.0 

[a] 

0.0 
7.1 

[a] 

1.7 
7.1 

[a] 

1.8 
7.7 

[a] Tbese values for employment and rhe associated percentage changes are associated with a data disclosure issue. Ille number of employees in the hotels sector (NAICS 721) and 
the restaurants sectors (1\AICS 722) were non-disclosed for 2009q4, 20l0q4 , and all of20l l. 
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Table 17 

Levels of and Same Quarter Changes in Travel and Tourism (TT) Employment in Texas and its Counties Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

II Q3o ,, Q4 I Ql D 1 1 ~2 Q3 ~ Q4 J Ql ~ Q2 ~ 'Q3: 
.. .• ~~~ . II , • ., ,., ~ ~ ..,. , ~ ., :1 •o· ro· · 

Q2 M Q4 ' i () 9•2 200'):J lOO'M~ 2~010:1 '2009:2 2009';3 

0.5 0.5 0.4 0.4 0.5 0.5 0.5 0.4 0.4 0.5 0.4 4.6 5.4 9.6 -11.8 -2.6 1.3 
Brazoria 2.2 2.2 2.2 2.1 2.2 2.2 2.2 2.2 2.3 2.3 2.3 0.0 0.0 0.0 4.8 4.5 4.5 
Calhoun 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 - 1.5 5.8 6.8 15.8 19.9 18.4 
Cameron 4.0 4.0 3.7 3.9 4. 1 4.2 3.8 3.9 4.3 4.3 4.0 2.5 5.0 2.7 0.0 7.5 7.5 
Chambers 0.3 0.3 0.3 0.3 0.3 0.3 03 0.3 0.3 0.3 0.3 7.0 -12.7 -5.0 :u 5.0 -7.7 
Galveston 4.8 5.0 4.6 4.4 4.9 4.9 4.5 4.5 5.1 5.1 4.7 2.1 -2.0 -2.2 2.3 6.3 2.0 
Harris 59.7 58.6 57.2 56.2 61.2 6Ll 57.8 59.0 6 U 60.9 60.6 2.5 4.3 1.0 5.0 2.3 3.9 
Jefl:erson 3.1 3. L 3.1 3.0 3.0 2.9 3.0 2.9 3.0 2.9 2.9 -3.2 -6.5 -3.2 -3.3 -3.2 -6.5 
Jim Wells 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 -3.1 3.7 7.3 -3.1 11.4 7.5 
Kenedy 0.0 0.0 0.0 0.0 0.0 0 .0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0 .0 0.0 0.0 
Kleberg 0.34 0.34 0.34 0.33 0.33 0.32 0.33 0.37 0.38 0.39 0.4 1 -1.8 -6.7 -0.6 10.5 13.0 13.1 
Liberty 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 -10.7 -8.5 -1.3 8.6 -2.7 0.9 
Matagorda 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 -0.9 1.0 -6.3 -7.9 -8.0 -4.3 
Nueces 5.8 5.8 5.3 5.2 5.8 5.8 5.4 5.3 5.7 5.7 5.6 0.0 0.0 1.9 1.9 -1.7 -1.7 
Orange 0.7 0.7 0.6 0.6 0.6 0.6 0.6 0 .6 0.6 0.6 0.6 -3.9 -2.6 -1.8 -2.3 -7.2 -7.0 
Refugio 0.1 0. L 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 -1.8 -3.6 -1.9 0.0 -3.6 -5.5 
San Patricio 0.7 0.7 0.6 0.6 0.6 0.6 0.6 0.6 0.7 0.6 0.6 -6.6 -6.0 -2.5 2.0 2.8 -2.7 
Victoria LO l.O 0.9 0.9 1.0 0 .9 0.9 0.9 1.0 1.0 0.9 -2.0 -2.6 -1.5 l.l 0.2 1.7 
Willacy 0.10 0.10 0.10 0.09 0 .09 0.09 0.05 0.10 0.06 0.10 0.05 -6.9 -8.3 -46.3 3.2 -45.5 LO 

Nole: Columns I hat are boxed in represent the quarter in which lhe DWH spill occurred (second quarter 201 0). 
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Figure 5: Percentage Changes in Tourism Employment for Largest Counties or 
Parishes in Each State, Second Quarter 2009 to Fourth Quarter 2011 
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Perspectives on the Tmpacts of the Deepwater Horizon Oil Spill on Gulf Towism fi·om 
Field Work in the Gulf, counties and parishes where a physical loss occurred are represented by 
blue. The degree of shading corresponds to the physical loss claims values (in dollars) in each 
county or parish; higher claims values are represented by the darker blue. The largest physical 
loss claims values occwTed from eastern Louisiana to the panhandle of Florida and along the 
west coast of Florida. Figure 1 also includes a line depicting the extent to which oil reached the 
shore.7 Louisiana, Mississippi, Alabama, and the Florida panhandle are covered by that line, but 
the western coast of Florida is not. The significant impacts claimed on the western coast of 
Florida were in the absence of oil reaching the shore. Fwthermore, a number of inland Florida 
counties experienced costly impacts. On the other band, few Texas counties experienced physical 
losses. Data indicates that a number of cotmties well inland from the shore experienced large 
impacts. 

In Figure 2 green depicts counties and parishes where claimants reside. The degree of 
shading cotTesponds to the dollar amount of claims paid to claimants that reside in the county or 
parish; higher values being represented by the darker green. Comparing Figure 2 and 

The results of the analysis to estimate the change in tourism employment are presented in 
Table 13 through Table 17. Each table includes county- and parish-level quarterly tomism 
employment data and the percentage change in tourism employment between same qua1ters from 
2009q2-20llq4 (as described in Section 4.1.2 above). Additional quarterly tourism parameters 
(payroll and establishments) are presented in the county and parish profiles included in Appendix 
B. 

Alabama (Table 13) 

A comparison of tomism employment in Alabama counties before and after the spill does 
not show a large shift in towism employment; employment numbers either bold steady or 
slightly increase up to three percent. A comparison of Baldwin County quarters in 2009 to 2011 
showed employment increases ranging from nine percent to 14 percent; Mobile County ranged 
fi·om a t\vo percent decrease in tourism employment in q2 to an increase of two percent in q4. 

Florida (Table 14) 

Florida counties saw a fairly wide range of impacts to tourism employment in the 
quarters surTounding the spill (fi·om -93% to+ 120%); however, the large percentage losses are 
associated with counties with a small the tow·ism sector. When focusing on the counties with 
tourism sectors of at least 1,000 employees (in 2009q2), we see changes in employment ranging 
from a 3.9 percent loss (Bay) to a 7.3 percent gain (Escambia) between 2009q2 and 2010q2. For 
the most part, counties with more than 1,000 employees in 2009q2 saw either increasing towism 
employment over the time period or rebounds in tourism employment after an initial decline. 
Two exceptions to this were Sarasota and Hernando counties, where tourism employment 
remained at levels lower than pre-spill levels into 2011. 

7 The extent of oil reaching U1e coastline was determined from an interactive article in the New York Times, based 
on federal govemment reports from air and ground surveys. 
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Louisiana (Table 15) 

Louisiana parishes with more than 1,000 tourism employees in 2009q2 saw either no 
change or slight increases between 2009q2 and 20 LOq2 (quarter of the spill). However, in 
quarters after the spill, Calcasieu, Lafayette, and Terrebonne parishes saw tourism employment 
declines relative to pre-spill level. On the other hand, St. Tammany, Orleans, and Jefferson 
parishes saw increasing tourism employment after the spill. 

Mississippi (Table 16) 

Of the three Mississippi study counties, Hancock County appears to have bad the largest 
negative percentage change in employment in the quarters after the spill. Jackson County 
maintained no or positive employment change after the spill; Harrison County had two quarters 
after the spill during which there were negative percentage changes in employment (spanning-
2% to 1 %). In contrast, Hancock County saw negative percentage changes in torn·ism 
employment of 7. 7 percent after the spill. 

Texas (Table 17) 

Harris County, containing Houston, is by far the largest towism employer among Texas 
counties. It saw increases in tourism employment following the spill. Cameron County also saw 
increasing tourism employment over the time period, compared to pre-spill levels. Victoria and 
Galveston counties saw initial declines in tourism employment followed by rebounding levels in 
2011. As discussed in Section 5.4.2, dwing our field work we learned that some Texas counties 
actively marketed themselves as alternatives to Louisiana and Florida. ln contrast to the increases 
seen in most of Texas, Jefferson County saw a continuous decline in tomism employment over 
the study period. 

Discussion 

For the most part, counties with more than 1,000 toutism employees in 2009q2 
experienced either only ini tial (temporary) declines in tourism-related employment or no initial 
declines in employment followed by growth. Figure 5 shows this for the counties with the largest 
toUiism employment in each state. It also shows the percentage change from the same quarter in 
the year before the spill (i.e., the "percentage change between same quatters, one-year and two­
year impacts" fi:om Tables 13 to 17). Hanison (Mississippi) and Hillsborough (Florida) both saw 
an initial decline followed by growth in tourism-related employment following the spill. In 
contrast, Harris County (Texas) and Orleans Parish (Louisiana) both saw initial and subsequent 
growth in tourism-related employment following the spill. Mobile County (Alabama) saw no 
change in tourism-related employment following the spill. 

However, two counties with more than l ,000 tomism employees in 2009q2 did see 
declining tourism-related employment following the spill: 

• Hancock County (Mississippi) saw a 7.7 percent decline in tourism employment 
in the second and third quarters of 201 0 compared to the same quarters in 2009. 
The impacts beyond third quarter 2010 could not be reliably estimated due to data 
disclosure issues among hotels and restaurants over the time period (see note to 

72 

US_PP _BOEM000136 



Table 16). For the second and third quarters in 2010, the losses in Hancock 
County were among hotels (NAICS 721), restaurants (NAICS 722), and arts, 
entertainment, and recreation establishments (NAICS 71 ). 

• Sarasota County (Florida) saw declines in tourism-related employment for the 
three quatters after the spill and then again in second quarter of 2011. These 
employment losses were concentrated among arts, entertainment, and recreation 
establishments (NAICS 71) and hotels (NAICS 721). 
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Table 13 

Levels of and Same Quarter Changes in Travel and Tourism (TT) Employment in Alabama and its Counties Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

5.3 0.0 
Note: Columns that are boxed in represent the ql1arter in which theDWH spill occurred (second quarter 20 I 0). 
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Table 14 

Levels of and Same Quarter Changes in Travel and Tourism (TT) Employment in Florida and its Counties Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

II 
' [; u 11 1 Percentaage Chan~ Between Same Ouarten 

Florida 
Le,·els or Employment (thousands or employ~!i) 

~ . ~ 1 One-Year Impacts Two-Year ImPacts 

Cu•ntin zot9 I 2010 I 2011 1010:1 1810:3 1010:4 10U:l 1011 :1 10U~J 1011:4 

QJ Q4 I Qt Q4 I Qt Q4 
... •• . .. •• ... . .. l u 

Q2 Q2 QJ Q2 QJ l009:2 1009:3 2009:4 1010:1 1009:2 2009':3 1009:4 

Bay 5.1 <1.9 4.0 4.2 4.9 4.8 4.2 4.6 5.5 5.5 4.5 -3.9 -2.0 5.0 9 .5 7.8 12.2 12.5 
Charlouc l.7 1.6 1.7 1.8 1.8 1.6 1.6 1.8 1.8 1.6 1.7 5.9 0.0 -5.9 0.0 5.9 0.0 0.0 
Cit rus 1.1 1. 1 1.0 l.l 1.1 l.l 1.1 1.0 1.1 1.0 1.0 0.0 0.0 10.0 -9.1 0.0 -9. 1 0.0 

Coll ier 8.7 7.4 8.2 8.9 8.6 7.8 8.5 9.3 8.8 8.2 9 .0 -I. I 5.4 3.7 4.5 1.1 10.8 9.8 
Dixie 0.08 0.08 0.07 0.05 0.04 0.01 O.OL 0.02 O.Ol 0.02 0.0 1 -46.2 -88.0 -86.3 -67.4 -92.3 -80.0 -93.2 
Escambia 4. 1 4.2 4.0 4.2 4.4 4.4 4. 1 4.2 4.ll 4.8 4.5 7.3 4.8 2.5 7 .3 0.0 17. 1 14 .3 
Franklin 0.3 0.3 0.2 0.3 0.3 0 .3 0.3 0.3 0.3 0.3 0.3 -3.7 7.7 8.7 4.0 7.4 7.7 8.7 

Gulf 0.2 0.2 0.1 0.1 O.l O.l 0.1 0. 1 0. 1 0. I 0. 1 -54.4 -61.1 -51.4 -9.7 -60.0 -63.3 -62. 1 
llemando 1.4 1.3 1.3 l.3 1.4 l.3 1.4 1.3 1.3 1.2 1.3 -2.9 0.8 3.8 -3.0 -7.1 -6.9 -3.8 
Hi Usborough 19.6 19.0 19.1 18.8 19.4 19.2 19.0 20. 1 20.5 20.2 20.3 - 1.0 1.1 -0.5 6 .9 4.6 6.3 6.3 
Jefferson 0.04 0.04 0.04 0.04 0 .04 0.01 0.01 0.04 0.09 0.08 0.0 1 8. 1 -65.7 -63.9 l l.l 129.7 120.0 -69.4 

Lee 10.9 10.0 53 10.1 10.5 103 9.5 10.9 10.9 10. 1 10 3 -3 .7 3.0 79.2 7.9 0.0 1.0 94.3 

Levy 0.3 0.2 0.2 0.3 0.3 02 0.2 0.3 0.3 0.2 0.3 -8.9 -0.8 -5.3 1.2 -8.2 0 .8 8.9 
Manatee 17 1.3 1.5 3.8 3.8 3.6 3.6 38 18 1 7 3.9 2 .7 9.1 2.9 0.0 27 12. I 114 
Monrot: 6.3 5.9 6. 1 6.6 6.8 6.4 6.6 7 I 7.1 6.8 7.0 7.9 8.5 8.2 7.6 12.7 15.3 14.8 
Okaloosa 3.6 3.6 3.0 3.3 3.9 3.7 3.0 3 I 4.0 3.8 3.3 8.3 2.8 0.0 -6 .1 ILl 56 100 

Pasco 3.6 3.4 3.3 3.5 3.6 3.4 3.5 3.7 3.6 3.5 3.6 0.0 0.0 6.1 5.7 0.0 2 .9 9. 1 
Pinellas 17.2 16 .1 15.8 16. 1 16.9 16.3 16.0 16.4 17.0 16.8 16.5 -1.7 1.2 1.3 1.9 -1.2 4 .3 4.4 
Santa Rosa 1.2 1.2 l.l l.l 1.2 1.2 1.2 I 2 1.4 1.4 1.3 0.0 0.0 9.1 9.1 16.7 16.7 18.2 
Sarasota 6.7 6.3 6.5 6.6 6.5 6.1 6.2 6.7 6.5 6.3 6.5 -3.0 -3.2 -4.6 1.5 -3.0 0 .0 0.0 

Taylor 0.2 0.2 0.2 0.2 0.2 0.2 0.2 02 0.2 0.2 0 .2 22.8 18.7 16.7 -2.5 17.2 16.5 18.4 
Wakulla 0.03 0.03 0 .03 0.03 0.03 0.03 0.03 0.02 0.03 0.03 0.03 -6.3 0.0 0.0 -17.9 6.3 10.0 0.0 
Walton 2.3 2.3 1.8 1.9 J ~ _ ,.) 2.2 1.8 2.0 2.6 2.6 2 .1 0.0 -4.3 0.0 5.3 13.0 13.0 16.7 
Washington 0.1 0. 1 0.1 0.1 0. 1 0.1 0.1 0. 1 0. 1 0. 1 0 .1 3.8 -9.6 -5.1 3.8 -6.5 9.0 0.0 

Note: Columns that are boxed in represent the quarter in which the D\VH spill occurred (second quarter 20 I 0). 
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Table 15 

Levels of and Same Quarter Changes in Travel and Tourism (TT) Employment in Louisiana and its Parishes Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

It~ to 
2009:2 2009~.3 

Calcasieu 5.9 6.0 5.9 5.8 5.9 5.8 5.7 5.6 5.7 5.8 5.6 0.0 -3.3 -3.4 -3.4 -3.4 -3.3 
Cameron 0.08 0.08 (a] 0.08 0.08 0.08 0.08 0.07 0.05 0.05 0.05 -4.8 -6.0 (a] -12.3 -34.9 -34.9 
Iberia 0.6 0.6 0.6 0.5 0.5 0.5 0.5 0.5 0.5 0.6 0.5 -4.6 -5.1 -6.4 -4.6 -2.5 -5.4 
Jefferson 7.0 7.0 7.0 6.9 7.3 7.2 7.1 7.1 7.1 7.3 6.7 4.3 2.9 1.4 2.9 2.0 4.3 
Lafayette 4.2 4.L 4.0 4.0 4.2 4.L 4.0 3.9 4.0 4.1 4.0 0.0 0.0 0.0 -2.5 -4.8 0.0 
Lafourche 0.8 0.8 0.8 0.8 0.8 0.9 0.8 0.8 0.8 0.9 0.9 0.2 2.0 3.8 0.2 2.1 l.9 
Orleans L5 9 L5.4 L6.0 16.1 L6.3 16.3 16.8 L 7.1 17.0 17.2 L 7.7 2.5 5.8 5.0 6.2 6.9 Ll.7 
Plaqlteroines 0.3 0.3 0.3 0.3 0.4 0.4 0.4 0.4 0.4 0.4 0.4 23.1 27.5 28.0 33.6 25.6 26.3 
St. Bernard 0.1 0. L O.L 0. L 0. L 0. L 0.1 0.1 0.1 0.1 0.1 11.7 13.6 30.2 4.5 20.0 16.9 
St. Charles 0.3 0.3 0.3 0.3 0.3 0.4 0.3 0.3 0.4 0.4 0.4 14.4 5.6 7.1 11.6 1.9.4 13.0 
St. John the Baptist 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 -1.3 -4.5 3.7 2.5 -l.l -5.6 
St. Mary 0.9 0.7 0.7 0.7 0.7 0.8 0.8 0.8 0.8 0.8 0.8 -15.8 5.4 5.5 9.9 -7.3 7.8 
St. Tammany 2.6 2.7 2.5 2.5 2.7 2.7 2.6 2.6 2.9 2.9 2.7 3.8 0.0 4.0 4.0 Ll.S 7.4 
Tangipahoa 1.2 1.3 1.2 1.2 1.2 l.3 1.2 1.2 1.3 1.3 l.3 0.0 0.0 0.0 0.0 8.3 0.0 
Terrebonne 1.4 L.4 L.4 1.4 1.4 L.4 1.4 l.3 l.3 1.4 l.3 0.0 0.0 0.0 -7. L -7.1 0.0 
Vermilion 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 -9.3 . 7.1 1.4 -2.2 -8.0 -5.8 

Note: Columns that arc boxed in represent the quarter in which the DWH spill occurred (second quarter 2010). 
[a] Not reported due to data di sclosure issues. 
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Table 16 

Levels of and Same Quarter Changes in Travel and Tourism (TT} Employment in Mississippi and its Counties Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

Hancock 

Harrison 
Jackson 

L.3 l.3 

11.8 11.7 
1.4 1.4 

t.2 L.2 L.2 

11.1 11.6 11.7 
1.4 L.S 1.4 

Note: Columns that are boxed in represent the quarter in which the D\VH spill occurred (second quarter 2010). 

-7.7 -7.7 [a] 

-1.7 0.0 ~0.9 

7.1 0.0 7.7 

[a] 

0.9 
0.0 

[a] 

0.0 
7.1 

[a] 

1.7 
7.1 

[a] 

1.8 
7.7 

[a] Tbese values for employment and rhe associated percentage changes are associated with a data disclosure issue. Ille number of employees in the hotels sector (NAICS 721) and 
the restaurants sectors (1\AICS 722) were non-disclosed for 2009q4, 20l0q4 , and all of20l l. 
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Table 17 

Levels of and Same Quarter Changes in Travel and Tourism (TT) Employment in Texas and its Counties Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

II Q3o ,, Q4 I Ql D 1 1 ~2 Q3 ~ Q4 J Ql ~ Q2 ~ 'Q3: 
.. .• ~~~ . II , • ., ,., ~ ~ ..,. , ~ ., :1 •o· ro· · 

Q2 M Q4 ' i () 9•2 200'):J lOO'M~ 2~010:1 '2009:2 2009';3 

0.5 0.5 0.4 0.4 0.5 0.5 0.5 0.4 0.4 0.5 0.4 4.6 5.4 9.6 -11.8 -2.6 1.3 
Brazoria 2.2 2.2 2.2 2.1 2.2 2.2 2.2 2.2 2.3 2.3 2.3 0.0 0.0 0.0 4.8 4.5 4.5 
Calhoun 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 - 1.5 5.8 6.8 15.8 19.9 18.4 
Cameron 4.0 4.0 3.7 3.9 4. 1 4.2 3.8 3.9 4.3 4.3 4.0 2.5 5.0 2.7 0.0 7.5 7.5 
Chambers 0.3 0.3 0.3 0.3 0.3 0.3 03 0.3 0.3 0.3 0.3 7.0 -12.7 -5.0 :u 5.0 -7.7 
Galveston 4.8 5.0 4.6 4.4 4.9 4.9 4.5 4.5 5.1 5.1 4.7 2.1 -2.0 -2.2 2.3 6.3 2.0 
Harris 59.7 58.6 57.2 56.2 61.2 6Ll 57.8 59.0 6 U 60.9 60.6 2.5 4.3 1.0 5.0 2.3 3.9 
Jefl:erson 3.1 3. L 3.1 3.0 3.0 2.9 3.0 2.9 3.0 2.9 2.9 -3.2 -6.5 -3.2 -3.3 -3.2 -6.5 
Jim Wells 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 -3.1 3.7 7.3 -3.1 11.4 7.5 
Kenedy 0.0 0.0 0.0 0.0 0.0 0 .0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0 .0 0.0 0.0 
Kleberg 0.34 0.34 0.34 0.33 0.33 0.32 0.33 0.37 0.38 0.39 0.4 1 -1.8 -6.7 -0.6 10.5 13.0 13.1 
Liberty 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 -10.7 -8.5 -1.3 8.6 -2.7 0.9 
Matagorda 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 -0.9 1.0 -6.3 -7.9 -8.0 -4.3 
Nueces 5.8 5.8 5.3 5.2 5.8 5.8 5.4 5.3 5.7 5.7 5.6 0.0 0.0 1.9 1.9 -1.7 -1.7 
Orange 0.7 0.7 0.6 0.6 0.6 0.6 0.6 0 .6 0.6 0.6 0.6 -3.9 -2.6 -1.8 -2.3 -7.2 -7.0 
Refugio 0.1 0. L 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 -1.8 -3.6 -1.9 0.0 -3.6 -5.5 
San Patricio 0.7 0.7 0.6 0.6 0.6 0.6 0.6 0.6 0.7 0.6 0.6 -6.6 -6.0 -2.5 2.0 2.8 -2.7 
Victoria LO l.O 0.9 0.9 1.0 0 .9 0.9 0.9 1.0 1.0 0.9 -2.0 -2.6 -1.5 l.l 0.2 1.7 
Willacy 0.10 0.10 0.10 0.09 0 .09 0.09 0.05 0.10 0.06 0.10 0.05 -6.9 -8.3 -46.3 3.2 -45.5 LO 

Nole: Columns I hat are boxed in represent the quarter in which lhe DWH spill occurred (second quarter 201 0). 
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Figure 5: Percentage Changes in Tourism Employment for Largest Counties or 
Parishes in Each State, Second Quarter 2009 to Fourth Quarter 2011 
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Perspectives on the Tmpacts of the Deepwater Horizon Oil Spill on Gulf ToUtism fi·om 
Field Work in the Gulf, we see tbat the distribution of losses by claimants' residences (Figure 2) 
is much broader than by location of physical loss (Figure 1). Tills indicates that many who 
experienced a loss resided away from the coast. These data indicate a broader impact than 
dep1cted in Figure 1 . 8 A I so, viewing the losses from the perspective of claimants' residences 
reduces the concentration oflosses along the western coast of Florida. The area covered by the 
line measuring the extent of oil reaching the shore, however, remains the area of the largest 
number of claims. 

8 Although 1101 depicled in Figure 2, there are claimau\s outside of !he GLtlf region. 
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Mixtmum geographtcal extent 
ot 011 reachrng the shore 
(between 5/24 and 8/7) 

Vdlue of Losses (In Dollars) 

RMidenl and Loss in Colo,ly 
or Loss in County 

4> lo \'0.000 

( .. 50.00 I - 150.000 

c: 150,001 · 500.000 

- 600.001-5,000.000 

- Gualea lhon 5,000.000 

Figure 1: Value of Physical Losses (Paid Claims) in Gulf Counties (TX, LA, MS, AL, and FL): BOEM 
Tourism and Recreation Claims Only 
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Figure 2: Value of Losses (Paid Claims} for Residents of Gulf Counties (TX, LA, MS, AL, and FL}: BOEM 
Tourism and Recreation Claims Only 
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3.0 PERSPECTIVES ON THE IMPACTS OF THE DEEPWATER 
HORIZONOIL SPILL ON GULF TOURISM FROM NEWSPAPER 
COVERAGE AND TOURISM BUREAU WEBSITES 

3.1 OVERVIEW 

To gather local level perspectives on the DWH oil spill, ERG collected information from 
county and parish tourism and visitor agency wehsites and area newspaper articles about travel , 
tourism, and recreation impacts related to the oil spill. This section presents the methods and 
synthesized findings for each of these efforts. It begins by discussing the identification and 
review oflocal tourism and visitor agency information and is followed by a section on the 
review of relevant newspaper a1ticles. 

3.1.1 TOURISM AND VISITORS AGENCIES 

ERG identified county- and parish-level tomism bureaus and Chambers of Commerce for 
each of the coastal Gulf counties and parishes and collected contact information (where 
available) from the each bureau's website.9 ERG found the data somces were not grouped on a 
1:1 county to bureau relationship, i.e. , not all counties and parishes had one Chamber of 
Commerce and one tourism bureau apiece. We located the desired information by either starting 
with the county government website to collect tomism information, patticularly parks and 
recreation departments, or following the links provided on the county websites. ERG classified 
the following variations as "tourism bw·eaus": 

• Towism development bureau 

• Tomism commission 

• Convention and visitor bureau (CVB) 

• Towism center 

• Convention and visitor center 

In some cases, patticularly counties and parishes with large cities, tourism information 
was not promoted at the county or parish level. Tf county- or parish- level research did not 
produce results, ERG reviewed the Chamber of Commerce and tourism bureaus for cities in the 
county (e.g., Anna Maria Island for Manatee County in Florida; Houston for Harris County in 
Texas). 

3.1.2 NEWSPAPER ARTICLES 

ERG used Google to search the lnternet for multi-regional, county-, parish-, city-, and 
community-level newspapers in each county or palish. ERG identified approximately 150 
newspapers for the 54 coastal counties and parishes. Of those, approximately half did not have 
an online presence, search tool, or were specialized (e.g. , Spanish language). From this list, ERG 

9 Social media sources, such as Facel>ook and Twitter, were not searched as part of this infonuatiou collectioa eiTorl. 
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used the search tool with keyword combinations and collected relevant atticlcs from January 
2012 back to AptiJ 20, 2010 (i.e., the day of the DWH spill). 

Approximately 25 newspapers appeared to be very small and had a less sophisticated 
online presence than larger newspapers. A key word search of "tourism" was used to locate 
articles that were focused on very specific items, such as permits for development or a Chamber 
of Commerce meeting. If the keyword combination of "tourism, oil" was used, no relevant 
articles were found. Occasionally, a small newspaper, like the Anna Maria Island Sun, did yield 
a number of articles relevant to the task. 

For moderate- to larger-sized newspapers, ERG relied primarily on the keyword search of 
"tomism and oil." During the review of the first five newspapers, ERG also tried additional 
searches with keywords, such as "oil spill," "Macondo," "Deepwater Horizon" to determine if 
different atticles would appear. ERG did not find this to be the case, and for the remainder of the 
searches, "tomism and oil" was used. Due to concerns that recreational fishing may not be 
adequately captured, keyword searches on "fish," and "fish and oj]'' were performed, but yielded 
a large number of non-relevant results. 

Three newspapers required a fee to access archived atticles . Based on the titles and the 
locations of the newspaper, ERG determined that the pw·chase of these articles was not 
necessary, because enough information was collected from other sources. Additionally, almost 
every newspaper's archives went back to at least April 2010. 

After search results were returned, an ERG project team member reviewed the atticle for 
relevance to avoid duplication (e .g. , an Associated Press article was collected only once 
regardless ofhow many newspapers had printed it). Approximately 90 percent of the time, the 
team member "approved" the article for relevancy and it was saved as a PDF for the archive. The 
rejected anicles (about 10 percent of those found) were either opinion pieces or political 
statements. 

Articles were then logged into a Microsoft® Excel® tracking sheet that captmed key 
information, such as author, atticle publication date, newspaper, and keywords to summarize the 
article contents. The location column in the spreadsheet identifies what county or parish the 
article is about. Many articles covered a wide area, which made defining the local level difficult. 
Many articles were labeled as entire Gulf coast or under the broader state. 

3.2 fiNDINGS 

This section describes tbe findings from the review of tomism bureau websites and 
newspaper atticles pettajning to tourism-related impacts ofDWH. The findings associated with 
the review of tourism bureau websites are presented first , beginning with general findings and 
followed by state-specific results. Next, findings from the review of newspaper articles are 
presented, beginning with themes from the broader Gulf region and narrowing to themes by 
state. State-based findings in each section are presented in alphabetical order. 
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3.2.1 TOURISM AND VISITORS AGENCIES 

The review of totuism bureau websites that occurTed dming the timeframe from October 
2011 through March 2012 revealed that there was virtually no mention of DWH or the oil spill. 
There were more references, especially in Louisiana palishes, to rebuilding after Hunicaoe 
Katrina than to the oil spill. Notably, many Chamber and tow·ism bureaus' websites listed BP as 
a sponsor. Instead of focusing on the oil spill, website messaging in the study area focused on 
attracting visitors and informing residents or relaying organizational information. 

Overall, counties or padshes that had large cities were less likely to have county or palish 
chamber websites or toulism bureaus, and the cities' websites were the dominant source of 
tourism and recreation information. Counties and parishes with large cities tended to have more 
information for tourists, while those without big cities promoted themselves as refuges from the 
big city. Counties and parishes without large cities also targeted people who might be relocating 
to the area rather than potential visitors, and some of these more heavily promoted their beaches. 

Visitor attractions and recreational opportunities varied by state and county and parish, 
but virtually all states, counties, and parishes listed seafood and diverse cuisine as an attraction. 
To highlight the variety of tourist website messaging, the sections below summarize findings for 
each state. 

Alabama 

The websites for Alabama' two coastal counties, Baldwin and Mobile, focused on 
beaches and swampland, respectively. Both counties drew attention to Battleship Memorial Park 
and the U.S.S. Alabama. Compared to counties in other nearby states, both counties also listed 
numerous local parks. 

Florida 

About 80 percent of the Florida web sites we reviewed targeted totuists (rather than 
residents) and many used live cameras, videos, pictmes, to advettise beaches and other 
attractions. Convention and visitors bureaus, tomism bureau, and external websites had a 
greater focus on nature than Chamber of Commerce websites. Chamber websites tended to 
promote res01ts, hotels, and restaurants more than natural or wildlife attractions. The majority of 
counties highlighted their beaches and beach parks, and none of them mentioned any concems 
related to lingering effects of the oil spill. Web sites also bad a strong focus on theme parks. 

Louisiana 

In Louisiana, parish Chamber of Commerce websites targeted businesses and provided 
little information for tourists or visitors. Many parishes did not have a Chamber of Commerce or 
toulism btu·eau website, but in those cases, a city website was usually avai lable. Official city 
websites targeted primarily residents and offered little information for towists, but some bad 
relocation information that was comparable to the content of towism bureau websites. 

The websites for Louisiana tended to encompass broader regions and themes (rather than 
a specific parish or county) than those in other states. For example, websites highlighted Cajun 
traditions, Mardi Gras, and swamp and marsh tours. Unlike on many of the other Gulf Coast 
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states' websites, there was no mention ofbeaehes. Instead, many state-wide or area-wide 
websites focused on tourist, natural, and wildlife attractions, such as the wildlife National 
Atchafalaya Heritage Area, and the Bayou Teche National Wildlife Refuge. The diversity of 
cultures (French, Cajun, Islander, and Native American) was also heavily promoted on websites 
reviewed. 

Mississippi 

Mississippi bad one of the only web sites that mentioned the DWH oil spill; 10 however, in 
general, little information on tourism and recreation was available at the county level. Hancock 
and Harrison counties had tourism bureau websites ; Jackson bad a Chamber of Commerce 
website aimed more at residents. There was significantly more relevant information from tomism 
bureaus at the city level, and recreational activities promoted among the coastal counties 
included several national seashores and bird watching. 

Texas 

In Texas, city chambers and tourism websites were more fi·equent ly found to provide 
tourism and recreation information than county websites. Bird-watching and recreational fishing 
were common attractions in most of Texas' coastal counties. The types of advertising and 
activities varied between northern and southern Texas counties, with nmtbern counties directing 
advertising more at people who might move to the area, and southern counties tended to 
advertise more to tourists. Nmthern counties tended to draw attention to hunting and southern 
counties focused more on fishing, birding, and water spmts. 

3.2.2 NEWSPAPER ARTICLES 

This section presents the findings fi·om the review of local newspapers for stories related 
to the DWH oil spill. Findings for the Gulf region as a whole are presented first, followed by 
findings organized by study state (in alphabetical order). Each section presents the key themes 
that emerged fi·om the review of articles, axnnged by the categories of: 

• Before the D'NH oil spill, 
• Oil spill impacts, and 
• Recovery. 

10 The City Chamber of Commerce for Biloxi in Hanison Cow1ty mentioned the oil spill in reference to a video 
entitled titled "Biloxi Booming after KaLrina aud Spill Disasters." 
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Gulf Coast Region 

In our review of the newspaper atticles, we identified the following themes that applied 
to the region as a whole: 

Before the DWH spill 

Although available, ERG did not summarize this information for the Gulf region as a 
whole. 

Oil Spill Impacts 

• The public lacketl tlwareness o_fwhere, ext1ctly, the oil spill impacts were locatetl. 
Uncertainty of where and when the oil would land caused much confusion that 
translated into misperceptions of what areas were impacted (AP-Port Arthur News, 
June 2010). Many articles also discussed the media's role in shaping public 
perception about the spill impacts. 

• Internet and social metlia playetl tm important role in promoting clean beoch 
message. Tourism officials used Facebook and other social media to get out their 
message, convince people the beaches were clean, promote events, and connect with 
visitors on a more personal level (Rice, 2010; AP-The Destin Log, April2011) . 

• Surveys indict1tetl tlwt the oil ~pill chtmged Gulf region WtClltion plans. Several 
surveys indicated that some tourists vacationed elsewhere within the Gulf region 
because of the oil spill, while areas not directly affected by the oil spill hied to 
attract tourists. A national survey found, for example, that one-third of Americans 
said the spill would affect the likelihood that they would travel to the Gulf Coast in 
2010. Of those respondents, about 80 percent said they were either "less likely" or 
"much less likely" to visit the region (Talbot, 2010). Many reported a sense that 
tomists went elsewhere, such as Atlantic coast sites such as Myrtle Beach, South 
Carolina (A versa, 201 0), and this sense was corroborated by rising hotel occupancy 
rates in several non-coastal tourists destinations, including Charleston, South 
Carolina (11% increase), Savannah, Ge01·fia (7% increase), and Beaufort, South 
Carolina (5% increase) (Williams, 2010).1 

• Occuptmcy rates nwy hltve been misleluling. Many articles mentioned that the 
11at ional economic recession had dampened travel, tourism, and recreation in 2009 
and noted that the number of relief workers, rather than the numbers of totuists, was 
propping up local hotel numbers. For example, during the first two weeks ofMay 
20 I 0, hotels within l 0 miles of the coast in Alabama, Louisiana, and Mississippi saw 
occupancy rates rise dramatically- in some cases by a third or more over the same 
time last year. The data could be misleading, partly because 2009 was considered a 

11 Rates in 2010 compared to 2009. 
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"down year" for hotels, but largely because occupancy rates often swell with 
govemment and relief workers after disasters (Reed, 201 0). 

• The oil5pill resultefl in economic impacts that varied across the Gulj: Several 
attic1es discussed the estimated economic losses atttibutable to the DWH oil spill. 
For example, the U.S. Travel Association released a study that cited an estimated 
loss of at least $7.6 billion in tourism revenues; BBV A Compass projected the spill 
would cost the four Gulf Coast states a combined $4.3 billion in economic losses; 
and another atticle reported a potential loss of $22.7 billion over three years 
(Williams, May 2010; Dlouhy, 2010; Dallas Moming News, 2010). Wells Fargo 
estimated that up to 250,000 Gulf jobs in fishing, tourism and energy would be lost, 
and the new jobs in cleanup would not make up for what bas been lost (Aversa, 
201 0). One atticle noted that even with a S500 million infusion fi·om BP to promote 
tourism, it was 
estimated that 
tourism revenues 
could drop to $15.2 
billion (Schwattz, 
20 11). 

• Other 
discussed the oil spill 
impacts on coastal 
counties and states to 
varying extents, as 
depicted in 

Figure 3 
(Hammer, 201 1 ). The 
figure highlights that 
Bay County, Florida 
saw large decreases in 
sales taxes and large 
increases in 
unemployment 
following the spill. 
On the other hand, 
Escambia County, 
Florida to the West 
saw a slight increase 
in sales tax . The 
figure also shows the 
variance of the number 
and value ofBP 
claims funding across 
the Gulf Region. 
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Figure 3: Oil Impacts Differ Across the Region 
(Hammer, 2011) 
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• The oil spill resu/tell in beach closures ltnd impacts to recreational fishing. Access 
to beaches and recreational fishing waters was hampered by the oil spill. The Natural 
Resources Defense Council issued a repott at the end of July 2010 showing more than 
2,000 beach closing, advisories, and notices were issued in the Gulf region because of 
the oil spill compared with 237 in 2009 (AP-Tbe Times-Picayune, July 28, 2010). 
Because of the DWH spill, pmtions of the Gulf had been closed to recreational 
fisbjng; fishermen caught only one-third of their 3.4-million-pound quota of red 
snapper from areas outside the closed areas (Gulf Breeze News, September 201 0). 

Recovery 

• Tourism was strong in 2011. The Gulf Coast Alliance, a regional business group 
set up after the spill to attract tourists and investors to the Gulf Coast, reported 
that summer tourism in 2011 was good and the economy better than people had 
anticipated (Burdeau, 2011). 

Alabama 

Before the DWH spill 

No information was available to summarize. 

Oil Spill Impacts 

The oil spill was anticipated to heliVily impact Alabama's economically important 
coastal tourism imlustry. A variety of newspaper atticles emphasized the impottance 
of coastal tourism to Alabama's economy. For example, in 2009, visitors spent about 
$2.3 billion in the Alabama tourism sector, creating about 40,000 jobs (Busby, 20 11). 
About 53,000 employees work on the Alabama coast in jobs either directly or 
indirectly related to tomism (Galofaro, September 2011). Alabama's beach areas, 
which include Orange Beach, Gulf Shores, Foley, and Dauphin Island, account for 
approximately S2.3 billion in annual tourism spending. About $1.7 billion of that 
spending takes place in the three months from Memorial Day to Labor Day. Ten 
percent of the Baldwin County Public School System's $280 million annual budget is 
derived fi.·om tourism-related spending (December, June 11 , 2010). In November 
2010, the Uillversity of Alabama estimated that the state's economy would lose 
between $1 billion and $3.3 billion in economic activity in 2010 because of the oil 
spill. (Amy, November 2010). 

• The 2010 tourism season was affected by the oil spill. A range of articles 
discussed the impact of the oil spill on the 2010 tourism season. Regionally, 
attendance at Alabama Gulf Coast beaches was about 3.6 million in 2010, down 
from 4.6 million in 2009, according to the Alabama Tomism Depattment. Among 
those who vacationed on the state's coastal beaches, most were staying at 
discounted rates, which meant a decrease in revenues (Harvey, 2011). The 
commuillcations manager of Gulf Shores and Orange Beach reported a 41 percent 
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decline .in tourists in 2010, and lodging revenue for Baldwin County fcl133 
percent ($58 million) during the summer of2010 compared to 2009 (Ferrara, 
November 6, 2010). In contrast, Mobile County served as the headquarters of the 
BP-U.S. Coast Guard unified command and saw lodging increases of 54 percent 
over the same period in 2009 (Hammer, 201 t; FetTara, November 6, 2010). 

• Non-beach attractions saw a f>ignijicant llecrease in vi.flitor.fl. Articles discussed 
that the non-beach areas throughout Alabama saw a decrease in visitors after the 
spill. For example, in 2010, Gulf Shores State Park saw 300,000 fewer visitors 
than it had in the previous year; the U.S.S. Alabama Battleship Memorial Park 
saw about 46,000 fewer visitors, a decrease that officials have connected to the oil 
spill (Fenara, February 2011). Spots that rely on traffic from interstate 1012 saw a 
decline. In May 20 I 0, attendance was down a total of about 7 percent at 11 
attractions, including the Gulf Coast Exploreum Science Center (Ferrara, July 
201 0). With spill response workers filling the hotels, tourists were left with 
limited lodging options, and that meant fewer tourists were spending money on 
attractions such as the U.S.S. Alabama Battleship and the Mobile Carnival 
Museum (Schwartz, 201 0). 

• Tourist volume increasetl in northern pltrts of the state. There was some 
indication of a shift in tourism from Alabama 's coast to the state's nortbem 
counties. The Alabama Mountain Lakes Association, which represents 16 
counties across the top of n01tbem Alabama, reported that lodging tax receipts 
were up 10 percent when compared to those of June 2009 and June 2010 (Peck. 
2010). 

Recovery 

• Tourism. gainetl momentum by winter of 2010-2011 anti cretlit is given to BP 
money. Several articles noted the tourism economy in Alabama 's coastal counties 
bouncing back after the oil spill. For example, after a 47 percent drop in attendance 
after the 2010 spill , Baldwin Beach (located in Gulf Shores) was expected to hit a 
record 5 million visitors in 2011 (based on projections made in November 2011 ). 
Lodging revenue for the summer of2011 was up 16 percent over 2009 revenues, and 
retail spending was up nine percent. The increase in tourism revenues was attributed 
to a marketing campaign funded with BP dollars (Busby, 2011). Winter lodging 
revenues for Pleasme Island were a record $20.7 million, surpassing $17.5 million in 
2007, the previous strongest fiscal year on record. Gulf Shores saw a 12 percent 
increase in tax collections from January through April (Ferrara, June 20 11). Orange 
Beach lopped a 2007 record for spring toulism with visitors spending $65 million on 
lodging from March to May 201 I , a 14 percent increase from the 2007 record (AP­
Press Register, 2011). On Alabama's coast, tourists spent $55 million on lodging in 

12 Interstate 10 is the southemmost transcontinental highway in the American Interstate Highway System. It reaches 
from Jacksonville, Florida, to Santa Monica, Califomia.ln the Gulf region, it stretches across tJ1e southemmost 
portion of Alabama, Louisiana, and Mississippi, along Lhe Florida paubandle, and through Texas. 
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June 2011, more than eight percent higher than the record set in 2007 before the oil 
spill and recession (Galofaro, September 20 11). 

Florida 

Before the DWH spill 

• 2010 was prerlictetl to be a better tourism year than 2009. Tomism in Florida 
appeared to be rebounding in 2010 after the 2008-2009 recession, with 
approximately 23 million people coming to the state dwing the first three months 
of2010, up nearly three percent from 2009 (Huettle, May 2010). 

Oil Spill Impacts 

• Lltrge Losses were pretlictellfor Floritlll 's tourism imlustry f ollowing the oil spill. 
Several articles noted the importance of the towism industry to Florida's economy, 
stating that tomists spend $60 billion a year in Florida and account for nearly a 
quarter of all of the state's tax revenue (AP-The Times-Picayune, May 2010). 
Wildlife viewing activities generate more than $3 billion in Florida each year, and, 
on average, 35 million fishing trips are taken in the state each year13 (Tampa Bay 
Times, 201 0). Articles also included predictions of the spill-related losses to the 
tourism industry associated. For example, BBVA Compass projected that Florida 
had the most at stake among Gulf Coast states: a potential loss of$2.8 billion in 
tomism, including $138 mmion in recreational fishing (WilJjams, May 20 I 0). 
Another article noted that if Florida lost just five percent of its annual visitors, the 
economic consequences would equate to $3 billion in lost visitor spending, 
$182.5 million in lost sales tax collections, and 48,000 lost jobs (Trigaux, 201 0). 

• The Panhandle was the hart/est hit region in the state. Tomism officials say the 
Panhandle region typically brings in 70 percent of its yearly income 14 between the 
months of June and August. Though only 16 of the 180 beaches in the westem part 
of the Panhandle were affected by the spill, tourism officials said many potential 
visitors stayed away, detened by images of oil-sl icked waters and tar-ball strewn 
beaches in other parts of the region (AP-The Times-Picayune, August 2010). A 
comparison ofMay through September 2009 and the same period in 2010 showed 
that taxable sales in tomist-sensitive categories, such as lodging, restaurants, bars, 
and amusement and recreation, fell significantly in notthwest Florida at a time when 
the same categoties increased statewide (Gulf Breezes, December 20 l 0). At the 
county level, Walton County Tourist Development Council reported in May 2010 
that occupancy levels were down six percent, food and beverage revenue was down 
sixteen percent, and revenue from additional products and services sold was down 32 
percent (Walton Sun, 2010). In Escambia County, where Pensacola is located, and in 

13 Presumably, some of these trips occur on inland lakes and stre;uns. Tile ruticle did not distinguish between inlru1d 
and coastal or oti-shore fishing. 
14 1l1e article does uot specify thai this is income specific to tourism. 
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Bay County, home to Panama City, 2010 sales tax revenues stayed flat or decreased, 
while already high unemployment rates increased (Hammer, 20 11). 

• Areas where oil hat! not washed onto beaches saw smaller negative im.pacts to 
tourism and recreation. ln Florida counties that were not directly impacted by oil, 
the tourism and recreation impacts were somewhat smal ler. For example, Gulf 
County bed tax revenues were down five percent from the previous fiscal year 2008-
2009 with reports that tomists avoided places like Destin and Pensacola and moved 
further east in the state to vacation (Dean, July 20 l 0). Franklin County expected to 
see a 10 percent decline in tomism as a result of the oil spill. Manatee County's 
occupancy rates declined slightly for three straight months after the oil spill before 
rebounding (Adlerstein, June 2010; Gagliano, October 2010). 

• Tourists were confusetl about the direct impacts to Floritla beaches. Articles 
showed that among potential visitors there was a misperception about which beaches 
were directly impacted by oil. For example, a national smvey of northern U.S. 
tomists showed that 20 percent of them believed Sarasota bad been hnpacted by oil, 
another seven percent believed local beaches were severely impacted, and 13 percent 
were unsm·e of oil impacts, even though no oil came close to the coastline (Ban·on, 
201 0). One set of smvey respondents incorrectly believed that there was oil on west 
Florida coast beaches from St. Petersburg to the Florida Keys (16%), in South 
Florida from Miami to Palm Beach (8%) and all the way up the east coast from 
Daytona to Amelia Island (S-6%) (Trigaux, 2010). One a1ticle attempted to capture 
the local frustration with such misperceptions stating that a "slick on Pensacola's 
beaches could curtail tourism as far away as Miami, because many overseas visitors 
will bear "Florida beaches bit with oil" and not make the distinction between 
particular locations" (Huette} and Albright, 201 0). 

• Misp erceptions about the oil spill causetl impacts outside of the Panhamlle region. 
Newspaper articles discussed that Florida tourism suffered as a result of the spill, 
even if the oil plume was 11mited fi·om Pensacola to Panama City. The adverse 
impact on Florida tomism resulted in claims relating to loss of income fi·om hotels 
and restaurants throughout the state (AP-Huntsville Times, August 2011; Huettel, 
October 2010). For example, more than 100,000 entities in Florida made proximity 
claims, which are based on arguments of indirect harm (i.e., people's fear that oil 
was going to hit Flotida that made them cancel vacation plans) (Segal, 2010). 

• Tourists shiftetl their tlestinations to ttreas without oil. Newspaper articles wrote 
about destination shifts among Florida visitors. For example, Florida saw a shift of 
vacationers to east coast beach destinations, and, while hotel occupancy in July 2010 
was down or flat from a year earlier in four of five Florida west coast destinations, 
eight markets on Florida's east coast were all up, most by double-digit percentages 
(WilEams, 201 0; Huettle, September 201 0). At the county level, Collier County 
tomi sm was up three percent in July, August, and September, compared with 2009 in 
terms its number of visitors, Levy County collected its estimated bed tax revenue, 
and Manatee County saw an 11 percent boost in visitors from the Southeast from 
January to September (FaiTell, 20 10; Jones, 201 0; Gagliano, 20 I 0). 
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Recove1y 

• Tourist officials' nwinjob was to convey that Florifla beaches were clean. To 
counter the confusion about which parts of Florida were directly impacted by oil, 
Visit f lorida, the state's quasi-public towism agency, launched major television 
and online advertising to reassure tourists in southeastern US markets that the 
beaches were clean. Articles also conveyed that many county tourism officials 
used web cams and social media to provide up-to-the minute information on 
actual coast conditions. For example, in Pinellas County, people could see local 
beach conditions in real time through web cams. Hotels offered "Book with 
Confidence," which promised visitors that their first night would be free if they 
found any signs of oil on the county' s beaches (Porter, 2010; Lane, July 2010). 
Using Face book, Twitter, and the Citrus County tow·ism 's website, the tow-ism 
office offered constant updates for potential visitors (Wright, 201 0). St. Pete 
Beach put web cameras on the beach to show that people are on the beaches 
(Citms City Chronicle, 201 0). 

• Affectul counties joine£1 forces to £uldress tourism losses. Tourism officials in 
Gulf County, Escambia, Santa Rosa, Okaloosa, Walton, Bay, and Franklin 
counties formed the Nonh Florida Tourism Development Council (TDC) 
coalition and confronted BP after tourism in those counties had dropped for the 
early summer season of2010 due to concern among tourists that the oH would 
reach the coastline of these counties (Dean, September 201 0). Tbe BP funds 
allowed the seven area toutism bureaus to try promotions they could not have 
otherwise afforded, and it propelled the Panhandle's visitor counts to record 
numbers in 2011 . The BP funds were more than ttiple the tow·ism promotion 
funds typically spent by officials in Okaloosa County. The funding doubled the 
regular $750,000 budget for tourism officials in Franklin County and the normal 
$3 million budget in Bay County (Schneider and Nelson, 2011). 

• Tourism bounce1l bllck by fall 2010 with record-bre(lking sellsons. Numerous 
articles repotted the retum of the tourism industry after the spill, and some 
attributed the industry success to BP funding. For example, BP provided three­
year grants to promote tourism~ half the money was used for traditional marketing 
activities, such as national and regional print media, TV and Internet marketing, 
and the next largest portion of funds was earmarked for cooperative activities with 
lodging partners, in hopes of stabilizing the market and encouraging repeat 
business (Adlerstein, 20 11). Florida tourism industry experienced modest growth 
in 2011 , and expetts attributed some of the growth to reparations made by BP and 
to the fact that tropical storms and bunicanes stayed away. Some examples of the 
tourism recovery noted in articles are provided below: 

Statewide, the number of visitors rose seven percent fl·om April through June 
2011 compared to the same period in 2010 (Mcquaid, August 2011). 

Tourism in Escambia County set lodging revenue records in both June and July 
2011. Every month but November saw double-digit increases, compared to 2010 
revenues, and every month but April topped revenue increases in other notthwest 
Florida counties in those same months. The county attributed the increase to its 
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toutism budget being about three times its normal size (Gulf Breeze, September 
2011 ). 

Walton County collected $2.8 million in bed taxes, a 24.8 percent increase from 
June 2010, and set a new record. Bed tax collections were up 32.33 percent in 
Okaloosa County and 38.33 percent in Santa Rosa County compared to June 
2010. (Ricketts, August 201 1 ). July bed tax numbers tor Panama City were the 
highest on record, at $2.96 mmion, was about 25 percent higher than the previous 
record set in 2007 (Helgoth, 201 1). 

In 2010, Pinellas County's mainstay tourism industry appears to have weathered 
travel issues created by the economy, the DWH oil spill, and volcanic ash impact 
on European air travel and was poised to gain two percent more visitors in 2011 
(Jackovics, 2011 ). 

Lee County collected an extra $3 mill ion in tax revenue 20 l 0 through 2011, less 
than revenues in 2009-20 J 0, but more than expected. Reasons why the county 
drew more tax dollars 2010-2011 included: less wony about the oil spill, the 
devalued US dollar was attractive to foreign visitors, and successful summer 
programs like the North American Roller Hockey Championships (Gillis, 2011 ). 

Louisiana 

Before the DWH spill 

No information was available to summarize. 

Oil SpilL Impacts 

• S turlies show that the oil spill deterrerl tourists from visiting Louisiana. Atticles 
made clear tomism's importance to Louisiana's economy. For example, in 2008, 
tourists spent $78 million in Lafourche Patish and $115 million in Terrebonne Parish 
on area festivals, swamp tours, and fishing ttips, among other attractions. One study 
showed saltwater anglers, alone, spent $258.7 million on the spott in 2001, and the 
industry generated $527.7 million for Louisiana businesses (Schmidt, February 27, 
2011 ). Atticles repotted that the oil spill negatively impacted the tourism and 
recreation industry in the state, and highlighted, for example, that seventeen percent 
of potential regional toLUists indicated they bad canceled or delayed a trip to 
Louisiana because of the oil spi ll. A May 20 l 0 national survey indicated that 79 
percent of the possible towists believed that the oil spill problems would linger for at 
least two years (E. Anderson, July 201 0). BBVA Compass projected that the oil spill 
could cause Louisiana to lose $880 million in towism spending, including $37 
million in spending related to recreational fishing15 (Williams, May 2010). Another 

15 1l1e article does uol specify the limefrarue over which these losses are estimated. 

72 

US_PP _BOEM000158 



study projected that the state would lose almost $300 million in tow-ism spending 
through 2013 as a result ofthe disaster (Anderson, 2011). 

• BP workers and contractors crow£lefl out tourists for loflging. Articles noted that 
though Alabama, Florida, and Mississippi had ample space to house workers in 
under-booked beachfront hotels and condos, it was more challenging to find 
accommodations in the fishing villages and oil industry outposts dotting Louisiana's 
coastline (Rioux, 201 0) . For example, spill response headquarters and crews stayed in 
Terrebonne Parish, and this led to misleading estimations of tomism levels through 
traditional means, such as counting hotel vacancies. One article noted that it was 
difficult for non-contractors to get Louisiana-area hotel rooms because of the number 
of BP contractors, and, in smaiJer vacation locales, like Grand lsle, BP's cleanup 
crews' long-tetm stays made it difficult for tourists to find accommodations 
(Reckdahl, 20 I 0; Buskey, September 20 I 0). 

• Businesses depemlent 011 recreational fishermen ami nttture-based tourissm were 
hit har£1. Many articles refen·ed to the impacts of the spill on recreational fishing and 
other nature-based tourism. For example, all offshore fishing in Lafourche, 
Terrebonne, and Jefferson Parishes and inshore fishing around Grand Isle and 
southern Lafomcbe Parish was closed or off limits because of the sp ill. The oil spill 
led to the cancelation of many popular fishing rodeos, including the Grand Isle 
Intemational Tarpon Rodeo and the Golden Meadow- Fourchon Intemational Tarpon 
Rodeo because of fishing closures and logistical problems stemming from the spill 
(St. Germain, June 2011 ; Reid, 2010). Nature-based tourism businesses, such as 
swamp tour operators and charter fishermen, were also bard bit (Buskey, December 
2010). Tourism operators outside the city of New Orleans that rely heavily on the 
marshlands were beginning to show signs of strain, and tour operators reported that 
most of the company's captains were out working to clean up the spill, decreasing the 
availabi)jty of boats and staff (Albright, June 20 tO). 

Recovely 

• For New Orleans, recovery efforts occurred within the context ofHurricane 
Katrim1 as BP jiuuls boosted tourism profits. New Orleans' hospitality industry was 
viewed as still recovering from Hun·icane Katrina when it faced the impacts of the 
DWH incident (Albright, June 2010). F01tunately, the local hospitality industry was 
largely unscathed by the spill, and the city of New Orleans and neighboring parishes 
expetienced an economic boom in the wake of the spill, due, in part, to their ability to 
attract tomists who wanted to avoid beaches that had received oil (Foster, December 
17, 2011; White, June 19, 2011). Hotel occupancy and sales tax revenues increased in 
the New Orleans area, and local toUtism officials attributed BP for providing 
promotional dollars used to help increase tourism revenues (White, June 19, 2011). 

• 2011 tourism pre£lictions were positive for most areas. In April 2011, survey results 
released by the Lieutenant Governor's office indicated that regional tourists from 
Texas to Florida were more open (42%) to visiting Louisiana in the wake of the oil 
spill than were tomists il-om elsewhere (18%) (Anderson, April2011). St. Getmain 
(20 11) reported inshore fishing rebounded with the return of fishing rodeos, which 
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bring in millions of tourist dollars. The first weekend ofthc summer of2011 was 
vastly improved in terms of tourism activity from the previous year, but the activity 
was still not up to pre-Katrina levels (Schmidt, June 2011 ). A state swvey estimated 
that Louisiana would not regain its pre-spill tourism numbers until the first three 
months of20 13 (Schmidt, February 2011). However, the 2011 summer was the worst 
of any of the Terrebonne charter fishing captains could remember, as far as the 
number of customers booking fishing trips. This wasn't because the fishing was bad, 
but because of the belief that the Gulf was poisoned and the fish were toxic to eat 
(Seeber, 2011). 

Mississippi 

Before the DWH spill 

No information was available to summarize. 

Oil Spill Impacts 

• Nnn-heach tourism activities were given greater prmnntinn after the spill. 
Mississippi Lieutenant Governor Phil Bryant indica led that the state of Mississippi 
receives $6 for every dollar spent by the tourism industry on promotion and projects 
(Havens, May 201 0). To help encourage tourism after the oil spill, BP provided 
Mississippi $15 million to promote tourism for three coastal counties, with $4 million 
spent in major Southeastem markets to convey the message that the Mississippi Coast 
was "Open for Business" (Ward, 2010). Jackson County Chamber of Commerce 
directed its natural resource activities tourism campaign towards both local and 
tourist audiences (Dumas, 201 0). Harrison County Tourism Commission focused on 
promoting its non-beach attractions, with casino revenues reportedly higher in 2010 
compared to previous years (AP-Beaumont, May 13, 201 0; Gray, 201 0). 

• l,ndging rates were relluced after the nil spill. The Mississippi Hotel and Lodging 
Association indicated that initial reports of increased occupancy in 2010 were due to 
spill cleanup workers, and that the occupancy rates had decreased as the summer 
progressed (AP-The Times-Picayune, May 20 ll ). Hotels offered lowered rates and 
incentives, such as $75 gas cards, to attract guests within the region (Mohr, 2010). 
Mississippi's Gulf Coast botel and motel room occupancy was down almost 12 
percent in the first nine months of 20 11 compared with the same period in 20 1 0. 
Although it was a 6 percent increase over 2010, the revenue was less than that 
generated in 2008 (Nelson, 2011 ). 
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• Oil spill impacts were noted less frequently in Mississippi newspapers than in other 
states. Although there were fewer oil spi ll impacts noted for Mississippi than other 
study states , overarching impacts to the coastal counties included (in addition to the 
hotel impacts above): the tomism industry experiencing a 40 percent decline 
following the April 20 oil spill (Kirgan, July 201 0); saltwater license sales down 43 
percent compared to the same period in 20 l 0 (Dute, 201 0); no one on the beaches or 
eating seafood (Hoffman, 201 0); and the closure of small businesses, such as a boat 
dealership (Wilkinson, 201 0). 

Texas 

Before the DWH Oil Spill 

• 2010 was predictetl to be tl better yet1r for tourism than 2009.Before the oil spill, 
Galveston County tom-ism had been down because of the national recession and 
lingering impacts of Hurricane Ike in 2009 (Meyers, May 30 2010). However, 
affordable gasoline and airfares, the improving economy, and people ready to 
fina lly take vacations, Jed expetts to predict a three percent increase in travel for 
Texas in 20 I 0. 

Oil SpilL Impacts 

• Setifootl restaurants were impacted by fears ofcontamintLtion. Texas restaurants 
repotted increased seafood prices after the oil spill, wbicb they felt could not be 
fully passed on to consumers (Elder, 201 0). They also rep01ted an avoidance of 
seafood consumption due to fears of contamination (Rice and Patel, 201 0). 

Recove1y 

• TexliS made efforts to 11ttract tourists from other GulftLreas to oil-free T e..YtlS 

beaches. Because Texas, particularly Galveston, received lesser physical impacts 
from oil on its beaches, they tried to attract visitors to the area on the premise that 
they bad not been impacted by the spill (Kappes, 201 0). Tourism officials tended to 
target regional tourists (e.g., outreach to in-state and market areas that tend to go to 
New Orleans), and anecdotes in articles indicated that the hotels felt they were 
attracting tourists who typically vacationed in Alabama, Florida, and Louisiana 
(Kappes, 201 0; Elder and Meyers, 201 0). Galveston hotel revenues in 2010 were 28 
percent higher than in 2009, and tourism remained steady, with an 85 percent 
occupancy rate, even after a small number oftar balls reached Galveston in July of 
that year (Kappes, 201 0). 
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4.0 ESTIMATING THE IMPACTS OF THE DEEPWATER HORIZON 
OIL SPILL ON GULF TOURISM 

This section estimates the impact of the DWH oil spil l on tourism in the Gulf region , 
based on data from the US Department of Labor, Bureau of Labor Statistics (BLS) Quarterly 
Census ofEmployment and Wages (QCEW). The section begins by describing the QCEW data 
and the method used to analyze it, and then presents findings from the analysis for each state in 
the Gulf region. 

4.1 SUMMARY OF DATA AND METHODS 

4.1.1 MEASURING TRAVEL AND TOURISM 

In a separate repott, ERG developed three measures of travel, tm.u·ism, and recreation and 
also developed data for use in calculating the three measures (ERG, 2014). The three measures 
that we developed in that report were: 

• Travel and Tourism (TT): the economic activity of sectors associated with 
visitors who travel to an area. 

• Recreation (RE): the economic activity for sectors that supply recreation 
activities. Recreation is defined as something a person docs to relax, have fun, or 
for enjoyment. Both visitors and residents can use a location's assets, goods, and 
services for recreation. 

• Travel and Tourism Sensitive to OCS Operations (TTOCS): the economic 
activity for travel and tourism (TT) sectors that depend on (are sensitive to) 
coastal resources. 

The analyses in this repott will focus on the TT measure because that measure most closely 
aligns with the questions meant to be addressed in this report. 

ERG (2014) details how each measure was calculated. In summary, the process involved: 

• Mllpping sectors of the economy anti NAICS codes to each measure. Tills in­
depth process involved reviewing BEA and BLS data to develop an initial set of 
NAJCS codes for inclusion. We then compared the initial set to similar measures 
used by the US Travel Association and NOAA. This resulted in a final set of 
NAJCS codes we used for each measure. Table 12 provides the set ofNAJCS 
codes we use in the TT measure. 

• Identifying a Tourism Commodity Ratio (TCR) for each NAJCS code. A TCR is 
a percentage that we use to adjust the data for each measure to reflect the 
prop01tion of that is consumed by tourists and visitors. For example, not all 
patrons at restaurants are visitors to an area. A TCR adjusts the data for the 
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sectors to determine the percentage attributable to visitors. The TCRs used in this 
repmt are summarized in Table 12. 

The data for calculating these measures comes from three main sources: 

• BLS' Quarterly Census of Employment and Wages (QCEW). QCEW 
provides quarterly and annual data on employment, payroll, and the number of 
establishments. QCEW data are a near census of employees covered by State 
unemployment insurance and Federal workers covered by the Unemployment 
Compensation for Federal Employees (UCFE) program. 

• Census' Nonemployer Statistics. The nonemployer data provide annual data on 
the number of establishments that have neither paid employment nor payroll. 
These establishments are excluded from QCEW. 

• Data on public assets. ERG also included data on employment, payroll, and 
number of establishments for national and state parks in coastal areas in the Gulf. 
Data were collected for 2009. 

In ERG (2014), we used data only for 2009. This rep01t, on the other hand, uses quarterly data 
:fi:om the second quarter of2009 through the fourth quatter of2011. This time :fi·ame allows for 
looking at changes in tourism and travel after the D\VH spill. However, because we use quarterly 
data, we included only the QCEW data in our analyses for this report. 

441210 
441221 
441222 
445110 
445120 
445210 
445220 
445230 
445291 
445292 
445299 
445310 
447110 
447190 
452111 
452112 
452910 
452990 
481111 
481211 

Table 12 

Industries in BOEM TT, RE, and TIOCS Measures 

Recreational Vehicle Dealers 
Motorcycle, A TV, and Personal Watercraft Dealers 
Boat Dealers 
Supermarkets and Other Grocery (except Convenience) Stores 
Convenience Stores 
Meat Markets 
Fisb and Seafood Markets 
Fruit and Vegetable Markets 
Baked Goods Stores 
Confeclionary and Nut Stores 
All Other Specialty Food Stores 
Beer, Wine and Liquor Stores 
Gasoline Stations with Convenience Stores 
Other Gasoline Stores 
Department Stores (except Discollltt Department Stores) 
Discount Department Stores 
Warehouse Clubs and Supercenters 
All OU1er General Merchandise Stores 
Scheduled Passenger Air Transportation 
Nonscheduled Chartered Passenger Air Transp011ation 
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3% 
3% 
3% 
3% 
3% 
3% 
3% 
3% 
3% 
16% 
16% 
3% 
3% 
3% 
3% 
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100% 
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Other Nonscheduled Air Transportation 
fvlixed Mode Transit Systems 

485112 Commuter Rail Systems 
485113 Bus and Other Motor Vehicle Transit Systems 16% 
485119 Other Urbau Transit Systems 16% 
485210 Intemrban and Rural Bus Transportation 100% 
485310 Taxi Service 34% 
485320 Limousine Service 16% 
485510 Charter Bus Industry LOO% 
485999 All Other Transit and Ground Passenger Transportation 16% 
487110 Scenic and Sightseeing Transportation, Land 100% 
487210 Scenic and Sightseeing Transportation, Water 100% 
4R7990 Scenic and Sightseeing Transportation, Other 100% 
532111 Passenger Car Rental 91% 
532120 Truck, Utility Trailer, and RV (Recreational Vehicle) Rental and 94% 

Leasing 
532292 Recreation Goods Rental 27% 
561510 Travel Agencies 95% 
561520 Tour Operations 95% 
561591 Convention and Visitors Bureaus 95% 
561599 All Other Travel Arrangement and Reservation Services 95% 
611620 Sports and Recreationlnstruction 27% 
711110 Theater Companies and Dinner Theaters 30% 
711120 Dance Companies 30% 
711130 Musical Groups and Artists 30% 
711190 Other Performing Arts Companies 30% 
711211 Sports Teams and Clubs 35% 
711212 Racetracks 35% 
711219 Other Spectator Sports 35% 
711510 Independent Artists, Writers, and Performers 30% 
712110 Museums 26% 
712120 Historical Sites 26% 
712130 Zoos and Botanical Gardens 26% 
712190 Nature Parks and Other Similar Institutions 26% 
7131 10 Amusement and ·n1eme Parks 26% 
713120 Amusement Arcades 26% 
713210 Casinos (except Casino Hotels) 51% 
713290 Other Gambling Industries 51 % 
7 139!0 Golf Courses and Country Clubs 27% 
713920 Skiing Facilities 27% 
713930 Marinas 27% 
713940 Fitness and Recreational Sports Centers 27% 
713950 Bowling Centers 27% 
713990 All Other Amusement a11d Recreation Industries 27% 
721110 Hotels (except Casino Hotels) and Motels 100% 
721120 Casino Hotels 100% 
721191 Bed-and-Breakfast Inns 100% 
721199 All Other Traveler Accommodation 100% 
721211 RV (Recreational Vehicle) Parks and Campgrounds 100% 
721214 Recreational and Vacation Camps (except Campgrounds) 100% 
722110 Full-Service Restaurants 18% 
72221 1 Limited-Service Restaurants 18% 
722212 Cafeterias, Grill Buffets, and Buffets 18% 
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722410 
811111 
812930 

Drinking Places (Alcoholic Beverages) 
General Automotive Repair 
Parkin Lots and Garaues 

4.1.2 ESTIMATING PERCENT CHANGES IN TOURISM (IMPACTS) 

9% 
16% 

To estimate the change in tourism that might be associated with the DWH oil spill, 
qua1ierly tourism parameters (payroll, employment, and establishments) were calculated, using 
the TT measure, for each county in the study states. We then calculated the percentage changes 
between the same quarters16 over one- and two-year time frames. The spill occurred on April 20, 
2010 (early in the second quarter of2010). We calculated seven percentage changes: 

One-year impacts 

Between 2010q217 and 2009q2 
Between 2010q3 and 2009q3 
Between 20 I Oq4 and 2009q4 
Between 201 lql and 2010ql 

Two-year impacts 

Between 2011q2 and 2009q2 
Between 20l lq3 and 2009q3 
Between 2011q4 and 2009q4 

Time lines depicting these percentage change calculations are shown in Figure 4. In the Results 
section, we provide estimates for the percentage changes listed above for each county in each 
state in the Gulf region. We also focus our discussion on which counties and parishes bad 
significant reductions in tourism-related economic activity. 

16 TI1at is, we compared first quarters to first quaners and second quarters to second quaners, etc., to ensure that we 
accounted for seasonality of tourism. 
17 TI1e fu·st fow· characters in this notation represent the year aud the final two represent the quarter. Thus 2010q2 
should be read as second quarter (q2) of2010. 
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Panel A key 

Second quarter 2010 to 
second quarter 2009 

rh1rdquarter 2010 to third 
quarter 2009 

,r-
FoJrth quarter 2010to 

" .. II • fourt.hquarler 2009 
I I I I I I I I I 

Q:t· I Ql: I 03' I 04' 01: 1 Ql: 1 o3: 1 o • Q l : I oz: I 03' I 04' 
First quarter 2011 to f irst 

J:m-~:.r Apr·Jvn Jui\··Scpt Oct·Occ J~n-M:v Apr-Jun July-Sept Oc.t·Oec Jan-Mar Apr-Jun July-Sept O<t-Oec quarter 2010 

2009 2010 2011 Note: Grayshading denotes 
quarter of DWH spill 

Panel A: One year com par isons 

PaneiBkey 

Second quarter 2011 to 
second quarter 2009 

Third quarter 2011 to third .. - - - - quarter 2009 

I I I I I I I I I Fourth quarter 2011 to 
at: I Ql : I Q.i: I a•: 0 1

' I 0~' I 0 3
' I 04

' o l: I Ql: I a 3: I o•: fourth quarter 2009 
Jan·•Mar Apr-Jun Ju i)' ~Scpt Oct•Oec J~-M;,r Apr-Jun July-Sept Oct-Oec: Jon-Mar Apr-Jun July-Sept Oct-Dec 

Note: Gray shading denotes 
2009 2010 2011 quarter of OWH spill 

Panel B: Tw o year comparisons 

Figure 4: Timeline Showing Percentage Change Calculations 
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4.2 RESULTS 

The results of the analysis to estimate the change in tourism employment are presented in 
Table 13 through Table 17. Each table includes county- and parish-level quarterly tourism 
employment data and the percentage change in tourism employment between same quatters from 
2009q2-20 llq4 (as described in Section 4.1.2 above). Additional quarterly tourism parameters 
(payroll and establishments) are presented in the county and parish profiles included in Appendix 
B. 

Alabama (Table 13) 

A comparison of tourism employment in Alabama counties before and after the spill does 
not show a large shift in toutism employment; employment numbers either hold steady or 
slightly increase up to three percent. A comparison ofBaldwin County quarters in 2009 to 2011 
showed employment increases ranging ti·om nine percent to 14 percent; Mobile County ranged 
from a t\vo percent decrease in tourism employment in q2 to an increase of two percent in q4. 

Florida (Table 14) 

Florida counties saw a fairly wide range of impacts to tomism employment in the 
quatters sunounding the spill (from -93% to + 120%); however, the large percentage losses are 
associated with connties with a small the tomism sector. When focusing on the counties with 
toutism sectors of at least J ,000 employees (in 2009q2), we see changes in employment ranging 
from a 3.9 percent loss (Bay) to a 7.3 percent gain (Escambia) between 2009q2 and 2010q2. For 
the most part, counties with more than 1,000 employees in 2009q2 saw either increasing tomism 
employment over the time period or rebounds in tourism employment after an initial decline. 
Two exceptions to this were Sarasota and Hernando counties, where towism employment 
remained at levels lower than pre-spill levels into 201l. 

Louisiana (Table 15) 

Louisiana parishes with more than 1,000 tourism employees in 2009q2 saw either no 
change or slight increases between 2009q2 and 201 Oq2 (quarter of the spill). However, in 
quatters after the spill , Calcasieu, Lafayette, and Terrebonne parishes saw tourism employment 
declines relative to pre-spill level. On the other band, St. Tammany, Orleans, and Jefferson 
parishes saw increasing tourism employment after the spill. 

Mississippi (Table 16) 

Of the three Mississippi study counties, Hancock County appears to have bad the largest 
negative percentage change in employment in the quarters after the spill. Jackson County 
maintained no or positive employment change after the spill; Harrison County bad two quatters 
after the spill during which there were negative percentage changes in employment (spanning-
2% to 1 %). In contrast, Hancock County saw negative percentage changes in tourism 
employment of 7. 7 percent after the spill. 
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Texas (Table 17) 

Harris County, containing Houston, is by far the largest tourism employer among Texas 
counties. It saw increases in tourism employment following the spill. Cameron County also saw 
increasing tourism employment over the time period, compared to pre-spill levels. Victoria and 
Galveston counties saw initial declines in toUtism employment followed by rebounding levels in 
20 I 1. As discussed .in Section 5.4.2, duting our field work we leamed that some Texas counties 
actively marketed themselves as alternatives to Louisiana and Florida. In contrast to the increases 
seen in most ofTexas, Jefferson County saw a continuous decline in toutism employment over 
the sntdy period. 

Discussion 

For the most patt, counties with more than 1,000 tourism employees in 2009q2 
experienced either only initial (temporary) declines in tomism-related employment or no initial 
declines in employment followed by growth. Figure 5 shows this for the counties with the largest 
tourism employment in each state. It also shows the percentage change from the same qua1ter in 
the year before the spill (i.e., the «percentage change between same quarters, one-year and two­
year impacts" fi.·om Tables l3 to 17). Hatrison (Mississippi) and Hillsborough (Florida) both saw 
an initial decline followed by growth in tourism-related employment following the spill. In 
contrast, Harris County (Texas) and Orleans Parish (Louisiana) both saw initial and subsequent 
growth in tourism-related employment following the spill. Mobile County (Alabama) saw no 
change in tourism-related employment following the spill. 

However, two counties with more than l ,000 tourism employees in 2009q2 did see 
declining tourism-related employment following the spill: 

• Hancock County (Mississippi) saw a 7. 7 percent decline in tourism employment 
in the second and third quarters of201 0 compared to the same quarters in 2009. 
The impacts beyond third quarter 20 lO could not be reliably estimated due to data 
disclosure issues among hotels and restaurants over the time period (see note to 
Table 16). For the second and third quarters in 2010, the losses in Hancock 
County were among hotels (N AICS 72 L ), restaurants (NAICS 722), and atts, 
ente1tainment, and recreation establishments (NAICS 71 ). 

• Sarasota County (Florida) saw declines in tourism-related employment for the 
three qua1ters after the spill and then again in second quarter of 201 1 . These 
employment losses were concentrated among arts, entertainment, and recreation 
establishments (NAICS 71) and hotels (NAICS 721). 
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Table 13 

Levels of and Same Quarter Changes in Travel and Tourism (TT) Employment in Alabama and its Counties Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

5.3 0.0 
Note: Columns that are boxed in represent the ql1arter in which theDWH spill occurred (second quarter 20 I 0). 
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Table 14 

Levels of and Same Quarter Changes in Travel and Tourism (TT) Employment in Florida and its Counties Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

II 
' [; u 11 1 Percentaage Chan~ Between Same Ouarten 

Florida 
Le,·els or Employment (thousands or employ~!i) 

~ . ~ 1 One-Year Impacts Two-Year ImPacts 

Cu•ntin zot9 I 2010 I 2011 1010:1 1810:3 1010:4 10U:l 1011 :1 10U~J 1011:4 

QJ Q4 I Qt Q4 I Qt Q4 
... •• . .. •• ... . .. l u 

Q2 Q2 QJ Q2 QJ l009:2 1009:3 2009:4 1010:1 1009:2 2009':3 1009:4 

Bay 5.1 <1.9 4.0 4.2 4.9 4.8 4.2 4.6 5.5 5.5 4.5 -3.9 -2.0 5.0 9 .5 7.8 12.2 12.5 
Charlouc l.7 1.6 1.7 1.8 1.8 1.6 1.6 1.8 1.8 1.6 1.7 5.9 0.0 -5.9 0.0 5.9 0.0 0.0 
Cit rus 1.1 1. 1 1.0 l.l 1.1 l.l 1.1 1.0 1.1 1.0 1.0 0.0 0.0 10.0 -9.1 0.0 -9. 1 0.0 

Coll ier 8.7 7.4 8.2 8.9 8.6 7.8 8.5 9.3 8.8 8.2 9 .0 -I. I 5.4 3.7 4.5 1.1 10.8 9.8 
Dixie 0.08 0.08 0.07 0.05 0.04 0.01 O.OL 0.02 O.Ol 0.02 0.0 1 -46.2 -88.0 -86.3 -67.4 -92.3 -80.0 -93.2 
Escambia 4. 1 4.2 4.0 4.2 4.4 4.4 4. 1 4.2 4.ll 4.8 4.5 7.3 4.8 2.5 7 .3 0.0 17. 1 14 .3 
Franklin 0.3 0.3 0.2 0.3 0.3 0 .3 0.3 0.3 0.3 0.3 0.3 -3.7 7.7 8.7 4.0 7.4 7.7 8.7 

Gulf 0.2 0.2 0.1 0.1 O.l O.l 0.1 0. 1 0. 1 0. I 0. 1 -54.4 -61.1 -51.4 -9.7 -60.0 -63.3 -62. 1 
llemando 1.4 1.3 1.3 l.3 1.4 l.3 1.4 1.3 1.3 1.2 1.3 -2.9 0.8 3.8 -3.0 -7.1 -6.9 -3.8 
Hi Usborough 19.6 19.0 19.1 18.8 19.4 19.2 19.0 20. 1 20.5 20.2 20.3 - 1.0 1.1 -0.5 6 .9 4.6 6.3 6.3 
Jefferson 0.04 0.04 0.04 0.04 0 .04 0.01 0.01 0.04 0.09 0.08 0.0 1 8. 1 -65.7 -63.9 l l.l 129.7 120.0 -69.4 

Lee 10.9 10.0 53 10.1 10.5 103 9.5 10.9 10.9 10. 1 10 3 -3 .7 3.0 79.2 7.9 0.0 1.0 94.3 

Levy 0.3 0.2 0.2 0.3 0.3 02 0.2 0.3 0.3 0.2 0.3 -8.9 -0.8 -5.3 1.2 -8.2 0 .8 8.9 
Manatee 17 1.3 1.5 3.8 3.8 3.6 3.6 38 18 1 7 3.9 2 .7 9.1 2.9 0.0 27 12. I 114 
Monrot: 6.3 5.9 6. 1 6.6 6.8 6.4 6.6 7 I 7.1 6.8 7.0 7.9 8.5 8.2 7.6 12.7 15.3 14.8 
Okaloosa 3.6 3.6 3.0 3.3 3.9 3.7 3.0 3 I 4.0 3.8 3.3 8.3 2.8 0.0 -6 .1 ILl 56 100 

Pasco 3.6 3.4 3.3 3.5 3.6 3.4 3.5 3.7 3.6 3.5 3.6 0.0 0.0 6.1 5.7 0.0 2 .9 9. 1 
Pinellas 17.2 16 .1 15.8 16. 1 16.9 16.3 16.0 16.4 17.0 16.8 16.5 -1.7 1.2 1.3 1.9 -1.2 4 .3 4.4 
Santa Rosa 1.2 1.2 l.l l.l 1.2 1.2 1.2 I 2 1.4 1.4 1.3 0.0 0.0 9.1 9.1 16.7 16.7 18.2 
Sarasota 6.7 6.3 6.5 6.6 6.5 6.1 6.2 6.7 6.5 6.3 6.5 -3.0 -3.2 -4.6 1.5 -3.0 0 .0 0.0 

Taylor 0.2 0.2 0.2 0.2 0.2 0.2 0.2 02 0.2 0.2 0 .2 22.8 18.7 16.7 -2.5 17.2 16.5 18.4 
Wakulla 0.03 0.03 0 .03 0.03 0.03 0.03 0.03 0.02 0.03 0.03 0.03 -6.3 0.0 0.0 -17.9 6.3 10.0 0.0 
Walton 2.3 2.3 1.8 1.9 J ~ _ ,.) 2.2 1.8 2.0 2.6 2.6 2 .1 0.0 -4.3 0.0 5.3 13.0 13.0 16.7 
Washington 0.1 0. 1 0.1 0.1 0. 1 0.1 0.1 0. 1 0. 1 0. 1 0 .1 3.8 -9.6 -5.1 3.8 -6.5 9.0 0.0 

Note: Columns that are boxed in represent the quarter in which the D\VH spill occurred (second quarter 20 I 0). 
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Table 15 

Levels of and Same Quarter Changes in Travel and Tourism (TT) Employment in Louisiana and its Parishes Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

It~ to 
2009:2 2009~.3 

Calcasieu 5.9 6.0 5.9 5.8 5.9 5.8 5.7 5.6 5.7 5.8 5.6 0.0 -3.3 -3.4 -3.4 -3.4 -3.3 
Cameron 0.08 0.08 (a] 0.08 0.08 0.08 0.08 0.07 0.05 0.05 0.05 -4.8 -6.0 (a] -12.3 -34.9 -34.9 
Iberia 0.6 0.6 0.6 0.5 0.5 0.5 0.5 0.5 0.5 0.6 0.5 -4.6 -5.1 -6.4 -4.6 -2.5 -5.4 
Jefferson 7.0 7.0 7.0 6.9 7.3 7.2 7.1 7.1 7.1 7.3 6.7 4.3 2.9 1.4 2.9 2.0 4.3 
Lafayette 4.2 4.L 4.0 4.0 4.2 4.L 4.0 3.9 4.0 4.1 4.0 0.0 0.0 0.0 -2.5 -4.8 0.0 
Lafourche 0.8 0.8 0.8 0.8 0.8 0.9 0.8 0.8 0.8 0.9 0.9 0.2 2.0 3.8 0.2 2.1 l.9 
Orleans L5 9 L5.4 L6.0 16.1 L6.3 16.3 16.8 L 7.1 17.0 17.2 L 7.7 2.5 5.8 5.0 6.2 6.9 Ll.7 
Plaqlteroines 0.3 0.3 0.3 0.3 0.4 0.4 0.4 0.4 0.4 0.4 0.4 23.1 27.5 28.0 33.6 25.6 26.3 
St. Bernard 0.1 0. L O.L 0. L 0. L 0. L 0.1 0.1 0.1 0.1 0.1 11.7 13.6 30.2 4.5 20.0 16.9 
St. Charles 0.3 0.3 0.3 0.3 0.3 0.4 0.3 0.3 0.4 0.4 0.4 14.4 5.6 7.1 11.6 1.9.4 13.0 
St. John the Baptist 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 -1.3 -4.5 3.7 2.5 -l.l -5.6 
St. Mary 0.9 0.7 0.7 0.7 0.7 0.8 0.8 0.8 0.8 0.8 0.8 -15.8 5.4 5.5 9.9 -7.3 7.8 
St. Tammany 2.6 2.7 2.5 2.5 2.7 2.7 2.6 2.6 2.9 2.9 2.7 3.8 0.0 4.0 4.0 Ll.S 7.4 
Tangipahoa 1.2 1.3 1.2 1.2 1.2 l.3 1.2 1.2 1.3 1.3 l.3 0.0 0.0 0.0 0.0 8.3 0.0 
Terrebonne 1.4 L.4 L.4 1.4 1.4 L.4 1.4 l.3 l.3 1.4 l.3 0.0 0.0 0.0 -7. L -7.1 0.0 
Vermilion 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 -9.3 . 7.1 1.4 -2.2 -8.0 -5.8 

Note: Columns that arc boxed in represent the quarter in which the DWH spill occurred (second quarter 2010). 
[a] Not reported due to data di sclosure issues. 
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Table 16 

Levels of and Same Quarter Changes in Travel and Tourism (TT} Employment in Mississippi and its Counties Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

Hancock 

Harrison 
Jackson 

L.3 l.3 

11.8 11.7 
1.4 1.4 

t.2 L.2 L.2 

11.1 11.6 11.7 
1.4 L.S 1.4 

Note: Columns that are boxed in represent the quarter in which the D\VH spill occurred (second quarter 2010). 

-7.7 -7.7 [a] 

-1.7 0.0 ~0.9 

7.1 0.0 7.7 

[a] 

0.9 
0.0 

[a] 

0.0 
7.1 

[a] 

1.7 
7.1 

[a] 

1.8 
7.7 

[a] Tbese values for employment and rhe associated percentage changes are associated with a data disclosure issue. Ille number of employees in the hotels sector (NAICS 721) and 
the restaurants sectors (1\AICS 722) were non-disclosed for 2009q4, 20l0q4 , and all of20l l. 
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Table 17 

Levels of and Same Quarter Changes in Travel and Tourism (TT) Employment in Texas and its Counties Following the 
Deepwater Horizon Oil Spill, Second Quarter 2009 to Fourth Quarter 2011 

II Q3o ,, Q4 I Ql D 1 1 ~2 Q3 ~ Q4 J Ql ~ Q2 ~ 'Q3: 
.. .• ~~~ . II , • ., ,., ~ ~ ..,. , ~ ., :1 •o· ro· · 

Q2 M Q4 ' i () 9•2 200'):J lOO'M~ 2~010:1 '2009:2 2009';3 

0.5 0.5 0.4 0.4 0.5 0.5 0.5 0.4 0.4 0.5 0.4 4.6 5.4 9.6 -11.8 -2.6 1.3 
Brazoria 2.2 2.2 2.2 2.1 2.2 2.2 2.2 2.2 2.3 2.3 2.3 0.0 0.0 0.0 4.8 4.5 4.5 
Calhoun 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 - 1.5 5.8 6.8 15.8 19.9 18.4 
Cameron 4.0 4.0 3.7 3.9 4. 1 4.2 3.8 3.9 4.3 4.3 4.0 2.5 5.0 2.7 0.0 7.5 7.5 
Chambers 0.3 0.3 0.3 0.3 0.3 0.3 03 0.3 0.3 0.3 0.3 7.0 -12.7 -5.0 :u 5.0 -7.7 
Galveston 4.8 5.0 4.6 4.4 4.9 4.9 4.5 4.5 5.1 5.1 4.7 2.1 -2.0 -2.2 2.3 6.3 2.0 
Harris 59.7 58.6 57.2 56.2 61.2 6Ll 57.8 59.0 6 U 60.9 60.6 2.5 4.3 1.0 5.0 2.3 3.9 
Jefl:erson 3.1 3. L 3.1 3.0 3.0 2.9 3.0 2.9 3.0 2.9 2.9 -3.2 -6.5 -3.2 -3.3 -3.2 -6.5 
Jim Wells 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 -3.1 3.7 7.3 -3.1 11.4 7.5 
Kenedy 0.0 0.0 0.0 0.0 0.0 0 .0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0 .0 0.0 0.0 
Kleberg 0.34 0.34 0.34 0.33 0.33 0.32 0.33 0.37 0.38 0.39 0.4 1 -1.8 -6.7 -0.6 10.5 13.0 13.1 
Liberty 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 0.4 -10.7 -8.5 -1.3 8.6 -2.7 0.9 
Matagorda 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 -0.9 1.0 -6.3 -7.9 -8.0 -4.3 
Nueces 5.8 5.8 5.3 5.2 5.8 5.8 5.4 5.3 5.7 5.7 5.6 0.0 0.0 1.9 1.9 -1.7 -1.7 
Orange 0.7 0.7 0.6 0.6 0.6 0.6 0.6 0 .6 0.6 0.6 0.6 -3.9 -2.6 -1.8 -2.3 -7.2 -7.0 
Refugio 0.1 0. L 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 -1.8 -3.6 -1.9 0.0 -3.6 -5.5 
San Patricio 0.7 0.7 0.6 0.6 0.6 0.6 0.6 0.6 0.7 0.6 0.6 -6.6 -6.0 -2.5 2.0 2.8 -2.7 
Victoria LO l.O 0.9 0.9 1.0 0 .9 0.9 0.9 1.0 1.0 0.9 -2.0 -2.6 -1.5 l.l 0.2 1.7 
Willacy 0.10 0.10 0.10 0.09 0 .09 0.09 0.05 0.10 0.06 0.10 0.05 -6.9 -8.3 -46.3 3.2 -45.5 LO 

Nole: Columns I hat are boxed in represent the quarter in which lhe DWH spill occurred (second quarter 201 0). 
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Figure 5: Percentage Changes in Tourism Employment for Largest Counties or 
Parishes in Each State, Second Quarter 2009 to Fourth Quarter 2011 
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5.0 PERSPECTIVES ON THE IMPACTS OF THE DEEPWATER 
HORIZONOIL SPILL ON GULF TOURISM FROM FIELD WORK 
IN THE GULF 
To tell the story of bow the DWH oil spill impacted and shaped local travel, tow-ism, and 

recreation economies in the Gulf of Mexico region, and to give perspective to the other work 
being performed for this project (i.e., the work described in the previous sections of this report), 
this section discusses the approach ERG took to conducting the field work (Section 5.1) and then 
discusses the results of the field work (Section 5 .2). 

5.1 FIELD PLAN 

ERG developed a plan for implementing the interviews in the Gulf; this plan included 
considerations of: 

• The geographic focus, 
• Types of Interviewees, 
• Interview questions and fie ld guides, and 
• A plan for implementing the intetviews. 

The following sections describe each of these aspects in more detail. 

5.1.1 GEOGRAPHIC FOCUS 

ERG identified seven focal areas that encompass the 64 counties and parishes in the study 
area (see Table 18). These areas were selected based on information collected and synthesized on 
the recreation and tourism industries in the Gulf's coastal zone under Section 3.0. The focal areas 
are divided by state and by whether the area's beaches and coastlines were physically impacted 
by oil. 

ERG used the relative number of paid claims 
fi·om the GCCF data in each of the Gulf States 
(Figure 6) to determine where to focus our 
intetviews within each of the study areas. 
Specifically, Louisiana's and Florida's two focal 
areas were given specific emphasis because ofthe 
large numbers of claims in those states. In contrast, 
less emphasis was placed on Texas because fewer 
claims had been made relative to the other states. 
The South Coast Texas region (not depicted in 
Figure 6) bad even lower emphasis compared to 
the Houston-Galveston area because there were 
fewer claims in the South Coast area. 

MS, TX, 2% Other, 
10% 

Figure 6: Number of GCCF Claims 
Paid by State. Source: GCCF, 2012 

ERG also used the GCCF claims analysis to detennine which industties within each of 

the geographical areas to intetview. Table 20 presents the industries, by state, most heavily 

impacted by the spill in tetms of the largest number of paid GGCF claims. 
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Table 18 

Geographic Focal Areas and Included Counties 

I I I II II II Focal ;\rea n ~ I I ~ Q ' " 11 " Counties Uand! Pallishes InCluded~ ~ II 

• Aransas • Kennedy • San Patricio 
South Coast Texas • Calhow1 • Klebcrg • Victoria 

• Cameron • Nueces • Willacy 
• Jim Wells • Refi1gio 
• Brazoria • Harris • Matagorda 

Galveston/Houston Texas • Chambers • Jefferson • Orange 
• Galveston • Liberty 
• Harris 
• Calcasieu • Orleans • St. Mary 
• Cameron • Plaquemines • St. Tammany 

Louisiana • Iberia • St. Bemard • Tangipahoa 
• Je.fferson • StCharles • Tem.·bonne 
• La Fourche • St. John • Vermilion 
• Lafayette 

Mississippi • Hancock • Harrison • Jackson 
Alabama • Mobile • Baldwin 

• Bay • Gulf • Wakulla 
Panhandle Florida • Escambia • Okaloosa • Walton 

• Franklin • Santa Rosa • Washington 
• Citrus • Charlotte • Manatee 

West Coast Florida 
• Dixie • Collier • Monroe 
• Jefferson • Hemando • Pasco 
• Levy • Hillsborough • Pinellas 
• Taylor • Lee • Sarasota 

5.1.2 INTERVIEWEES 

This section discusses the interviewees who were the focus of the field interviews. The 
section begins by discussing the populations of interest for the field work and then provides a 
framework for describing how the interviews were distributed across each of the geographic 
regions (identified above) and populations. ERG limited the number of interviewees to nine or 
fewer individuals for each grouping of interviewees that was asked a distinct set of questions in 
order to comply with the Paperwork Reduction Act. 

ERG conducted intetviews with the following types of organizations: 

• Loco/ and Regionol Tourism B ureaus. Officials from local and regional towism 
bureaus were interviewed to provide perspective on the impacts and recovery efforts 
from the spill on local TTR. ERG also intetviewed "Visit Florida," a quasi-state 
govemment program that assisted with the statewide response to the spill. 

• Trade A.~.·wciations. ERG conducted intetviews with staff from trade organ izations in 
order to provide some insight on member or industry impacts and their combined 
efforts (if any) to mjtigate the oil spill impacts. 
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• Businesses. ERG interviewed businesses that represented the sectors that were found 
to be the most heavily impacted in the GCCF claims analysis (See Section 2.3.1 ). 

• Regionc1l Alliances. ERG conducted an interview with the Gulf Coast Alliance, 
wbicb is comprised of Chambers of Commerce and other business support 
organizations in coastal Alabama, Florida, Louisiana, and Mississippi. The regional 
Alliance formed after the DWH spill to respond to business concerns and promote 
economic resilience in the Gulf region. Table 19 provides a framework for the field 
interview targets based on the interview categoties described above and the 
geographic areas identified in Section 5. 1.1 . 

A list of the organizations we interviewed is in Appendix D. 

Table 19 

Target Selection for Field Interviews 

9jogra~.f'ic ~ Ill Jnten•iew Tar2etS [~I U 0 n n 
A, rea i!Tou'tism Bureaus "Trade Associations Businesses'D' mRe2ional ~lliances1•1 

South Coast 
• Local/regional Texas 

Houston/ 
Galveston • Local/regional • Boating Trades Assoc. • Boat dealer 

Texas 
• Lodging 

• New Orleans Restaurant • Tour operator 
Louisia11a • Local/regional (2) Assoc. • Charter boat 

operator 
• Marina owner 

• MS Lodging Assoc. 
Mississippi • Local/regional • MS Casino Operators 

Assoc. 
GulfCoast Alliance 

Alabama • Local/regional • Charter boat Operator • Seafood 
Assoc. restaurant 

Panhandle • Visit Florida • Municipal Marinas · Lodging 

Florida • Local/regional Assoc. • Seafood 
restaurant 

West Coast • Visit Florida • Municipal Marinas • Charter Fishing 
Florida • Local/regional Assoc. 
Total 

9 6 9 2 Interviews 
. . 

[a]Each m1erv1ew target hsted represents one mtervww ot that type unless an additiOnal number ts prov1ded. 
[b] Businesses included in the table are the initially suggested options to reflect impacted industries (See Tables 2 through 6). 
Actual numbers of interviews conducted are presented in Table 22. 
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Table 20 

Top BOEM Industries Impacted Based on Total Dollar Value of Claim in GCCF Data 

. II II ll lltdustt!Y $ TexaS" I I!Jo6i$iana n Mi~sissijpp) Alabama ii n n Fl'orida 
Boat DealeriSeller ../ 

Casino ../ 

Charter Fishlng ../ ../ ../ ../ ../ 

Hotel/Motel/Bed & ../ ../ ../ ../ ../ 
Breakfast/Resort 
Marina/Dock/lee Houses ../ ../ ../ 

RestauranUBakery/F ood Stand/Bar ../ ../ ../ ../ ../ 
-Note: nus table IS based on the results of the GCCF datms analys ts presented m rable 6 through fable I 0. 

5.1.3 INTERVIEW FIELD GUIDES 

ERG developed four sets of questionnaires for conducting the in-person, semi-structured 
interviews with: (1) local and regional tomism bureaus, (2) trade associations, (3) businesses, 
and (4) regional alliances. Table 21lists topics discussed with each group. The interviews were 
semi-structured in nature; that is, we started with a set of questions and let interviewees provide 
information related to the themes of the questions. Tbis allowed for a rich discussion of how the 
impact had affected the region the interviewee was familiar with. The set of questions we used to 
guide the discussions can be found in Appendix E 

Table 21 

Interview Guide Topics by Interviewee Type 

• Overview of tourism bureau and local TTR 
• Travel, Tourism and Recreation Economy (TTR) 
- TTR before DWH 
- Impacts ofDWH 
- Recovery from DWH 
- Cum:oL TTR 
- FuturcTfR 
• Tourism Bureau 
-Key challenges ofDWH 
- Methods of response to DWH 

• Overview of Business 
• Business before DWH 
• Impacts ofDWH 
• Recovery from DWH 
• Cl.trrent Business 
• Future of Business and TTR 
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• Overview oftradc association and industry(s) 
represented 

• Industry Represented by the Association 
- Industry before DWH 
-Impacts ofDWH 
-Recovery from DWH 
- Current Industry 
- Future of Industry and TTR 

• Overview of Alliance 
• lmpacLs ofDWH 
• Recovery from DWH (ITR and Alliance efforts) 
• Current TfR 
• Future TTR 
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5.1.4 INTERVIEW PLAN 

The local and regional tourism bmeaus were the initial points of contact for each of the 
seven geographical regions identified in Section 5 .1.1 and the primary destination around which 
field visits were organized. ERG scheduled and coordinated interviews with the remaining 
interviewees as outlined in the steps below. 

• Conttlcted tourism (~[ficials. ERG contacted each of the identified towism bureaus 
identified in the study areas to explain the study purpose and schedule an in-person 
interview with a representative(s) from the bmeau. 

• Gt1therecl business contacts. During the discussion with tomism bureaus, ERG also 
asked for their recommendations in identifying businesses, in their local area, that 
might be interview candidates. ERG considered the geographical location and 
industry sector of the business (see Section 5.1.2 related to selecting business 
interviewees) in determining their suitability for the field interviews. 

• ConttlCted trade 11ssociations. After the tourism bureau interview date was scheduled 
for a pat1icular region, ERG contacted nearby trade associations in an cffot1 to 
schedule interviews within the same timeframe. 

• Identified other inten ,icwecs. After interviews with tourism officials and nearby 
trade associations (where possible) were scheduled, ERG followed up with suggested 
business contacts, regional alliances, and other interviewees in the region to attempt 
to schedule interviews within same the timeframe as the already-establ ished 
interviews. Interviewees unable to meet with ERG staff dming the field interview 
timeframe were considered for phone interviews or additional interviewee 
suggestions were obtained from the tourism and trade organizations. 

5.1.5 IMPLEMENTATION 

ERG sent interview teams of two ERG staff members to six geographical regions (see 
Section 5 .1 . l) to conduct in-person interviews, with the exception of the initial field interview 
trip described below. Each trip was slightly different in the number of interviews held and in the 
number ofttip days that were required. Because the ptimary contacts established by ERG were 
the local and regional tourism bureaus and trade associations, ERG scheduled primary trip 
logistics based on the location of those entities. 

ERG allowed l - 2 hours for each field interview, depending on the party being 
interviewed. For example, interviews with tourism officials were often lengthier, based on the 
vo lume of information being shared, so ERG allowed approximately two hours for these 
interviews. In contrast, interviews with businesses were briefer, lasting closer to one hour. 

ERG conducted the initial set of field interviews in the New Orleans, Louisiana area. This 
set of interviews was conducted by ERG's project manager and two other ERG project team 
members who would help conduct the remaining sets of field interviews. The initial interviews 
provided the core fie ld interviewing team the opp01tunity to learn from the initial field 
experience, making any necessary adjustments, anticipating futw-e logistical issues, and ensuring 

67 

US_PP _BOEM000180 



consistency with the remaining field work. At the end of the initial interviews, ERG staff held an 
in-person meeting with BOEM to provide a debriefing on the initial set of interviews and share 
information and results. 

ERG conducted a total of24 field interviews across the four interview categories of 
tourism bureaus (nine interviews), trade associations (five interviews), businesses (nine 
interviews), and other (one interview). These interviews were divided among the interview sites 
specified in Section 5.1.1. Table 22 shows the types of interviews conducted in each of the 
interview sites by ERG. 

Table 22 

Interviews by Foca l Area and Interviewee Type 

: Fi(ld Plan 
i Targeted 
i Numlfer 

AL i (AU Vi. its) 

Tourism Bureaus 9 2 1 2 1 1 9 
Trade Associations 6 0 1 0 2 0 5 
Businesses 9 4 1 2 0 0 9 
Other 5 1 0 0 0 0 I 

1 0 0 0 0 0 0 

I 0 0 1 0 0 0 0 I 
2 0 0 0 1 0 0 0 1 
I 0 0 0 0 0 0 0 0 
2 1 1 0 J 0 0 0 3 

Tour Operalor I 1 0 0 0 0 0 0 1 
Other 0 I 0 0 0 0 0 0 I 
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5.2 fiNDINGS 

After the field work, ERG compiled interview notes and assessed the collected 
information to identify themes and relevant information that we bad found during the field work. 
We begin by presenting these over-arching themes. We then present region by region results 
(using the regions identified in Table 18). County-specific information from the interviews is 
also included on the relevant county profiles in Appendix B. 

5.2.1 OVER-ARCHING THEMES 

Based on the results of the field work, we identified the following themes: 

• The Gulf-area tourism economy before the DWH oil spill was proj ectedfor l l 
recor£1 year in 2010. Before the spill, tourism and industry interviewees were 
estimating 2010 to be a comeback year for tourism and recreation sectors. 
Interviewees conveyed that both the recession and Hurricane Katrina (depending on 
interview site) had created a slump in the tourism economy and 2010 was expected to 
be a strong year for tourism in the Gulf. This expectation led some interviewees to 
make business investments, such as purchasing or upgrading equipment. 

• Public perception challenges were secoml only to the direct impacts f~{ oil. Nearly 
all interviewees cited public misperception about the direct impacts of the oil spill as 
one of the biggest challenges resulting from the spill, even when compared to the 
direct impacts of oil. Interviewees cited the media as fuelling the public's perception 
that all of the Gulf Coast was covered in oil, rather than the actual areas impact and 
the level of actual impacts to those areas. 

• Although there were significant impacts f rom the oil spill, some areas were less 
affectetl ami able to rebound quickly. Most interviewees indicated that there were 
decreased levels oftow·ism and recreation revenues, and even business closmes, due 
to the spill. Interviewees in northwest Florida noted a large percentage of businesses 
were financially strained or bankrupted because of the effects of the spill. However, 
interviewees along the west coast of Florida noted that businesses were able to rely on 
the diversity of their tomism market (e.g., conventions, sports) to minimize tourism 
losses. The extent of financial loss and the industries most affected by the spill varied 
across the interview sites. 

• When the spill occurrell, previous planning, infomwtion, am i experience were key 
to minimizing the impact. Some interviewees commented that one challenge that 
they faced during the spill was being able to gather reliable, up-to-date information 
fi·om a single source, and now, having gone through the experience, they are more 
prepared for responding to such disasters in the future. Tourism officials who bad 
worked through Hurricane Katrina, for example, said that the previous public 
relations strategizing, public relations efforts, and planning for that disaster had given 
them the tools to take action when the oil spill occutTed. 
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• Collaboration ltlnong businesses and tourism officials llillell recovery efforts. The 
oil spill prompted collaborative efforts for information sharing, public relations 
messaging, and keeping tomism and recreation businesses afloat. For example, the 
Gulf Coast Alliance for Economic and Environmental Resilience brought together 
Chambers of Commerce, tourism officials, and businesses from around the Gulf in 
order to share information about the oil spill and help facilitate recovery efforts. The 
Coastal Coalition in Louisiana applied jointly tor BP funds and received $5 million; 
the funds went to the coalition, then to individual parishes, rather than to the CVBs. 
Tourism and trade association interviewees in Mississippi also noted that the oil spill 
helped them realize the advantages of marketing the entire Mississippi coast (e.g., 
linking activities and attractions for visitors), rather than promoting each county by 
itself. 

• BP.funding helped .facilitate recovery. Interviewees, particularly tourism officials, 
said that recovery for the local tourism and recreation economies were underway, in 
large part due to BP funding. BP funding allowed tourism officials to increase public 
relations and messaging, helping to convey actual oil impacts and beach conditions 
and promoting local attractions and businesses. Businesses used BP funding to help 
recover some of their spill-related fmanciallosses. Though towism officials were 
already seeing improved tourism revenues and statistics during the time these 
interviews were being conducted (summer of2012), some businesses were seeing a 
slower return to their desired revenue and visitor levels. 

• The llP claims process received mixell reviews from businesses. 18 Interviewees had 
varying impressions of the BP claims process. Most in terviewees noted that the key to 
successfully receiving claims payment is the ability to produce detailed financial 
business records. Some businesses found the process to be rather straight forward, but 
others were not able to produce adequate claims documentation, and many found the 
process to be lengthy and frustrating. 

• Unresob,ed chltllenges revob'e arountl uncertainty. Many interviewees mentioned 
uncertainty following the oil spill when ERG asked tbem about any unresolved 
challenges. The types ofuncettainty mentioned included the health oftbe 
environment, business recovery, or towi sm levels after BP funding is decreased. 

The interview highlights from each geographical focal area are presented in the following 
subsections. 

LS At the time interviews were conducted, ERG was asking about the GCCF process. The GCCF process was 
ten nina ted and replaced by The Court Supervised Selllement Program on J w1e 4, 2012. 

70 

US_PP _BOEM000183 



5.2.2 ALABAMA 

Field work in Alabama covered the two counties in the state that borders the Gulf of 
Mexico: Baldwin and Mobile. Interviewees in the state included the Gulf Shores/Orange Beach 
Tourism Bureau, the National Association of Charterboat Operators (NACO), and a restaurant. 
Oil reached the Alabama shoreline in June of2010. 

Oven ,iew of local tourism econom.y before the DWH spill 

Baldwin and Mobile counties comprise 35 percent of Alabama's tourism dollars. The 
customer base for these counties is a "dtive market"; the majority of tourists are families, most of 
whom visit the area duling the summer and some during the spring. One of ERG's interviewees 
indicated that, locally, tourism creates $2.3 billion in indirect spending, with $1.5 billion of that 
spending occurring dming the summer. 

Before the DWH incident, the area bad been coming out of two years of economic 
recession. Though tourism revenues had been high for 2007, revenues were down in 2008-2009. 
One interviewee noted that 20 I 0 was expected to be a "comeback year," with an expected 12- 20 
percent growth over 2009. 

Impacts of the D WH spill 

Interviewees began seeing the impacts of the DWH oil spill in May and June of 20 l 0. 
One interviewee indicated that the impacts of the spill were felt in May when sections of Gulf 
waters were shut down and people could not eat seafood or go out on chartered boat trips. Dming 
the time immediately following the spill, some boats were hired by BP contractors to do clean-up 
work; however, the interviewee also expressed some concern about the large number of non­
local boats being hired. An interviewee in the restaurant industry said that they did not start 
feeling the impacts of the spill until June, because the impacts for the month of May had been 
offset somewhat by a previously planned food and music festival. 

The oil spill presented a range of impacts to the local tourism economy. One interviewee 
described 20 I 0 as a "washout," stating that there had been no tourists and that several of the 
established businesses in her area bad closed. A restaurant owner said that generating customers 
was a challenge for his business and that he had trouble keeping staff because the BP 
compensation package paid more if people did not work. A toutism official noted that about half 
of the accommodations revenue typically gained between July and August was lost (the official 
also noted that 65 percent of total annual accommodation revenues occur between July and 
August). From June 201 0 to the end of August 201 0, lodging was down 48 percent and retail 
sales were down 28 percent compared to the same time period of2009. 

Recovery 

At the time of interviews (summer 2012), the c1ean-up process was continuing; BP crews 
were out every morning looking for tar balls (the quantity of which was decreasing, at that 
point). Charter boat operators were trying to combat the public perception of the environmental 
quality of the area by posting, on their websites, pictures to illustrate the conditions that they 
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were experiencing in contrast to the images shown by the national media. One interviewee noted 
that BP grants for supplemental tourism marketing and benefit concerts were beneficial in 
bringing visitors back; however, interviewees bad mixed feelings about BP settlement claims for 
businesses. 

Some interviewees felt that the claims process was handled quickly and fairly; others felt 
it was difficult and slow and noted the process to expand eligibility has taken time. Some noted 
fi·audulent claims were a concern for maintaining staff. Interviewees also indicated that the BP 
"Vessels of Oppottunity" program was good for charter boat operators, but more program 
oversight was needed. 

By October 2010, business in Alabama's coastal counties started rebounding. An 
interviewee for Gulf Shores-Orange Beach Tourism said that in 2011 , compared with 2009, 
lodging was up 18 percent and retail sales were up 11 percent. He also noted that sales in 2012 
were mnning ahead of those for 2011. Interviewees mentioned that they bad not yet seen a retum 
of their international tom·ist base. 

As tomism related revenues beginning to recover, interviewees noted several remaining 
challenges. These unresolved challenges include: 

• The need for additional scientific studies, such as an accurate picture of the 
remaining oil i1J tbe Gulf (e.g., tar mats pictures, oil that may still wash up with 
storms); a scientific peer-reviewed study of the effects of oil now at the bottom of 
the Gulf; and studies about long-term health effects related to the oil spill. 

• How the tar mats bw·ied in the sw-f zone will affect tom-ism in the futme. 

Lessons Learned 

Interviewees conveyed that one of biggest lessons they leamed fi·om their experience 
with the DWH oil spill was related to communication and public perception. Interviewees 
commented that the DWH incident generated fear of bow the spill would be dealt with and the 
extent to which the region would recover and an aggressive public relations and communications 
plan was need to counteract those fears. The CVB tried to convey the message that they were a 
source of authoritative information from tmsted parties (e.g., NOAA, US Coast Guard). They 
also uploaded daily videos on their website to depict actual conditions. 

5.2.3 PANHANDLE FLORIDA 

Field work in the Florida panhandle area covered seven counties: Walton, Bay, Franklin, 
Gulf, Escambia, Santa Rosa, and Okaloosa. Interviewees included the N01thwest Florida 
Tourism Council, Visit Florida, a hotel, and a restaurant. Oil arrived in the Florida panhandle 
approximately 12 days following the DWH explosion. 
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Overview of local tourisnt econ01ny before the DWH spill 

The primary toutism industries throughout nmthwest Florida are lodging and restaurants. 
From there, ancillary businesses, such as grocery stores, retail, and beach vending, and activity 
industries are of importance. Though that mix of industties is similar across northwest Florida 
counties, the importance of particular industries within that mix varies fi·om location to location. 
For instance, Gulf County 's tourism industries are mainly fishing, scalloping, and "shack 
restaurants," while other counties also have military bases that are huge economic engines. 

Before the DWH spill, the tourism economy in northwest Florida had been feeling the 
effects of the national economic recession.; however, there was an optimistic outlook on towism 
in the area. An interviewee with Visit Florida noted that tourism in Florida has a strong brand, so 
the recession burt it less than other sectors. The tourism sector as a whole was doing relatively 
well in 2009; development of the Northwest Florida Beaches lntemational Airport was 
underway, and there was much anticipation that this was going to be the "comeback year" for 
tourism in the area. 

Impllcts of the DWH spill 

The direct impacts of the spill were felt most in the fom n01thernmost counties in 
northwest Florida, and the other areas suffered mainly indirect impacts stemming from 
perception-based issues. For example, because 60 percent of Walton County's residents are 
involved in tourism, the spill bad a ttickle-down effect and eventually affected almost all 
residents. The lodging in.dustry in nmthwest Florida was hit the hardest, and the impacts moved 
in rapid, concentric geographic circles outward fi·om there to other businesses in the local 
toutism economy. 

Interviewees noted that the public's perception of the spill's impacts were worse than the 
actual direct impacts. One interviewee commented, "The biggest perception damage we suffered 
was fi·om the national media . It gave visitors the belief that we were covered in oil." Public 
concerns over the cleanliness of beaches and the contamination and sourcing of seafood led to 
cancellations, lost bookings, and an overall decrease in visitors; this translated into the loss of 
jobs and the relocation of some business owners and residents. One interviewee also indicated 
that the businesses that bad been able to remain open often lowered their prices in order to keep 
customers, but this, in turn, decreased their overall revenue stream. 

Recovery 

Interviewees conveyed that BP funds generated tourist interest in markets where there 
bad not been previous interest, and this opened the door to new oppmtunities for local tourism 
industries. In nottbwcst Florida, an interviewee for South Walton (Florida) Tourism 
Development Council (TDC) said that the BP funds that were spent on tomism advettising 
showed up directly in the region' s revenues. For example, all seven counties in the Northwest 
Florida Development Council have had increased towism revenues over the last 15 months 
(spring 2011 to summer 2012); South Walton had 15 months of double-digit increases in 
revenues dw-ing the same timeframe. BP funds bad to be used on top of notmal operating funds, 
and many TDCs were operating with twice their annual operating budgets. On a state-wide level, 
interviewees were not seeing any long-term impacts resulting fi·om the spill, and interviewees 
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also noted that most people had moved beyond the spill. One interviewee noted, "[At this time,] 
[t]be spill is not really shaping people's decision to visit or not; visitors are coming from outside 
of Florida." 

Interviewees bad contrasting business perspectives about the claims process. One 
business, which outsourced the claims work, felt the process was simple and efficient, but the 
other business (still involved in the process at the time of the interview), was finding the process 
tedious. Interviewees also asserted that there was fraud and inconsistency in the claims process, 
that some fraudulent claims were being paid, and that there were valid claims that received no 
money. 

A tourism official in nonhwest Florida conveyed that after the spill, a "new normal" was 
created within the tow·ism sector, in which high levels oftoUtism promotional dollars made 
available by BP helped increase the numbers of tourists and tourism revenues beyond pre-spill 
levels. The interviewee commented that it is just a matter of time before the post-spill tomism 
spikes level off due to the soon-to-be disappearing BP funds. Interviewees expressed uncertainty 
about what the tourism sector would look like when the additional funding disappears, and some 
of the leveling off in the tomism industry associated with the decrease or end of BP funds is 
anticipated to be evident after the 2013 season. 

Lessons Learned 

Lessons learned from the DWH oil spill that were conveyed by interviewees include: 

• Having one go-to source of accurate information about the oil spill impacts and 
spil l response would have been extremely helpful. 

• Having strategic marketing plans for the BP grants was critical; so was having 
metrics that demonstrated the success of bow those strategies were applied. 

• Creating transparency around the issues by communicating spill impacts and 
issues clearly to the public and tourism development council members was key. 

5.2.4 FLORIDA (WEST COAST) 

Field work along the west coast of Florida covered four counties: Pinellas, Hillsborough, 
Lee, and Charlotte. Interviewees included the St. Petersburg/Clearwater Area Convention and 
Visitors Bureau, representatives for charter fishing and spott fishing tomnaments, the Southwest 
Florida Marine Industries Association, and Visit Florida. No oil reached the shores of west 
Florida. 

Overview of local tourism econom.y before the DWH spill 

Some of the mainstays to the toutism economy on the west coast ofFlorida are 
conventions, beaches, sports (patticipatoty and professional baseball and football), boating, and 
sp01t and charter fishing. Interviewees on the west coast commented that before the DWH 
incident, the economic recession had taken a toll on tourism-related businesses, and they were 
just statting to regain momentum. For example, one interviewee noted that approximately 50 
percent of boat businesses in his area closed or went out of business due to the recession. Those 
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who survived did so largely due to consolidation in businesses. Portions of the population who 
typically purchase new boats were keeping their old boats and repairing them, which butt new 
boat sales but helped maintain employment in the service sector of the industry. 

Impacts of the DWH spill 

Interviewees for the west and southwest coastal areas faced greater indirect impacts from 
the oil spill (such as negative public perception and decreases in consumer purchases of marine 
products) than direct impacts from oil. In terms of business impacts, the restaurant industry on 
the west coast of Florida was hit particularly hard, and because of the oil spill, combined with 
economic effects of the recession, fewer surplus consumer dollars were spent in the recreational 
boating and marine industries. The marine trades industries were also directly affected by the 
increased price of oil after the spill (i.e. , fuel tor vessels). 

Recovery 

The west coast region was not directly bit by oil and it received less BP recovery funding 
than areas that had bad direct impacts, such as northwest Flotida. Interviewees noted that after 
the near-term effects of the spill had been mitigated (e.g. , public perception, cancellation of near­
tenn fishing toumaments), the spill was out of the minds of tourists and the tomism and 
recreational economies began to bounce back. On an industry level, the marine industry is facing 
a slightly slower return than the towism industry around St. Petersburg and Clearwater because it 
does not share the diversity oftomism activities (e.g., conventions, sporting events). There is 
also a slower renull to the activity of recreational boating. 

Lessons Leltmed 

Interviewees relayed the following lessons learned from their experience with the DWH 
incident: 

• Although the interviewees noted that it is very difficult to plan for a disaster on the 
scale of the DWH spill, one interviewee commented that the incident encouraged 
some additional financial planning in case of such disasters. For example, the 
interviewee noted that fishing tournaments have started setting aside 10 percent of 
their annual revenue to prepare for drastic drops in business like those associated with 
the spill. 

• Communicating "real conditions" to customers and potential visitors was critical in 
creating public awareness about the actual impacts of the oil spill to areas on the west 
coast of Florida. For example, using web cams, social media, and updates from 
scientific experts help combat the misperception that the entire coast was covered in 
oil. 

• The increased availability of scientific information about the oil spill would have 
been beneficial. Videos of scientists assessing the safety of the water and the seafood 
would have been very useful , and would be in the event of a future crisis. 

75 

US_PP _BOEM000188 



5.2.5 LOUISIANA 

Field work in Louisiana was done in two parishes: Orleans and Ten·ebonne. Interviewees 
included the Houma Convention and Visitors Bureau, the New Orleans Convention and Visitors 
Bureau, the Gulf Coast AIJiance for Economic and Environmental Resilience, a fish processor, a 
restaurant, a tow· operator, and a charterboat operator. Oil reached the Louisiana shore in some 
places. 

Overview of local tourism economy before the DWH oil spill 

The toutism economy in Louisiana varies slightly by location. In the Houma area, 
tourism and recreation focus on the environment (marshes and wetlands) and culture. 
Interviewees stated that charter fishing is a major draw because the area has high fishing limits 
relative to nearby states and due to the richness of the Mississippi River delta and the marsh and 
coast lands. In contrast, the New Orleans Meh·opolitan Convention and Visitors Bureau (which 
promotes New Orleans and the six sutTounding pa1ishes) noted that the major industries it 
suppotts are hotels, restaurants, venues, attractions, transpottation companies, and musicians and 
artists. 

Before the oil spill, toutism in Louisiana was rebounding from a string ofhunicanes, 
including Hurricane Katrina, and the economic recession. Tourism officials and business 
operators alike were anticipating that 2010 would show positive growth in the tourism sector, 
with businesses on the upswing and the area seeing a return of the leisure visitor. 

Impacts ofthe DWH spill 

In general, when discussing the impacts of the DWH oil spill, interviewees in Louisiana 
discussed the cumulative effects of Katrina, the recession, and the oil spill on the tomism 
economy and related businesses. ln terms of more specific impacts, interviewees in New Orleans 
noted an immediate decline in the demand for seafood, and the increased price of seafood after 
the spill. A seafood supplier commented that he bad trouble meeting his seafood demands 
because some fisherman and shrimpers bad begun working for BP rather than fishing and 
bringing in seafood. Restaurants saw a decrease in their profit margins because they could not 
pass the increased seafood prices on to their customers, so they absorbed the cost difference in 
their businesses or shifted their menus away from the previous quantities of Gulf seafood, or 
both. Restaurants also faced consumer concerns about the safety and quality of seafood products 
about a month after the spill occurred. Restaw·ant industry interviewees found that after people 
came through the door of a restaurant, they trusted the restaurateur to provide a safe and high 
quality product. Hotels and motels in the area fared relatively well business-wise; however, the 
hotel and motel buildings experienced a lot of wear because the clean-up workers were longer­
term stays than was typical. 

After the oil spill, the BP training facility in Houma served as the BP post-spill command 
center. This led to Houma-area hotel rooms being full from April through October, with no space 
to house tourists. On an industry level, marinas and recreational fishing were both impacted 
because BP leased the local marinas, and charter fish ing waters were closed. 
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Almost all interviewees indicated the media's usc of images showing significant 
degradation had bad a negative influence in shaping public perception. Many interviewees noted 
that the media images were often outdated (e.g. , right after the spill) or were of areas not in 
Louisiana. At the time we conducted the interviews, many businesses felt they were still 
struggling to overcome those perceptions. Interviewees felt that the media sensationalized the oil 
spill and, after the spill, did not follow-up with positive coverage. Interviewees stated that the 
public perception about the safety of seafood and the environmental quality negatively impacted 
tourism in the area. 

Recovery 

Houma recovered at a slower pace than New Orleans. For example, a tomism official in 
Terrebonne Parish stated that 2011 was a bad year for towism in Houma because oflingering 
perception problems and potential impacts from general economic down twn. In contrast, an 
interviewee fi·om the New Orleans Convention and Visitor's Bureau commented that, 
financially, the CVB had its strongest 3rd quarter in 2010 in recent memory, and 2012 bas been a 
robust year to date (with much of this success attributed to convention/meetings contracts that 
were in place before the DWH spill occurred). 19 

In terms of the recovery of individual businesses, interviewees conveyed that the ability 
to receive BP claims funding was dependent on the quality of documentation that the business 
could provide. Interviewees noted that certain businesses tend to operate more of a cash business 
and were not able to produce the necessary documentation for their claims. Interviewees stated 
that the relative success of some businesses after the spill was dependent on their retum customer 
base. 

As the tourism industry in Louisiana moves forward fi·om the DWH oil spill, there are 
still unresolved challenges in the midst of positive signs of recovery. Ongoing issues cited by 
interviewees include the uncertain supply of seafood and lingering perception issues about the 
safety of seafood and the environmental quality of the area. 

Lessons Learned 

Interviewees noted the following lessons leamed from their experience with the spill: 

• Diversifying and expanding markets is essential to building resiliency along the coast, 
and there is the potential to increase resiliency in the coast and in the tourism sector. 

• Communicating with customers and visitors through media, newsletters, social media, 
and other public relations efforts are essential for providing up-to-date ground level 
information and maintaining connections with potential return visitors. Being 
proactive and beginning this communication as quickly as possible is also important. 

19 Eighty percent of the CVB 's funding comes from a percentage of the local occupancy tax on hotel 
rooms. The CVB receives one percent of the 13 percent occupancy tax placed on hotel rooms. 
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5.2.6 MISSISSIPPI 

Field work in Mississippi was done in three counties: Hancock, HatTison, and Jackson. 
Interviewees included the Mississippi Tow·ism Partnership, the Mississippi Hotel and Lodging 
Association, and the Mississippi Hospitality and Restaurant Association. OiJ reached the 
Mississippi shore. 

Oven ,iew of local tourism economy before the DWH spill 

More than one-third of Mississippi 's towism is located on the coast of Hancock, 
Harrison, and Jackson counties_ The largest towism sector is gaming (e.g. , casinos), followed by 
hotels and non-casino restaurants. Other attractions, such as golf and charter fishing and boating, 
add to the draw of the casino industry. Golf and fishing were once major attractions, especially 
golf, which drew tourists looking to avoid cold temperatures in the upper Midwest and central 
Canada, but that business bas not returned since HutTicane Katrina. Much of the golf business 
bas moved to Myrtle Beach, South Carolina. 

The tourist industry in Mississippi is less developed and draws fewer people than the 
other Gulf States, which have brand recognition. One interviewee commented, "Everyone 
knows about Orlando (Disney) or the Florida beaches. New Orleans is a global attraction_ 
Florida, Alabama, and Louisiana outspend Mississippi in towism marketing by better than five 
to one and have done so for years." The Mississippi Coast's promotion bas been primarily 
confined to the area from Mobile to Jackson to New Orleans, except for the advertising done by 
casinos. Much of the beach-going is done by Mississippi residents from the central parts of the 
state because much of the tourist activity is concentrated in and near the casinos. 

Before the spilL the economy along the Mississippi coast was slow because of the 
country's financial ctisis and economic recession and the shift in the gaming market that resulted 
fi·om Hurricane Katrina. From the arrival of the first casino in August 1992 through the opening 
of the Beau Rivage and lP casinos and into 2004, the tomism industry saw healthy growth, 
primarily because Mississippi was one of three major gaming markets (with Las Vegas and 
Atlantic City). Mississippi drew visitors from across the Southeast Hw-ricane Katrina halted the 
state's gaming market and left Mississippi for more than a year without casinos or other 
attractions, during which time more than a dozen states legalized and began building casinos, and 
Mississippi became one of many gaming markets. Hurricane Katrina also destroyed, closed, or 
relocated many area restaurants and negatively impacted the state of the local hotel industry, so 
before the DWH oil spill, both the restaurant and hotel industries were in the process of trying to 
re-gain pre-hunicane business levels. 

Impacts of the DWH spill 

Interviewees stated that the actual environmental impact on the shoreline was not 
dramatic. Offshore barrier reefs prevented much of the spill fi·om reaching shore. There were 
some tar balls, but not significantly more than are usually seen. Occasionally, there was a 
"distinct aroma," but these minor impacts faded quickly. The major problem was one of 
"perception." People assumed the seafood was tainted and the water polluted and because of the 
national news coverage, including nightly video of oil washing ashore in Florida and Louisiana, 
most of the country thought the entire Gulf Coast was covered in oiL 
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The Mississippi coast saw an increase in cancellations and a noticeable drop in visitor 
inquiries in May and June 2010. The spill created a "false" lodging economy, in which the 
volume of clean-up workers after the spill caused the demand for rooms to stay high, but the 
price per room and overall hotel revenues were down. One interviewee noted that there was a 
decrease in restaurant business because of a combination of fewer tourists and the fact that many 
oil spill recovery workers were often getting catered meals instead of eating at local restaurants. 
Because of the decrease in business, many restaurants bad to lay off employees or close. Gaming 
saw an immediate drop after the spill, and casinos were negatively impacted because contract 
workers staying in rooms were not spending money at casinos in a similar manner as towists 
bad. The charter boat indus tty was bit bard by the impacts of the spill; certain Gulf waters were 
closed for periods of time and there was a decrease in their customer base associated with casino 
guests. The oil spill also caused tourism projects to be put on bold due to a lack of tourism 
interest. 

Recovery 

The recovery from the DWH oil spill bas been rapid, although the Mississippi Coast is 
still lagging far behind Alabama, Florida, and Louisiana. Interviewees noted that reservations for 
the Mississippi Coast region started picking up again as the national news moved on to other 
stories and as BP-funded advertising started taking effect. Hotels also spent more money on 
marketing than usual to tty to attract new and retum customers. 

Tourist-based business overall is up two percent to three percent in 2012 compared with 
2011 , though the largest sector, gaming, has been flat. One interviewee indicated that the state' s 
recovery was stifled by the way the BP funding was channeled. The interviewee noted that other 
states were already seeing gains from their funding being put to work, and Mississippi did not 
statt spending until late fall 2010. This allowed other tourism areas in other states to attract 
Mississippi coast customers. Though 2011 had been a record tourism year for Alabama, 
Mississippi tourism was do\\rn nearly 10 percent from 2010 and remained flat for the first half of 
2012. 

Interviewees from the restaurant industry related that the BP claims process was lengthy 
and frustrating. They said that it took as long as six months to get payments through a two-stage 
process involving BP and the GCCF, and that some businesses bad had to close before they were 
able to receive funds to help offset the fmancia1 losses associated with the oil spill. Interviewees 
also stated that the application of the claims zones for Mississippi bas led to a disparate granting 
of funding for local businesses. The claim zones did not seem to align with the tourism economy 
in Mississippi, causing some hardly bit businesses to receive BP funds, while neighboring 
businesses of similar economic circumstances received no funding. Interviewees attributed some 
of the inefficiency in the claims process to a rotating claims staff that was filled by non-local 
people who were not familiar with the area or the perspectives of the spill and the local industry. 

79 

US_PP _BOEM000192 



Lessons Learned 

Some of the lessons learned that interviewees shared from their experience with the spill 
include: 

• A more regional approach to mar keling is needed. The Mississippi Gulf Coast, as a 
whole, needs to move forward in one direction. 

• Having a regional organization in place would have been very beneficial in promoting 
recovery fi.·om the spill. 

• After this type of incident, funding should be used to address the impacts from a 
communications and public relations perspective. Specifically, more messaging with 
less delay is needed. 

5.2.7 TEXAS (BOTH SITES COMBINED) 

Field work in Texas was done in three counties: Harris, Galveston, and Matagorda. 
Interviewees included the Boating Trades Association of Metropolitan Houston, the Matagorda 
County Convention and Visitors Bureau, the Galveston Island Convention and Visitors Bureau, 
and a boat dealer. Oil reached the Texas shore in some places such as Matagorda County. 

Overview of local tourism economy before the DWH spill 

The tourism economy in the coastal Texas counties varies by location, but generally 
includes beaches, historical sites, fishing and boating, and nature-based tourism. Visitors are 
predominantly from areas within a 300-mile radius of the respective areas and, generally, they 
drive to the area. Before the DWH oil spill, interviewees from the two Texas interview sites were 
experiencing different levels of economic impact. Although the economy played a significant 
role in decreases within the recreational boating and associated industties, totu·ism in the 
Matagorda County a1·ea did not see a large impact. However, because Galveston County had 
been significantly impacted by Hunicane Ike in 2008, recovery efforts con6nued through 2010. 

lmptLcts of the DWH spill 

Although Matagorda County experienced some tar balls and Galveston had some oil on 
the beach, in each area, the oil was not linked to the spill. After the spiU all tourism and 
recreation industries were negatively impacted. Large boat sales decreased, as did boat service 
and maintenance industries. Small boat sales were also impacted, although to a lesser extent than 
large boat sales. Overnight hotel occupancy rates decreased; restaurants saw a decrease in 
visitors and an increased number of questions regarding seafood safety. Charter boats and 
recreational fishing industries saw decreases, and charter boats were largely unable to patticipate 
in cleanup efforts due to the distance fi.·om the spill. 

Most interviewees stated that the media was a negative influence in shaping public 
perception. CVBs responded with marketing efforts funded with their own marketing budgets. 
The CVBs shifted their advertising schedule and distributed factual information through a variety 
of platforms. 
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Recove1y 

Neither CVB went through the BP claims process; however, specific businesses, 
including boat dealers, were mentioned as cutTently in the process of filing claims with BP. All 
interviewees indicated that 2012 had an increase in visitors and customers over 2011 numbers 
and the visitors were generally originating fi·om the same areas as before the spilL Although 
large boat sales have slowly statted to recover, some struggles still remain within the recreational 
boating industry. 

Lessons Learned 

Some of the lessons that interviewees learned from their experience with the DWH oil 
spill include: 

• Someone from a government agency should be based locally to manage the situation. 

• Actual conditions and quantification of the situation to customers and potential 
visitors should be more accurately disseminated on a national scale. 

• A regional organization should be in place to help people and organizations recover 
fi·om the impacts of tbe incident. 
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6.0 SYNTHESIS OF RESEARCH FINDINGS 

This study bas used four separate analyses to estimate and describe the impacts of the 
Deepwater Horizon oil spill on tourism in the coastal counties and states within the study area, 
including: 

• Analysis of the claims collected by the Gulf Coast Claims Facility ( GCCF) 
between August 22, 2010 and March I , 2012 (Section 2.0), 

• Review and synthesis of local-level information on travel, towism, and recreation 
in the Gulf of Mexico related to the DWH spill in newspaper artic.les and towism 
bureau websites (Section 3.0), 

• Analysis of quarterly employment and wage information associated with BOEM 
tomism and recreation sectors in the study area (Section 4.0), and 

• Field interviews with tourism officials, trade associations, and businesses in the 
study area (Section 5.0). 

ERG has also compiled county profi les for each of the 64 counties in the study area. These are 
provided in Appendix 8 ?° For each county, we have assembled: 

• Estimates of travel and towism-related employment, payroll, and establishments 
for 2009q2 through 20llql based on the data we developed in ERG (2013), 

• A summary of the GCCF claims data, 

• Relevant field interview findings, and 

• Relevant information from tourism bureau websites and newspapers about the 
impacts of the spill on tourism. 

Below is an overview of the findings from each of these analyses, followed by a section that 
identifies the commonalities and differences among findings. 

6.1 SUMMARY OF STUDY FINDINGS 

The findings from the four analyses conducted for this study can be summarized as 
foUows: 

• GCCF Clllims Am1lysis. The claims analysis shows that across tbe study area, the 
BOEM tomism and recrea6on industries with the highest dollar amount of paid 
GCCF claims include: hotels, resorts, restaurants, bars, charter fishing, marinas, 
boat dealers and sellers, with some variation occurring between states and 
individual compared with business claimants. The Hotel/ Motel/ Bed and 
Breakfast and the Restaurant/ Bakery/ Food Stand business types are in the top 

20 Appendix B is not formatted using standard BOEM report fonnatting for an appendix. Rather, we have formatted 
the Appendix B to be used as slides io potential future presentations . 
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five for both types of claimants (individuals and businesses). Geographically, the 
counties with the highest concentration of paid claims generally spanned from 
eastern Louisiana eastward to the notthwest panhandle of Florida, before skipping 
down to the Florida counties along the West and Southwest coast of the state. 

• Quarterly Census of Employment and W£1ge (QCEW) Am1lysis. The analysis of 
QCEW travel and tourism related employment data provided the percentage 
change in associated employment between quatters before and after the DWH oil 
spill. The analysis showed the variation of spill impacts on local travel and 
tourism economies; some cotmties bad a decrease in employment following the 
oil spill, and other counties rebounded to levels of employment higher than those 
before the spill. 

• Review of Newspaper Articles and Tourism Burea11 Websites. The review of 
tourism bureau websites and newspaper articles related to the spill resulted in 
identifying a number of key points, including: 

The toUJism and recreation industries within tbe study area are vital components 
of the local economy. 

Local wcbsites steered visitors toward information about area attractions and 
natural resources rather than addressed the DWH oil spill, but newspaper articles 
closely followed the potential impacts and rates of recovery associated with tbe 
incident. 

Newspaper articles delved into specific impacts of the oil spill, whether they were 
the direct impacts of oil on a county's natural resources, beaches, or local seafood, 
or the indirect impacts to tourism and recreation caused by misperceptions about 
the actual impacts. 

Newspaper articles covered the recovery process by highlighting the slow rate at 
which different aspects of tourism, recreation, and the environment were 
rebounding or by presenting post-oil spill successes in terms of increasing 
revenues and visitors. 

• Fielll Jnten ,iews. The field interviews revealed nuanced perspectives of local 
tourism bureaus, trade associations, and industry officials before, dwing, and after 
the D\VH oil spill. Field interviews highlighted that, though the oil spill more 
severely impacted some counties and industries, the impacts of the spill were far 
reaching. lntetviewees conveyed that the impacts were not specific to the areas 
that were directly impacted by oil on their shores and that public perception 
associated with the actual impacts of the oil spill was one of the greatest 
challenges for tourism and industry officials alil<e. Interviewees highlighted 
variation in the level of impacts to local businesses and tourism and recreation 
economies, and differences in how recovery from the incident was approached, 
funded, and achieved for their particular business, industry, or local tourism 
economy. 

83 

US_PP _BOEM000196 



6.2 IDENTIFYING COMMONALITIES AND DIFFERENCES AMONG fiNDINGS 

The findings presented in Sections 2 through 5 show bow the impacts resulting from the 
DWH oil spill have varied across geographies and industries in the Gulf region, shaping and 
reshaping the local travel, tourism, and recreation economies and, in some areas, the natural 
resources on which these economies depend. Below, the commonalities and differences 
emerging from the findings of the four analyses conducted under this study are highlighted. 

• The ltnalysis indicllte£1 that the D WH oil spill hatl some significant neglltive impocts 
on travel and tourism business esttlblishments ltnd employment, but some tlata we 
reviewed showed minimal changes ltnd recovery after the spill. The analysis of 
GCCF data showed that the financial losses associated with BP claims spanned from 
Texas to the southern tip of Florida, from out-of-state business owners to residents. 
The spill impacted a range of industries along the Gulf coast. In the study area, the 
industries most affected were the hotels, resotts, restaurants, bars, charter fishing, 
marinas, boat dealers and sellers. Newspaper articles echoed the losses revealed by 
the GCCF analysis. For example: 

o Uncertainty of where and when the oil would land caused much confusion 
and that translated into misperceptions of what areas were impacted (AP­
Port Arthw·News, June 2010). 

o A national survey found that one-third of Americans said the spill would 
affect the likelihood that they will travel to the Gulf Coast in 2010. Of 
those respondents, about 80 percent said they were either "less likely" or 
"much less likely" to visit the region (Talbot, 201 0). 

o Access to beaches and recreational fishing waters were hampered by the 
oil spill. The Natural Resources Defense Counci l issued a report at the end 
of July 2010 showing that more than 2,000 beach closing, advisories, and 
notices had been issued in the Gulf region because of the oil spill 
compared with 237 in 2009 (AP-The Times-Picayune, July 28, 2010). 

The analysis ofQCEW data revealed some reductions in the number of travel and 
tourism employment levels in some counties; however, for the most patt, the QCEW 
data analysis indicated that most counties with more than 1,000 tourism employees 
saw either an initial decrease in tourism employment or an initial increase in 
employment followed by increased tourism employment. Interviewees we spoke 
with, on the other band, noted the loss of business establishments and employees after 
the DWH oil spill as a major impact on their areas. A number of these interviewees 
noted, in particular, the decrease of employees in local restaurants and the closure of 
restaurants and young charter boat businesses. 

• The spill had economic impacts over a wille geographic range. The research we 
conducted found that impacts were experienced from Florida to Texas. However, the 
impacts in Texas were smaller than those in other states, according to the GCCF data. 
\Vben looking at where people who experienced a loss lived (see Figure 2), we see a 
wide geographic range of impacts and many losses being claimed by inland residents 
who owned affected coastal assets . 
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• The impacts of the DWH incident reachetl well beyond the counties am/ parishes 
tlirectly impactetl by oil. Each analysis showed that the impacts ofthe DWH oil spill 
reached beyond the immediate geographic area where oil directly impacted the coast. 
For example, the geographic distribution of claims losses depicted by the GCCF 
analysis (see Figure 1) shows the level of financial loss associated with DWH outside 
the directly-impacted counties. Newspaper articles highlighted surveys that indicated 
people- potential visitors and those outside the spill area- were confused about the 
actual impacts of the oil spill; many believed that the spill impacts extended beyond 
the areas experiencing actual, direct impacts. The majority of intetviewees identified 
the public's misperception about the impacts as a major challenge in dealing with the 
incident. Tntetviewees said that areas that did not have direct impacts fi·om the oil 
spil l suffered losses to the local tomism economy due to the public's perception that 
most of the Gulf coast was covered in oil and not functioning in its typical tomism 
capacity. 

• The spill had significtmt impacts on hotels am/restaurants in the Gulf. The data we 
compiled from QCEW and the interviews we perfonned, along with the reviews of 
newspapers that we perfonned, all indicated the hotels and restaurants were the 
hardest hit among Gulf-area tourism businesses. The GCCF data we analyzed showed 
that these two sectors were consistently in the top 5 for each state in tenns of amounts 
of claims paid. From August 22,2010 and March 1, 2012, individual and business 
claimants in the restamant sector were paid $1 .02 billion in claims from the GCCF 
and individual and business claimants in the hotels sector were paid $337 million. 

• Perception is an important economic tlriver when it comes to tourism ami disasters. 
The review of newspaper articles and the field work we conducted indicated that 
perception is an impot1ant aspect of disaster recovery. Interviewees in the field often 
referred to what they fe lt were inaccurate portrayals of coastal condjtions in the media 
and felt that these led to a perception among potential tourists that the Gulf coast was 
contaminated with oil. Thjs was also seen in a number ofncwspapcr a1tieles which 
cited SUJveys demonstrating that potential tomists believed that the Gulf coast was 
contaminated with oil. To combat these perceptions, travel and tourism bureaus put 
their effot1S into pottraying accurate conditions, such as by using web cams to show 
conditions on the beaches. 

• At this time, Gulf tourism (lppe(lrS to be strongly reboumling from the impact of the 
spill. For the most patt, the employment data from QCEW show a rebound to pre­
spill levels in the tourism sector. More recent news atticles stated there was a strong 
rebound for tomism in the Gulf Thus, although the spill bad a significant impact on 
several areas in the shot1 term and had wide-ranging impacts across the Gulf, the 
toudsm economy has rebounded. Although the tourism economy has rebounded to 
pre-spill levels, this does not account for the possibility that the tourism economy 
missed 1-2 years of growth while recovering from the spill. 

• Diversity in the tourism. economy is benejici(l[. The counties that seemed to fare 
better in the face the oil spill appear to be those that had more cliverse tourism 
economtes. 
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• BP.fumling helpetl boost the tourism and recreation economy in the study t1rea 
ojier the DWH oil spill. The analyses provide conflicting information about the 
extent to which BP funding helped boost the local toutism economies. Many 
newspaper articles covered the economic recovery of communities and states after the 
oil spill, often stating the use ofBP funding was a fac ilitator of the positive economic 
change that was occurring. The analysis ofQCEW data shows that many counties 
with more than 1,000 tourism employees saw an improved percentage change in their 
employment levels in the quarters following the oil spill. Though many towism 
officials interviewed identified positive examples ofhow BP grant funding bad been 
applied to achieve record-breaking towism revenues, some industry interviewees 
struggled with the BP claims process and saw other area businesses close before they 
were able to receive claims funding that could help them sustain their business in the 
time period immediately following the spill. 

• Previous experience with disasters ami KOOtl planninK.for 1/isasters are importtmt to 
recovering from tt disttster. A final lesson learned from the spill is that previous 
disasters (e.g., Hurricane Katrina) and planning efforts that stemmed from those 
disasters may have paid dividends. The New Orleans Convention and Visitors Bureau 
stated they had an overall high preparedness for dealing w ith the spill based on their 
experience in recovering fi·om Hurricane Kattina. In that sense, good planning, based 
on experience, can help mitigate the impacts of a disaster such as an oil spill and can 
speed up recovery efforts. 
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APPENDIX A: MAPS OF IN-SCOPE COUNTIES (BY STATE) 
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APPENDIX B: COUNTY PROFILES (BY STATE) 
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Baldwin County, Alabama 
2011 Population: 186,717 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 
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Mobile County, Alabama 
2011 Population: Lt12,577 (source: U.S. Census Bureau) 

Trave l and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

•Total Claims: 22,807 
• lndtvidual: 16,457 
• Business: 6,350 

• Restau rant/Bakery/ Food Sta nd 
• Hotel/Motel/Bed & Breakfast 
• Charter Fishing 

Q4 

53 

$211/ 

3.21 

Ul 

5.3 

$22.5 

326 

Q£ U3 

5.6 5.5 

$211.7 $25.1 

330 334 

!=ield Interview Fin clings 
(~ldwin and Mobile Counties) 

Q4 

53 

$211.9 

336 

ti l 

5.3 

~23.2 

336 

• Prior:o DvVH, bt>sinesse~ were seeine ;ncreased revenue a"ter ':'NO years of econom c rece~sion 
Whcr the oil spiJIO<curred. fewer \'i:;itors resulted in lodgrng and rcstaura"lt revenue dccrc<isos, 
cHili rn,my t:t'<IJ ll:.'l bt~;~lbu~iJie~>t'~ Wl'l'l lli.ll Ll f bu~if'f.')~ du::o tu llll! Lk~llll: of W~ lei~. 

• I he mcd a greatly irrpactcd pubic perception of the area. When the spi I first occt>rrca, t~c 
rrtec.li<t1H:!8<1livtly u .rruei'Cec.l p·;bliq.H~ILl'f.)Liou of t h'e ;~re~ through rt~por~ or urllr~:~~;,;u;,; U>Wc~rd 
the bcachc~ and t·hc quantity of oil irvollicd. Later, the ·ncdia oositvcly sl'aocd public perception 
by I.Juilding JW<IJeiJ~~ o'lln:!<ltlu<JI lllJl<lL'C. ,u ll e <~rf:!a, w hidr t·elved uuea~ the vo unt:t of m:w 
tourists, 

• lrlh:Hvi!!we~ voiwd v .. 1yin0 opir 1ivn~ r egc~r ci11 0 llle s-c~l~ly u· Gulf-~o.rrwl! ~e<Jfow, <>!Ill i'ldic..~leu 
that an accurate as~ssmcnt otthc 011 in the surf wnt> of the <::ul: rs needed. 

Tourism Bureaus and Newspapers Reviews 
• ll!fOII' I.Il;on iue11lirec for Mub' leCuunly lo..Jri~lll dtld 11.'\:l~.l l'or · did not r u~:~1' 011 Ure )IJIIH oil 

spi I. b~>t rather htg11ightedthe count-/s swarrp lands a1d marshes, Battleship Memorial ::lar< and 
lhr:! US.S. Aldluu d, dlllilhe r~ une·uu~ locc,l ~<I' <!> 'n WIIIJ.1<llbon lo lh~ wt.rlli~ ill olher ledr!Jy 
states. 
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Bay County, Florida 
'-~~ 

2011 Population: 169,856 (source: U.S. Census Bureau) 

~~~~'q~\ 

~~-·· 
Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

~ ~ 
.) 

• Total Claims: 34,585 
• Individual: 24,968 

lU 

5.1 

$25.6 

288 

• Restaurant/ Bakery/Food Stand 
• Hotel/Motel/Bed & Breakfast 
• Resort 

u::: 
11.9 

$211.7 

296 

U4 

·1.0 

Ul 

•1.9 

<H U4 Ul 

ill 11 .6 

$212 

Ul 

·1.2 

$19.9 $25.5 

il.8 

$20 $22./< $22.2 

290 290 197 291 286 290 

Field Int erview Findings 
• Fnr northvvr~t Flnrirli!, indurfng f\<~y Co1.nty, wrr.pption rrrilterl hy thP n;:~tionill mPrliil Wil"> thP 

biggest drivero~ losses. 'IJtlonal medlo cover.:ge led potentiJI•Jisl tors to believe thotrhe enti re 
ro~\t 1vas c.oVPrPrl in nil, wht"'tf~' only NWFI rountir.~ (WP'\t of fl.:~y rm.nty)wi'rf' hit With o I 

• The loctging lndustryir northwest Fl w;,s hit1he rorcest, ard the impacts moved In rop!d, 
concentric geoeraph'c cirdesoct•...:;m:to otl·:e-r bus ne$s~s in the area . 

Touri sm Bureaus and Newspapers Review s 
• •ullow'nij l te ~pi I,~.~~~ l.IX lt!IJcllUt!~ 11 S..y Counly ~l.ly~ n.~L 01 ce~lt!<i:>ec.l, whilt: .llre.;c.ly h igh 

JllC:Inploy11cnt rates wcn1 t.p :11a nmcr, 2011). 
• Tuuli>ll Uflid.ll> itt B;,y Cuulll'l joined :.ix oll til nor thwe:.l Fl wunlie> lo 'or 11 U1~ 'llu1Ut Flor iJ<J 

Tourism Development Cot. neil coatn: on anc contronted CP atter tourisrr in tt·ose counties rao::f 
\.houp;d for lht e;nly >L.mrrtel :.e<JMm uf 2010 uue lo llw 'e;;r o' oil 'rnp;n;Ling U1e (.;O<I~LI'n~ 

iDean, Sept 2010). 
• T11~ ·e~u ling BP money <~llowt!d lh= ~ev:m <ll~d louti>nl bt.re.IU> to l"( OIO'liO, on ! hl:c'\' wuld 

never have arorded otrervme, and t has orope led the Panrardte'5 v sttor cou1b to record 
11U' llbi:!l!o. 111e $7m"ll 011lho~l S-ly Coun ty rat1 veu itt BP fumJ~ W'.l~ tttor~ llldll t:o t.blt:! l~ llUIIII.li 
SJ m Ilion budget (Schneioe· ard 1\elson, 2011). 
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Charlotte County, Florida 
~2-r!.]Ji.~. 

'1)_.- 't!~ -'st..A.. 
~-&, 'L~ 

~~ 
t~ 

2011 Population: 160,511 (source: U.S. Census Bureau) 

Travel and Tour ism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2.011 

• Total Claims: 762. 
• Individual: 537 
• Business: 225 

• Tota l Claims: $7.3M 
• lndividJal: $3.6M 
• Business: $3.7M 

Q2 

1.7 

$7.2 

1"-1 

• Restaurant/Bakery/Food Stand 
• Charter Fishing 
• Hotel/Motel/Bed & Breakfast 

·~i'"• 

Q3 

1.6 

$6.6 

14..1 

I 

Q4 

1.7 

$7.5 

14:> 

Ql 

1.8 

$7.5 

liB 

Q2 

1.8 

$7 .6 

143 

IJh 

Q3 

1.6 

$63 

1~~ 

Field Interview Findings 

Q'l 

1.6 

$6.9 

1:!,/ 

• hte·Jiewees for the southwest co.:~st.;l areas of Flo~· d.; stated that the area prim.:ui'yfaced 
mdircct 1mpact$Of1hc sp 11 (such as '1cgatlVC public perceptiOn and acrrcasc m conslJmcr 
fJU1d1JSe~ of 11101fi11e pwdu<:l:.) 10iliH:!I lJ ' .ll d'1ed 111p01~l!. r 0111 oi. 

0.1 

1.8 

$7.5 

14:.! 

• lnte:-.,ewees ~tated mat because the reg1or was not d1rect'y h1t by 01, once the near·terr"l ettects 
o.fthe spill weremltiAated {e.Jt.,publlc Pi?rcept!on, cance ~llor of near-term fiShing 
toum~mf"nts), thf" ~rill \Iii!~ nut oft hi" m 'nris oftouri.~t~ ann thf" to Jfi~m ann fffff"<!tir>n<ll 
economies beg;:m to bounce b.:~ck 

• The marine industry is faciq~ a s ightfy slower reCO>'efY tha"l tl·e tounsm inoustry arouq l St. 
t •ctcr~bu rg/<.:lcarwatcr, b::cat,~~c it docs not share :he divers ty oftour sm activities. 

Tourism Bureaus and Newspapers Reviews 
• Tourists were contused abOut wrich norlda beaches \vere 1'npactec by the oi l sp II . lr one sul'\'ey, 

:; numbe• of respon::erts incorre<tiV ber eved th~t there w;;s o J on west co;~st be:~ches f•cm St. 
Pf"tPr~hwg tothr. Flo- n;; Kt>ys (1 ii pNI"''nt nfrPspo'lnf'nt~). in 'inuH1 Florin« fro-n M i«mi to P?.lm 

B~ch (8 percert of res.ponde1ts] .:~nd oil tl·e w~y uo tt·e e::st coost fron o::~ytonJ to Ane lo tslond 
(5·6 percent of respondents) {TrigauJ<, 2010) . 

• \!sit rtorida, the state's quas -p~,;bl cto>lrism agency. laurched na.or teleVJsio" and or lire 

;;c:lvf">·sing to re«~surt> tourists ir ~oJ.thP..lstPrn .J.S market~ thar th? Flor n;; hf'ar.l-t>s wPrf" r.IP?.n . 
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··--------
\QJ::tt-~rl2'~ 

Citrus County, Florida ~~~1~,.~\\ 
~~ - '>-~ 
't: , 
~J 

2011 Population: 140,031 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

• Total Claims: 357 
•Indiv idual: 117 
• Business: 240 

• Total Claims: S2.2M 
•Individua l: $2.1M 
•Business: $157,670 

Q? 

1 .1 

$4.1 

109 

1.1 

~4() 

109 

f l:J~ ~_ ~u-· 1-11-~-.li-:!h--:-.-)Uj-,;--~-. -::f,;u-... -oJ-... ~-... ~,..;~ -·-:i'-_ -1- ... 

• Hotel/Motel/ Bed & Brea-<fast 
• Restaurant/Bakery/Food Stand 
• Charter Fishing 

0.4 

1.0 

$4 . .: 

108 

0.1 

1.1 

$4.~ 

112 

rp 

1.1 

$4!:> 

111 

en 

1 .1 

$4:. 

112 

Field Interview Findings 

0.4 

1.1 

$4./ 

108 

0.1 

l.U 

$4.1 

109 

• Tounsm Development Councils 111 the wes< ard souttJwest coasts o·l onda tned to htgllllgn: the 
lac!( of ol.~n trelr beaches to combat tile public perception tna: at of Florida was covered I n on. 

• In tFrm~ of ind•Jstries imp<~dFd hy thr nil spill, rt':St<!ur<~nt.~ on tht> wt><it m;~~t ofF wr>rt> hit 
particularly h;:~rd. 

I Tou rism Bureaus and New spapers Reviews 
1 • using Faceboo<, T'IJ!tter, and tre elms couotytotr sm's website, the tourism off ce offered 

l rof"rtant updatt>s fOf potFnti<JI vi~ tor; (Wright, 70101. 'l1 PPtf' Fit>r~ch put wPbr<l-n~ f"n thf' hF~rh 
to show or the lnte-n e1 thot peoole were on tJ·,e beoche~ (Citrus Co~ntv Chro~icle, 2010). 
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Collier County, Florida 
~,I;'\ 'i~~~~ 

·Kr.~,~ 
2011 Population: 328,134 (source: U.S. Census Bureau) 

~ c .. \ 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 1009 to Fi rst Quarter 2011 

•Tolal Claims: 10,222 
•Ind ividual: 9,063 
• Business: 1,159 

• Total Claims: $75M 
• Individual: $48.4M 
• Business: $26.6M 

C.2 

8.7 

S62.9 

'lf\q 

• Restaurant/ B3 kery/Food Stand 
• Hotel/ Motel/Bed & Breakfast 
•Resort 

, .. ,-. 
Q? 

7.1.. 

$49.2 

:jR7 

I . 

! 
I 
I 
I 
! 

Q4 

8.2 

0.1 

8.9 

Q2 

8.6 

•>h 

Q3 Q.L 

8.5 

Q1 

9.3 

$62.3 

~<):) 

$65 2 $66S 

1.a 

SSS.l $63.8 572.4 

3ilfl ~<H ~f\<) ~<}.t 'i~ 

Field Interview J:indings 
• Cou'lttcs on tl'c soutl'crr port1on of -lorida's west coast pnmarilysuffcrcd "rom ind1rcct iMpacts 

From the oi I spill, Sl•Cil as neeative public perception that tl>e enti re toast VIaS covered in oil when, 
ir1 actuc;lity, olf onlyrcacl'eo a handfu of coLntics in the northwest panhandle. 

• Toutil>m CuUJtdll> inll·ese Cited~ lrieu tui tibhl:ghl Utelat:kuf oil on lht!ir Ut!<lth~~ lo cumbat lh~ 
pubic pen::eptton that allot rt was coveted tn 01 . 

Tourism Bureaus and Newspapers Reviews 
• f1 lhou~h news articles anc website searche:; d d not spec fica ly identify Co lier County, rews 
~or P~ notf'd ttmf ::~rP;~\ unfntJrl1Prl hyihP nil ph.mP ;~rP.:~ {whirh ~p::;nnPrl from =>prml t.nl:~ fn 
Ponona City) were Jlso Jd•1ers.e y Impacted by the oil spill, with res .. lltlng revenue losses 1or 
hu~irf'"i,'>f'~ '"r.h ;~s 'lntPis ;mrl rP~taur.lnt~. 

• Fol owing the spill, Cotler courtytourlsm was up 3 percen1 In July, Augusr and September when 
conpared wi~h 20::•9 in ten1s of th<> t•unber of "is.itors. TherE- were fewer U K. tourists it· 2010, 
but over.:: II tovr sts con·ing 'rotr <>ermany aM l:urope lrcreosed slightly comp:Jred with pr or 
years (Farrell, 2010) 
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Dixie County, Florida 
2011 Population: 16,486 (source: U.S. Census Bureau ) 

y; 
Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 :4 

• Total Cla ims: 36 
• Individual: 8 
• Business: 28 

Q2 

ooa 

$0.?'; 

12 

• Restaurant/Bakery/Food Stand 
• Bar 

ca 
006 

$0.?7 

12 

t)~· ::Jtbl !Z!E'il 
Ql C2 Q3 Q·1 Ql 

004 O:J1 0.01 0.02 007 

~0 74 

Ql 

005 

$014 so.n so.m $0.04 so.n.<~ 

12 1(1 10 10 10 

Reid Interview Findings 
• D x e County was not eKp icltfy acdressea through tleld Interviews, r·owever, Interviewees in 

other counties outside of1he northwest panhandle when;, o'l re;;ched tl·e shore noted th:;t 
co11bat1ng negative public percept on about tre c eanlmess ottt.err t>eact1e> was one ot the 
sreatest challenges that they faced. 

Tourism Bureaus and Newspapers Reviews 

10 

• Although Dhue Co1..nty was not specihcallv mentor eo m tl'e website and ne\vspaper materials 
I ~vi~wt'd , O' lc ~tAl~ t:'.ltl, then~ W<l~ c1 :.lrirl II Horii:<l's loJrisl~ rtofl· lh!:! VJt:~llo t'<i-~l Wd)~1 <HIU 
Visit =torida. cncoL.ragcd loca tourisn council to show actual beach concitionsthrough wcbcams 
<llld ulh~r rut'df.1lo hei!J I.OPV~y lht! dl.tu .. l co11tlilion:. ..,r lhe .:.lo~ le'~ uedth~:.. 
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Escambia County, Florida 
\.Jli@p 

.r 

2011 Population: 299,114 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

- ~ ~ • .;ol!l -- ~ 

•Total Claims: 19,034 
• Individual: 13,629 
• Business: 5,405 

Q2 

L.1 

$:17. 1 

?ln 

• Restaurant/Bakery/Food Stand 
• Hotel/Motel/Bed & Breakfast 
• Bar 

Q3 

4.2 

$17.4 

)'):;1 

--- .JL - i4:Ul.l -- -- __ .__ ---
Oil Q l Q,2 Q3 Q'l Q1 

4.0 4.2 4.L 4.4 4.1 4.2 

$:17.2 $16.3 $ 19.2 $ 19.1 $l7 d. $16.8 

)R.'i ?()? 19? ?R<; ?F.7 ?9fi 

Field Interview Findings 
• ESGlmbla countv was one of four Florida cot.nties that were 11ost clfectlv Impacted by the on 

sprll, witt' oil rcacrrrg the county's snores. 
• ntPrvif>Wf'i"'> r1ote>rl that for northvl?st" FINir-a. the> higgP~t pt"rr.eptinn rl;ll11age> St.fte>ri"d wa~ 

'oolll lhe.11.ol" 01 .olllrt::dod dlld I ow lhey por , • .oy~ed the dlloO<-II l o· uit Wvtel ing lh~ .ore.!. Thi~ lt:!c 
to JIDr< of tonSrtmer confi(f~nce •n the ch>:;n lne~s of the ~oct' i'lnd ::tr :;ssoclnte!'l dt><:lln~> in 
11e-nur--rber of a•ea tourist5. 

• The RP fnnrl~ th;rt VJ?r!' ~pp,ni nn JrivPrri~irg ~h:"lwl!d up r.irPr.tly in 1he n•ginn'~ re'lf>nue~. 

Tourism Bureaus and NewspaJ>ers Revi ews 
• n 2Ul::J, so es tax revenues stoyed fiJt or decreased, whrle olreJdy high unemp oyment rotes 

went up (I !amm~r, 2011). 
• =ulluwio 'B lh• ~pill in 2011, luu'i~n• in EsL<~muic~ Cou• ly ~o:>lloueinE ll:"vt'llllt' 't'Ltnd> in !Jolt> 

J ;ne and July. ~ery month but November saw double.digl~ 11creases compared to tne pre.oll 
spill rcvcnl.cs ot 2010, and ever., month but April bC'at 01. t revenue ncreascs 1n other 
northwest Florida counties. The county attributed the increase to its tou• sm buoget being 
o~!Jud [Into:> li11 e~ il> uuru1dl sitt: (Gu f~rtte£1:', St'pl 201!1. 

• Tourism le;Jders <;Jy tht> post sp:U economic bouf1ce is '1reled ir porr by ;:1r lnf Ul( of RP noney 
:1;;t has gone to promot~ GulfC03st l>ea::J"Ies. 
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Franklin County, Florida 
2011 Population: 11,596 (source: U.S. Census Bureau) 

Travel and Tou rism Fmployment, Payroll, and Fstablishment, Second Quarter 7009 to First Quarter 7011 

•Total Cla ims: 3,211 
•Individual: 1,755 
• Business: 1,456 

• Tot al Cla ims: $10M 
• Individual: $3.8M 

• Business: $6.21Vl 
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Field Interview Findings 
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$0.!..) 

29 

• Just to tl1e East of tl1e four northernr1ost Fl co.mties tl1ar received tile heaviest direct impacts 
trom DWH, Frark ir CoJnty dealt more with .1ssucs ot publ•c perception than oil ot tar balls. 

• T!1ere h uncertainty about what the tot.Jisr1 >ector will look like wher tl·e additional BP funding 
di~d(Jfl!::'"r~. ~qj ~II'IJf:' lil lht' II:'V~Iirtt: orr in tht> k1urhm indn\1 I'{ :.I'>~U.i~(.!;'t.i w th l.h~ 

decreasejenc ot BP funds isanticlp;;ted to be evident after ne 2013 season. 

Tourism Bureaus and Newspapers Reviews 
• fr;;n<l 'n County expected to see a 10 percent decline 1n to:.~rism as a res•Jit ot the oi spill, and 

touri<;n- VIii~ flOW! /'i pt>'rf'Jlt ir /010 rom[J~rprJ tn /0()<1 {Air;p·~;Pin, lrl1 0; <.PIIIIP.I\, /010). 
• Only four oft he. state's 67 counties have beefl touched by oil, ;;II on tr.e Panhand e closest to 

the Aaoorna border. llut n f.r.lnkJmt:ourty, tourlsfl' w<Js down l~ percent from 200!:.1. 
• Tourism official~ ir franklin Coun~ joined si)( other r.orth•.vest fl counties to fo·m the North 

FlnrirJ~ Touri-;m 11t>vPiopmf'il1 Cor.ndl rn-1 itinr- o:~nrJ rnntrontPr:l RP ;;ftpr tnur ~min 1ho.\P. 

counties had dropped fo• the early summer season of 2010 ·:lue to the •ear that oll woe~ld reach 
their coostlines (L>eon. Sept :lUlU}. 

• The OP funding rece'ved by franklin Co . .mty was dol.ble ihei· regLJiar $750,000 budget for 
tourisn, ('lrhnPirlPr ;mrl f'Jplo;on. ?011) 
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Gulf County, Florida 
r.;~t);z.. ·-r~n-~ <Y~~ ~"'~-Pd;:~ 

'<-~8·.~:. · . . -\'\' 

2011 Populat ion: 15,844 (source: U.S. Census Bureau) lj . -\ 

c:~ 
Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

~~~~w:~~-J!~c~n~l 

•Total Claims: 1,722 
• Individual: 899 
• Business: 823 

• Tota l Claims: $5.7M 
• Individual: $2M 
• Busi ness: $3.7M 
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• Restaurant/Bakery/Food Stand 
• Charter Fish lng 
• Snorkeli ng and Diving Tour Provider 
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Field Interview Findings 
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• lu norlhw~~l Flu·id<~, m;g<~liw medi.J.Jllenlionl>h~pai pub it j.Jerc;eptiun <~lluut tlrede::lpltm;~l> of 
the bcacncs, 

• lntf>rviewet>~ .ntrib rtNI thP dedine h tfluri~m to potPrli<ll 'Jis to~ C]Uer,tioning thP clf'anlint>~\5 o' 
the beaches and the safety of the seafood. 

• There \'Jere contrastirg bL.siness pe•spect'ves about the OP c. a ms process. One business, which 
UUbUUfLed lh~ dc1irrs WOII<;, feJllJH:~ fJIO<.e~S W<J> s' mufe dnd erfk.e11l, Vthile <I ' IOl' tel UJ~iHe>~ 
(st•fl irvohx;d in th<:' process ();the t me of"thC' intcrJicw). >.'lias finding tl·c process to be tedious. 

Tourism Bureaus and Newspapers Reviews 
• Follawlr.g the ail sp:ll ir 2010, Gulf County bed 1il:< revenues ••Jere down five percent from the 

r.w.riou~ fio;:-a l ye.:tr 700R· 700CJ. Rf'po")rt<; rot!'rl that tow ~h ;pmir.t>rl pi:; eM ikr f)p\tin ;~nd 
Pensacol;; and moved further c:>ast to v.ocation ir the county (De.on, Ju y 2010). 
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Hernando County, Florida ~~ 
2011 Population: 173,094 {source : U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 
~~ 

•Tota l Claims: 201 
•Individual: 79 
• Business: 122 

•Total Claims:$1.3N1 
•Individual: $294,844 
•Busines~: $973,744 
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• Restaurant/Bakery{Food Stand 
•Hotel/Motel/Bed & Breakfast 
• Charter Fishing 
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Field Interview Findings 
• lnten:tl'Wees tor the west ard southwest coata areas-taced e~eater inctrect tmpacts of the- sptll 

(S\..Ch as new;<~tive pub,icperception and cecrease in consu ,.,.er pur,hases of "'.Jrine produds) 
lll~ll Uile<:l imp<ll;l~ It 0111 Ull. 

• Re<>ta~t r.:Jrt~ on the Wf:'St coost ofthf:' stote werf! hit pJrtlculnrly h;:~rd . 

• Tile oil sp' II, comb"ncd with cwnomfc cffe<.ts or the r~csslon, caused wnsumcr surpius dolfars 
to be sh "fled away from recreat tona boat ng and manne mdustrtes. I he marine uaces lnd .stry 
wn~ al~o rlort"rtly afft'rt!'d hy ihf' int:ri'a~Pn prirP of oil follnwing rh!' 'I pill (i.E- , fuPJ •r.r Vf'~~l~} 

Tourism Bureaus and Newspapers Reviews 
• At the state le\•el, onlv 23 of Floric:a'sl,200 miles of shoreline were 'lo~ed to fis"inR, anc 90 

J)t'll<'rtl vr '"~ '>l~le'~ Ul':J(."I-~ I t:'lll.li" t'd o,nlvud·..U 'uy lht:- BP u l ~pi I <.li~~~ll:.'l . 
• Shdeen percent of "espondents to;:~ nationJI su,-..ey incorrectly be ie\'~ tlwt trere •.vas oil on 

w~LlW>l Flut "dd ~.dt<'~ ftotrt St. Po:!let~I.Jurg lv !Itt~ FJ~,, da <ey~ (Tt .gdu.~, 2010). 
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r~~~~:k\ 

HiHsborough County, Florida ) ~-"',}i~,y >;~~ 
' ~ 2011 Population: 1,2.67,775(source: U.S. Census. Bureau ) ' .P.. 

'(<~~ •<, 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 
··~ 

• Total Claims: 7,698 
• 1ndividual: 7,170 
• Business: 528 

•Tota l Claims: $43M 
• Jndlvidual: S35.4M 
• Business: $7 .6M 

1CL6 

~l:.J/1 

l,J85 

• Restaurant/Bakery/Food Sta nd 
• Hot el(llllotei/Bed & Breakfast 
• Resort 

1CJ 0 

$1U4.!J 

1,101 

1 CJ.1 

$H~!J 

1,102 

Ul 

1 i!.R 

$111.3 

1,()99 

Ul 

1G.L 

SlUb.~ 

1,101 

U::l 

1CJ.7 

SlU!J b 

1,098 

Reid lnterviewFindings 

U4 

1 ~ 0 

St~l.b 

1,103 

Ul 

]().1 

su:u 

1,106 

• n t' \Vt'~l (Uci~l of Flul id.nuf'ert!l.l IIIUit' f1L'II1 publiqlt' llt'fJliull . ~~\11:') o!Juullflt' illlfJdll~ or Ult' 
oil spil on the (lU:JIIty o' se:Jfooo ;md <he ctennlines~ of be:xhes tr~n 'rom oirect i-npncts $' 1Ch ns 
tar balls at livirg or• st·ore. 

• n ·t- leS • .IUI<IIll setttJI wo~~ hii po~•lir:ulo~J ly 11dl u llfl U·e we>llU<I>l uf U1e sl;~le (.1s o~ITianal':: !Jy Uat> 
GCCF dato analyslso' cot.nty Industry sectors oppearing to the e"t). 

Tourism Bureaus and Newspapers Reviews 
• 'frp rPViPVJ ()f nPW~flo:!pPf'> o:~nri 'J/Rl\itp~ rP'I1";'ll~ tl'-<'lt r01.ntiP~ rf'lying hf'<lvily or tl·p rP,:lrt 

indusuy, suer as H' llsoorougt- Cot.nty, otter promoted resorts, hotels, ard restaurar1s rrore 
than natural or wildl fc attrac:.ons. 
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Jefferson County, Florida 
~~~J~_ 

u.....- ~~~~.J, 
't}-'f'"" . ._ 

2011 Population: 14,658 (source: U.S. Census Bureau) 
rct\ :\ 
J~~._, ~;.. J 

I 

Travel and Tour ism Employment, Payroll, and Establishment, Second Quarter 2009 to Rrst Quarter 2011 

•Total Claims: 12 
• Individua l: 2 
• Business: 10 

•Tota l Claims: $83,000 
• Individual: ­
•Business: $83,000 

• Charter Fishing 

Q2 

0.011 

$0.11 

l.l 

·r , .... 

Q3 

0.01) 

$0.11 

u 

Q.L 

0.011 

$~.12 

1.l 

Q l 

0.0·1 

$0.11 

1.l 

Q2 

0.04 

$0.13 

1~ 

Q3 

O.Ql 

~0.05 

1:l 

Field Interview Findings 

Q4 

0.01 

$0.05 

l .l 

Ql 

0.~·1 

$0.12 

ll 

• T1 e dir iir.:l imp<~c.;t~ of J re ~pill w~ore fell ruo~l iu lhe 'our uor lheru111o~lwt..ulie~ ir · l lte p-.1 r rhe~uuk, 

of Flnrior~ . r~nd 1hf otrfr ilrf'a~. ~· 1c:h a\ lfffN~nn rounty, na 'nly~ JfffH"r. pFm>:ption-b;;~ffi i<;,~ur~. 

Tourism Bu reaus and Newspapers Reviews 
• Jt.•f'er ~on Cuur·ly wo~~ 11ol dtellli tl'd IJ•trl.llll~< ir ll~~:.• •<:!View of wt!bsit~ .md llt.'W~p.lf..>t'l .;rlides-, 

hOwa·er. statewide 1rtorr"1att on lrdicctes that the majont1' o1 tt·e counties tocused on 
high IJ:thtif.l! their be;;aches 1\lthoJ.qh co .. mties often ir11:;luoeo "s:;~fety"l> a topic, none of them 
mrntionni aryr.onre·,~ rPI<J"PCi to ingNing pffe~~ nf trf oil5pill. 
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Le·e County, Florida ·p 

2011 Population: 631,330 (source: U.S. Census Bureau) 

'&UJ..~t-~r:-'"1@~ 'b.Br<·~~,~-)."" 

(.~ -~~"-q 
\~ 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 
'·~ 

• Tota l Cla1ms: 5,973 
• IndiVIdual : 4,768 

w 

10.9 

$63.0 

650 

• Restaurant/Bakery/Food Stand 
• Hotel/Motel/Bed & Breakfast 
• Resort 

Qj 

10.0 

$56.7 

665 

Q4 

53 

$60.8 

658 

Ul 

101 

$56.9 

656 

t.U 

10.5 

$50.0 

670 

U3 

10.3 

$5•1.3 

661 

Field Interview Findings 

Q4 

95 

$55.1 

666 

ti l 

109 

S61.6 

662 

• Tou· ~m Development Councils on the west ard soutrwest coa>tot -londa tned to h1ghl1ghtthe 
lc;c!<of oil on tre r beac'les to combat the pub Jc perception th;;t ;JI of Florida was covered in oil. 

• In lee County, tre oilsp1ll, COf"lbined w1h eco.nomicettects otthe recession, caused consumer 
surplus do ll ars~o be shifted <Jway from recre;;1ional t)o;;tin.~ and marine Industries. The marine 
trades industries 'Nere also cirect·y a"fected by the increased price of oil fo low. ng tne spill (i.e ._ 
fuel for ws~elsl. · 

• The county is seeing~ slow returr> to the actVtyof recreafonal boat'ng. 

Tourism Bureaus and Newspapers Reviews 
• Lre t.ou'liY colcctc-d an extra ~j rni lion m tax revenue for LUliJ-11, 1 ~at is a cccrcasc •r revenue 

..:vll~!l.l~u \..Oil lf.l.l l ;:\!tv 2009-101 bulHIVI e th.w !:!Xpi:!\:ll:!;; . Tln~:e Ud~ .~; ll:!awn~ why lh~! wunly 

drew O'orc tax dollars t1'1s ycan1a1 cxpc-c:cd : less worry about the o I spill, 'he dcvalJCd 
Aul!··c...m tl•Jii.JI ~ dllJJt.lil!li lo Co1~i!ln vi~ lo11-, ;~ntl ~u~.~.-~:.~ru · w · nmt>l j)IOSI.Oifl> like lhl:.' Nuolh 
Arrc'"can Koller "lockcy <.ha11PIOrsh•ps {Gill s, .1011). 
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Levy County, Florida 
2011 Population: 40,156 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

Ql 

0.3 

Q:l 

0.2 

$1.1 so.s 

44 

•Restaurant/Bakery/Food Sland 
•Hotel/Motel/Bed & Breakfast 
• Sight -seeing Tour or Pleasure Cruise Boat 
Operator 

44 

U.4 

0.2 

51 0 

44 

Uj 

0.3 

50.'1 

4' 

Ul 

0.3 

50.<:J 

1.11 

U.:J 

02 

$0 C) 

4'/ 

Field Interview Findings 

U.4 

0.2 

~().1;} 

4!1 

U.l 

0.3 

$1.!1 

l..') 

•Like muct· of the west coast of f lorida, Lew County was not directly i"'1pactcc bytl1c oll spill, but 
rather theyfuce:l lncireCl impnctssuc~ as pJblicpercep!ion issues nbout the cleanliness of o r~a 
beaches \IOO the: quJIIty of Gulf seafood. 
•Restourants were ore o:the most heovily Impacted industry sectors among tne counties lrning the 
west coast oftr e state. 

Tourism Bureaus and Newspapers Reviews 
•Follow1rg the> l'il ~p ll, I PV'f fo•:n1y p~·hm;;1Pd t hat thP il '"'nut!lll!'d t;;x mlll'rtffl w;u rlmP. to thP.i ' 
typ r;:;l iiMIJill ~tim;~ti' to· t rP t;;x- II{P y hPr~usp t hPy hi!cl·nuri~t~ ; r ilt rnrn~ lywnulrt h<~vt> gonP 
to I )1' \tir { lonM, JCI10} I rl'a~urc> l~lond pirk1'<1 11 r rr'ii'-vatinn~ from "Pnsnm a anr! I)Mtm lr.~r.h 

{Steele, .lUlU). 
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)he:~~(;~. 

'-~2~ Manatee County, Florida 
2011 Population: 327,142 (source: U.S. Census Bureau) rr~~~~.:~ 

'(..h 

' j Travel and Tourism Employment_ Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

• Total Claims: 1,605 
• Individual: 1,244 
• Business: 361 

• Total Claims: $12.3M 
• Individual: $7.1M 
• Business : $5.2 11/1 

C.2 

3.7 

S19.0 

::nr, 

• Resta urant/Sa kery/Food Stand 
• Resort 
• Hotel/Motel/Bed & Breakfast 

, .. ,-. 
Q? 

3.3 

$17.1 

7R:> 

[ 

I 
I 
I 
L 

Q4 

35 

$19.7 

/RR 

0.1 

3.S 

$19 6 

7Rr; 

Q2 

3.8 

$20.6 

)R7 

•>h 

Q3 

3.6 

S19.0 

/CJO 

Field Interview Findings 

Q.L 

J.6 

$20.7 

~00 

Q1 

3.3 

520.0 

?% 

• WHie mleo'(le:VIS were nor (Onducted w th ind\'idt.~~ls fronT Mane< tee County, rearby county 
irtcrvicwccs cited tnc indirect impacts 0 4 the oil spill (e.g., dcalingvJith r:cgativc public 
pE>n:e""ion, decrease h corsumer purchases of marine- products) as heine grE-ate,. than any direct 
ir~pactsfrom the spi L 

Tourism Bureaus and Newspapers Reviews 
• ManateE' Coc~nty'; occ.tpancv r.;;t!'s dE>clined s ishtlyfor :hree- str.;isht ,...o'1tlls afte-r the oil5pill. 

June occupancy declined 1.4 percent In Vlan;:nee County.Ju ydroppeo 0.6 perc11nt. ardAugust 
dE'( linE-d l 9 perce-nt St?pterlb"r rebounno?d 111it'1 ~ 2 ll per( o:>nt incre<l~e (G~glian CI, Oct. 2010). 

• ~olstcring a wiocsprcad theory that visitors bypassed the oil-stricken l'anhand efor sout•m:cst 
Florid;;, MOIII<It~ Cuuo ly h;,;d <~hoo~L3,000 ·no<t! vi;ilOI~ Wl ' lp.lr~d lu lh~ ;,mo~ .hr~~nol'lh 

period last year (~UO:J). Sl ghtly r1orc l11ar a til rd oft he. visitors were fro'l1 -Ianda, up nearly~ 
pt•n·~ · ll fooo11lltt- ~<I- nto p~rio~l '<l>l '{f:dl, fvllvw~ l>y ll •f! MiUWI!>l{18.2 t*'~"'"Li <1ttd lll!: 

No-.:heast (17 percent). The rrost popular draw, by a 93.6 cercent response, was the bec:cn. Ou: 
VIs t Floridaw.::rned tl1:~tthe statistics r1:1s< ost businessw'th a S1..ldyfndina :h~r tr:~velers were 
22 pe-cent Jess likely to visit the sarasotaiBroarea in July ard Augu;t because o1 the oil spi I (lane, 
Sept. 2010). 

97 

US_PP _BOEM000225 



Monroe· County, Florida 
'&UJ..~t-~r:-'"1@~ 'b.Br<·~~,~·)."" 

l,~ 2011 Population: 73,873 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 
·-i) 

• Tota l Claim s: 10,60 4 
• Individual: 6,541 
•Business; 4,063 

• Total Claims: $86.7M 
•Individual : $30.3M 
• Business: $56.3M 

w 

6.3 

$'15.3 

4'-7 

• Restaurant/Bakery/ Food Stand 
• Charter Fishing 
• Hotel/Motel/Bed & Breakfast 

Q j 

5.9 

$ 1\ 1.8 

455 

Q4 

6 1 

$115.7 

457 

Ql 

6.5 

$117.0 

452 

Q£ 

6.8 

$'19.8 

459 

Q3 

6.4 

$'15.5 

451 

Field Intervi ew Findings 

Q4 

6 .6 

$53.2 

457 

ti l 

7.1 

sso.& 

'-57 

• Whilelnterviev..-s were not conducted w:1h indlvlouols from Monroe counry, nearby county 
inten.iewees cited tl·e indirectir"lp<lcts o:the oil spill (e.g., de aline with negatiVE' pt.bl c 
perception, decrense in corsurrerpt.rcnilses o; rmrine prcdt.cts) as beinggrenter til on onyd1n!ct 
impc-cts from tre spill. 

Tourism Bureaus and Newspapers Reviews 
• coun ties on the southwest coJst of tl·e st:Jte, such ;:s Mon·oe County. faced indirect inp~cts 

from th.• oil sp'll rat'le-• than di•ed i 11pach =o• e-xample, cne re-wspap~r article state-. • A slid or 
Pens;:;cola 's be:Jches cot.ld curtJ it tot..rism as f~r "JWJY llS Mlorrl, since n•ory overse;,s v' sitors will 
he a "FI01 ida beache-, ht with oil" and not fl' dke the distinction betweet' pa1 ticu dt locations'' 
(Huettel and A bright, 2010). 
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Okaloosa County, Florida ~;$~~ 
~\~ 2011 Popu lation: 183,482 (source : U.S. Census Bureau) . :1..-'. 

i:'.J' 1 
V L . 
''""' J 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 
'el~J 

1 Total Claims: 33,072 
• Individual: 21,155 
• Business: 11,917 

•Total Claims: $188M 
• Individual: $89.8M 
• Susmess: $98.3M 

02 

3.6 

~l~d 

nz 

1 Restaurant/Bakery/Food Sta nd 
• Hat e I/ Mote 1/Bed & Breakfast 

• Resort 

-·-- ... ~ 

03 

3.6 

$ 1b.4 

.274 

-- _ _jl..::.. --"'-- ~ -- --'~ -
04 Cl Q2 Q3 04 Ql 

3.() 3.3 3.9 37 3.0 3.1 

$U..:'. SH~ Slb.l $18.0 ~n!l $n.u 

276 275 283 l7'J 283 285 

Field Interview Findings 
• Okaloosa Counw was one of tile four r:orthcrrmost Fiorida counties that recei•JCd direct rrnpacts 

(e.g tor bolls)'rom the of! split. 
• A tourism offici:~ frot'l' the Northwest Flor'd:~Tourisrn Council (of which O<aloos:~County is o 

r.ember-see text box below) st;)ted thOJI for the Northwest, the b ggest dJ"1Jge vros c.~used by 
perception :I'TlOO.!J tourrm C:!Used by the national meoia. For ~:~mph~, the portrayal of the 
dlllOull( (,)'oil \:OWtiiiJ.l lhe;'l! \..VI., II lie~ WdS ill<l(XUT<Ilij. 

Tourism Bureaus and Newspapers Reviews ~
~ .. 

Touis-n o'11c·a1s in Okaloo~ Count:y, alone v..1th Gutt, :scambia, Santa Rosa, Okaloe>sa, Waltor, 

"'Y >od <mo>lio<~mn>C'' k>~ .. f'> '-"" F!PO"' T"'""m i>'W~p~Mf '"'"" ='""~ "' 
r.anfrontPrliV aftpr tounsm '"r;-osp rou- tll'~ ho:~d rlroppo>d -or thl' P..;Jrfy o;umm!'r Sf'a.son or )01 o 

due to the rear that oil would impact their coastline (uean, !>ept LUlU). 
• I he Ill' mor cy al owe-d seven area tounsm bureo.us to ;'Y· prol""o:iors they coulc never ha'JC 

afforced otherwise. anc it has prooellcd :rc Panhand c·svlslto· co-r1ts to r::corc nurrbcrs. The 
BP .,-,oney wos mon:: thar triple the tourism prorrotion fund~ norm;:~lly spent by o~iciJis In 
o .<alooso county. !SChneider anc Nelsor, 2011). 
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Pasco County, Florida .... .... . 
2011 Population: L66,457 (source: U.S. Census Bureau) ~~\~ 

~ 
j 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

• Total Claims: 901 
• Individua l: 580 
• Business: 321 

• Total Claims: $6.1M 
• Individual : $3M 
• Business: $3M 

Q2 

3.6 

$15.3 

279 

r 
' " ., 

l•'t! ... • ,w ''Li.i "• H:U.Jrfrcol ~~~riili·Un!'~~l :·! • 
! . . . .. 
I 

I • Restau rant/ Bakeryi Food Stand 
• Hotel/Motel/Bed & Breakfast 
• Charter Fishing 

f!.~ 

Q3 

3 . .:l 

$1& 4 

284 

Q4 

3.3 

$ 15.0 
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Q l 

3.5 

$14 2 
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Q2 

3.6 

$ 15 2 

298 

,tHI 

Q3 

3 .4 

$ 14 6 

294 

Field Interview Findings 

Q4 

3.5 

$15 6 

296 

Ql 

3 .7 

$15.4 

307 

• 1 rc west coast o11-1orida suffered more from public pcrccptto"' issues abou< the i-n pacts ofth<: o~ 
spill on the quality cot seafooc .;nd the clean!' ness of b e.ach;•s t 1<1n from di re:t i mpart~ ~rch as ta r 
balls arrt'nng on store. 

• Tf e te;t;,\ll:ml >l:'l: lor wc1~ l·il pCite t\ll.:lrly l1a•d on l~1e we:>l tu<~>l tlr lht• >l<.~l t'(cl~ cflit·lled lJy lht' 
bCl data an;;lys,~ of county rncustrv sectors appearing to the lc"t}. 

Tourism Bureaus and Newspapers Reviews 
• P;;sr.n County w;;~ not idPntifiPd hv n;;mp in n P rt•'liPw of wPo~itl"' ann "~''''"J'I?.Pf'r artkli!~, 

howeve·, st:newl::~ inform:>tion lndlc:: tes th:::t the .-nojo,...ty of the coc~nties •ocuSEd on 
highlightingthPir bParJ·P.-;. Alt "lm.gh :-o•m t P> nftf'n ·nrh.rlt>d ~,ilfPt-(' il~ .; tl"pir., nnnP o=ttlPm 
ment on eo any corcerns rel>~ted to ingering effects of t he o I spil ·. 
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Pinellas County, Florida _ ... 
2011 Population: 917,398 (source: U.S. Census 3ureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

~;...-,;;-_-;.:;....;..;,;d 
~~1-JWii-.a' ··.······ '• 

• Total Claims: 15,985 
• Individual: 12,905 
• Business: 3,080 

• Total Claims: $104M 
• Ind ividual: $63.4M 
• Business: $40.6M 

Q2 

17 2 

<;,'17 7 

1,063 

Q3 

:161 

5C)4 4 

1,087 

r - ,_ -~.----::: .. ,::-: ~-::---', ~~;;---'---.-c:--. ..-'-~-

·~r· ~>:.u~u~ _ -:M~ ~- ,:!!'L' ·l·.-"~' lfi':"'!J~ ~i.1fr·J .. ,., 

• Restaurant/Bake ry/Food Stand 
• Hotel/Mote l/Bed & Breakfast 
• Resort 

w Ql 

15 .8 161 

()q4) SR<l fi 

1,091 1,065 

~ 

Q2 Q3 QIJ 

16 9 16.3 160 

5100.7 5!1Cl.4 $<1'1 .11 

1,078 1.070 1,075 

----
Field Interview Findings 

Cl 

16 4 

5RR.? 

1,063 

• =>int>llas Courtyfaced indirect impacts of the oil sp II (such as neeative public pt>rceptionl rat 1er 
~han directlnpacts from oi . Tourlsl"l official!> tried to i'ighrgrt tre lack of oil on trelr be;;ches 1o 
r.on1h.1tth1> r.uhlir flerr.epr on th;~t .111 ofFI w;,..rnyPr!'rl n oi'~ A~ ;r mark~r. nst;~dif., they ;,]so 
tr ed to itiCfl'"-~" vis-tors ~rom witt' in the state w ho h;~d :l greater ;~wareness of which Jre~s h~d 
l!rtu;:~Uyi'M't>n impaciPci hy oil. 

,.-----.-

Tourism Bureaus and Newspapers Reviews 
• orJor to the spill, :1e m .. mbe' ofv sito's to :>irellascountv wa> down w th 2009 beirg the f rst 

year fnce 2003 tr'lar the number of annuafv sitars to the count)' dropped be'owS .,,; lion. That 
decrease rEflecte:: a nationwide declire in travel due to rlfng ~.nemploynentard genera 
ecoromic cond lions (I uettle, 2010) 

• ::o: Pin~:llo~:.Cot.uly, woJJit- (.'<lll ~et> locJ lJeo~~:h wmJiliom inreJilinre vi.1 wel!t:dlll~ Hole~ 

ottered "Dook with Confidence", which prom1ses 'I1S1tors that the1r tim night w1ll be tree it they 
'int.l ,my ~jgn of oil on \In: lOl.nly'~ lieat.h~ (Porl~l, 2010; l.!lll', Jt.ly 2010). 

• 'incllaswurism offiCials used ~ 1.1 •11illionfro11 ~I' in summer of lOl Ofor acts to anract 
::Ju,itli<lll>, who knew lll~llll U·e ~ldle'~ \IJ!:c'>l t:Od>l VJkS ol-fJt'f:' . H 11:01 ked: 0111:'-lhild ur dll 
domcstic\'isi tors ir J~;ly ca-ne from Honda, trc highest percentage 10 three years (1-tucttl<', sept 
2010) Totris.nHf<VI'n\JI!'S for 2011 inprovec nw•· 201 0 E''JP.Is. out stilll;ogeed bP.hi 1o1he robus1 
'(Cars of .c!\JU/ and :t;JO~. acc01 ding to rccciols from Pinellas tourist tax (Ucc.<~mp, lOll}. 
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Santa Rosa -County, Florida 
~L~~~ -- -~~ Y'J·~, 

~I.e\\~-. 
f:s:;1 -\ 

2011 Population: 154,104 (source~ U.S. Census Bureau) 

~Hl '1-._r 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 
' ·; -f 

• Total Claims: 9,434 
•Individual: 5,568 
• Business: 3,866 

• Total Claims: $58.4M 
•Individual: $24.4M 
• Business: $34M 
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• Bar 

0.3 

1 2 

.54.;, 

99 

QL Q l 0.2 

11 l1 1.2 

$4.~ $4 1 S<i .(, 

100 102 102 

~ 

0.3 

1.2 

$4.7 

10 1 

Q4 

1.2 

$4.R 

102 

Field Interview Findings 

Ql 
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St:.1 

99 

• !>(lnta Ros;; was ore oftne four northern11ost "lorid(l cou·ties thot received direct impacts •:e.g. 
ta~ b.=lls) froM th.• oil spill 

• A wuris11.official from trc Northwest~ lo· dc;toL.rism counc1l (of which !>ante; Hosa counw sa 
•uurui)et -~l!l! lexl iJux l>efov;) ~l\lle<d th.u lo· thE!' No; thwe:.l. Lfu; IJigcsu>l p~n:eplio1 U<llll<~bl! 

suttered wa$lrom tr e hatioralmedia. rorexilinple, the ~ortrGyal otthe a'llount otoi co,ering, 
lll~~e t:UUil lit!~ V'!d!> illdCL'U t dle. 

• There IS uncertainty about wt'latthe tourisrr sector will took like when the additional OP to~ristn 
fundinR d sappears. 

..----· ~~------·--·---· ... _ 
Tourism Bureaus and Newspapers Reviews 

• Tounsm otticial:. in Santa f\osa Courty, alorg w1th Cult, :Scarrbia, Okaloosa, Wal:cn. Day and 
F~n<lin counties iorned t11e North F orlda TouriS'll Deve opment CoL. neil coalition and 
ron"rontffi RP ::~ftPr •nuri~-, n fhosP- ro mtif''> h 'l r: clmppPci fnr thP par y \un·mpr ~f'a<;(n of ?01 0 
dL.e to tl'e fe:~r tl'ot oil wo~; ld lmpoct their coastfne {De:;n, Sept 2010). 

• By June 2011 bee tax coiiE>Ctions were ·•P 38 . 3~ perct>>1t in Santa Rosa CoLonty co--npared to June 
2010. (~icketts, Aug 201 1). 
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Sarasota County, Florida 
~Ll~~~,.;._i~ 

Y;.~\ 
I-' · - \ 

~~ 2011 Population: 382,213 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

~~ 
'Q_j 

• Total Claims: 2,110 

• Individual : 1,671 
• Business: 439 

• Total Claims: $19.SM 
• IndiVIdual : $11.91\11 
• Business: $7 .9M 

Q2 

6.7 

$39 6 

416 

• Restaurant/Bakery/Food Stand 
• Hotel/Motel/Bed & Breakfast 
• Charter Fishing 

Q3 

6.3 

$36.2 

<129 

Q4 

6 .5 

$396 

c133 

Ql 

6,6 

$37.9 

420 

Q2 

6.5 

$37:1 

42cl 

Q3 

6.1 

$35.4 

418 

Q4 

6.2 

$377 

420 

Field Interview Findings 

Q1 

6.7 

$39 a 

<11<1 

• 1 he west coast of ~loridasu""fcrcd 11orc ~rorr public pcrce:ption issues about the impacts of the oil 
sp' ll or the quality of se.;food and the clearlil' e>s of be achE's than fron1 direct inpact~ such.;~ tar 
bal s <rriving on shor<.'. 

• The res1aurallt sector was hit particu ar'y hard or the west coast of the state (.:s affirmed by the 
GCtl- data analysis of county incustry scaors apPearing to l'lC left). 

Tourism Bureaus and Newspapers Reviews 
• A n;;tional S-Jrvey o: north em to~>rists showed 20 percent of them bellevec Sarasota was 

1-npacted by oil, arott'er 6.7 percent be ieved loc;;I beaches were severely l11pacted, anct 13 
percent were uns;re, even t hough no oi I ::a me close t o the- coastline •:Carror, 2010). 

• 11 2011, saroso~ cou"lty experlerced its best s~.-m 11er ror tourlsn1 t;;x re·;em.es .. 
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! Taylor County, Florida 
,J.I-(.. 1.. _.'\ m-r;::;-"\~· ' . -.... ~~ ~ 

- -~ ,··· ·~r~~\ 
: 2011 Population: 22,691 (source: U.S. Census Bureau) ' ·~ 

"1. -

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

•Total Claims: 130 

• Individual: 38 
• Business: 92 

• Total Clatms: $1.4M 
• Individua l: $12,600 
• Business: $1.4M 

•Hotel/Motel/Bed & Breakfast 
• Restaurant/BakeryiFood Stand 
• Resort 

Q.t 

02 

SD 7 

22 

0.1 

0.2 

$0.7 

23 

C.2 
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$0.8 

24 

t}ft 

Q3 

0.2 

$0.8 

24 

Field Interview Findings 

QL 

0.2 

$0.8 

24 

Q1 

0.2 

$0.7 

25 

1 t ~P direon imr~ct~ of thP >pill wPrP fPit moo;t in rhf' four northPrnmn>t (0 mtiP~ in thP panhonr!le 
of =lorida, and1r e other areas1 sud1 as Taylor County. •CJ ainly suffered perceptio~" ·based iss:;es. 

Tourism Bureaus and Newspapers Reviews 
1 Taylor County was not c.'xplicitly lll('lltioncd in1h.:- wcbsltcs ard nc.'wspap<:'r articlt'5 rev cwcd, 

howe\'er, statewide l1ndin~s indicated th;;t the most irnpo·l.m. -actor in ~eeP·ne tourists comi- e 
to F orida was conveying acc~;rate .;nd up-to-the-r-inut~ infom1aton (Walton Sun. 2010). 
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Wakulla County, Florida 
C~:j-~ .. ~~, ';f. ·='..(~~ 

2011 Population: 30,978 (source: U.S. Census Bureau) 
'<I,_,_ ·w~~ 
'Y" 

Travel and Tourism Employment, Pa yroll, and E:;t ablishment, Second Quarter 2009 to First Quarter 2011 
L j 

•Tota l Cla1 ms. 826 

• Individual: 409 
• Business: 417 

•Total Claims: $3 .8M 
• Individual: $948,510 
• Bus mess: $2.911/1 

• Restaurant/ Bakery/Food Stand 
• Charter Fishing 
•Snorkelmg and Diving Tour Provider 

,,.,_,.Too 

t!;l 

0.03 

$0.14 

16 

q 4 

003 

$0 13 

16 

<tl 

O.J3 

$0. 12 

16 

IV 

0.03 

$0.13 

16 

ru 

0,03 

$0.14 

16 

Field Int erview Findings 

0.4 

0.03 

$0. 14 

16 

lt1 

0.02 

$0.10 

16 

• "ield ir terviews did not explicitly ac:dress the oil sp I i"·pa~son 'Aiakulla Cot.nty, howwer, <1"' 
nterv.ewee 'l'Om the Northwest =Iorio a Tourism Council noted t hat tl'e direct rnpact~o" the spi I 

·11ere felt rno~t in f.·e fot..r northerrmost counties in Northwest F _, andtj.e otl·er are;~s mainlv 
wfr~::HIUI'~IU!plil>U-IJ.I)CU :)Wt:l>. 

Tourism Bureaus and Newspapers Review s 
• Waku Ia Courty VJiH not identified by n,;me n the reliiew of ·11ets·te$ .me newspaper article>; 

rowever, stJtewide lnformot ion lnd ~tes tho~ tre mJjorlty of t<·e coumies focused on 
-Jgh ighting their beJches. Although cour tll'S often ind uced "s.Jfaty" o> o topic, "One cf them 
~entJoned any concerns related to linserlns effects o• the on ;pit. 
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Walton County, Florida 
)IC~, 

~ 2011 PoplJiation: 55,793 (source: J.S. Census Bureau) 

"1ct:.Bc -~. ... . .._ -1 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 
~., 

liiil•e~~J~;;~J~ 
i'lili.: 

• Tota l Claims: 15,976 
• Individual: 9,520 
• Business: 6,456 

• Total Claims: $84.2M 
• Individual: $43M 
• Business: $41.2M 

Q2 

2.3 

$13.3 

89 

• Restaurant/Bakery/Food Stand 
• Resort 
• Hotel/Motel/Bed & Breakfast 

l.-.............--~· 

, _.jT• 

Q3 

2.3 

S15.5 

91J 

Q4 Ql 

18 1.9 

$11.5 $11.1 

9/ 99 

Q2 

2.3 

$14.4 

101 

Q3 

2.2 

$15.5 

100 

!=ield Interview Findings 

Q4 Ql 

1 8 2.0 

$12.-' St2.0 

99 100 

• IJ'/hen the ~pill occur•ed, there were unclear leadership cho·ns ;Jmong~ttlle differing Jgencies, 
a rei di •ectives/cJ>prOI.als were eiven from one aeency, just to be counteracted by another azency 

• Tre dwlrdling "lUmbers of tourists combined wilt' corcerns over the quolity of sea'ooct c.; used 
son·e restcurents ~o dose before they were able to rece"ve BP "unds thahvou'd hcve enabled 
them to remain in bus· ness: 

• Tl·e BP funds that were sped on to~•rism ad•tertisine showed up dir-e-ctly in the r.e-eion's revenv~C"s, 
ard South Walton has seen 1~ rronths of coublc-dig·t increases over :w 10 revenues. 

Tou rism Bu reaus and New spapers Review s 
• WJiton County was one of four =torid:J courtie~ th:lt v1ere most d'rectly mp:Jcted by the oil sp II, 

\\titl· oil rPilr.hirg thP r.o1.nty'c; ~1-orP\, 

• '122 toMists who v.;catloned in Walton Co.mty In 2009 bJt did not return lr 201Cwere surveyed. 
Morf' fh~n r,o pt>rcPnt of th~> rf'~t1nrlf'nt.'i b' :~nrd rhf' oil q1illfnr thl"m not visit ng in 7010,i'lnd 
more than 20 percent of tr.ose surVEyed believe \he beaches contlrue to be affected by :he spl I 
ir l;~nl ;::~ry ?011 {RirkP1f~. J;~n 7011 ). 

• WJiton Coun:y wos one of seven northwest Florico counties that ,oined together to form the 
North =lnrirla Touri~n l)f"Vplopm~>nt fo mri ro;:tlitior tn mrfront RP i!ftf'r touri~n in tho~ 
co1..nt1es rae dropped Lor tt'e eurly su·nmer se;;son of 2 :Jl0 duE.' to the tea· of oil i11pocting their 
r.oil~tlirp([)f-ar, •;ppt 7010). 
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Washington County, Florida 
2011 Population: 24,935 (source: u.s. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

t¢Mt!liMHr"'+EfMifffil f • 0 ' J,<-., """<.'X'' '""'' '''E' 

• Total Claims: 206 
• Individual: 107 
• Business: 99 

• Total Claims: $566,526 
• Individual: $221,527 
• Business: $344,999 

Q2 

0.1 

$0.~ 

21 

Q3 

0.1 

$0.3 

20 

.... - ·~ . 

lQ..'<:J.~Lt,: - _..""V ..UJ}l'-'-'"~ '!~ t'rui!ft~·tT~Ill: ::i::] 
• ,,,,, ' t 

• Restaurant/Bakery/ Food Stand 
• Hotel/Motel/Bed & Breakfast 
• Campground and RV Parx 
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20 
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$U.~ 
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Q~ 

Q_j 

$0.3 
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Field Interview Findings 

Q1 

:u 

$0.l 

19 

• AlthOJ!lh Wa::;l ·inglon Counly W<IS!10t explidlly<!Ud'l~s~ed lluougl1 fi..-ld iul!:irv·e.,.vs, lht! WJnly is 

just cast of ~J·,e four Horlda counties that were directly :mpactcd by tile Oil sp II Jntervicv.tccs 
fro111 those rea1·by counties indicated th.a;: counties east of the directly imp?cted area$, such as 
Washington <:aunty. primarily suffered fro1l oublic perception issues surroundirg th~: oil spill. 

Tourism Bureaus and Newspa1>ers Reviews 
• Washl'lgton County was not highllgl·ted ·n the newspaper articles anc websites revie,.,ed; 

however, sta1ewide fhd ngs ind.cate that northwest F orica resta1..rants anc hotels were hvo 
lndustres th;;t were gn,a: v lrrpacreo by the oil sp111. For exarrple, tile Florida Res;auraf'lt & 
Lodgi1g Association report eo that occJpancy ·ates were coNn tor Merrorial Day weekt>nd n the 
rwrlhv~~~ p;mh.;mlle, ~ 1 11.:, wmm LOIIIJ.I:.lring rewuu~~ fro·n Vl:.~y lhruuati SE.'J.Il~rni.Jei 2009lu U·e 
sane p~riod in 2010, ;axablc soles ir tourist-scns'tivc categories such as lodging, restaurants 
IJ<~r~, <IIIU <IIIIU~elll!:illl and tt'Lit><lliOJI rell ~ g•liritdmly inr otll we>L flurit:a <~ l a lin e wh~nlhe 
saMe categories increased statewide (H'Jc:tle :!OW; <:ulf ~rcczcs, Ucc. 2U1Uj. 
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Calcasieu Parish, Louisiana 
2011 Populat ion; 194,092 (source: U.S. Census Bureau) 

Travel and Tour ism Employment, Payroll, and Establishment, Second Quarter 2009 to Fi rst Quarter 2011 

mttJtmrru···:·~~~·--:· .. ·"'3 

• Total Claims: 347 
• Individual : 200 
• Business: 147 

Q2 

5.9 

$'!.~.7 

179 

• Hote I/ Motel/Bed & Breakfast 
• Restaurant/Bakery/Food Stand 
• Boat Seller 

Q3 

6.0 

~31\.7 

180 

L. •. 

QL 

5.9 

Ql 02 

59 

Q3 Q4 Q l 

58 5.7 5.6 

$34.1 

5.8 

$3R.fi 

184 

$.~ .~.7 $.1R4 s:n .o $~6.1) 

182 186 187 180 185 

Field Interview Findings 
• F e!d Interviews did not speclf cally adcress ca casleu Parish, howelier, ger-efdl fir dings from field 

interviews indicate trat the oil sp t1 prompted the touri$n ecoroi"'W to e:<pand and dtverstty 
• Sewr <~I I)LJ~ines~ iul.l;rviewees c.:• ted illeir T!!lu rq ll!SLUif lt't IMw <l!. <1 re<I>UII fUJ being ol>le LU 

susm1n busiri!ss following ti·e spi l. 

Tourism Bureaus and Newspapers Reviews 
• C.; ild~i eu P<~l . ~~~ Wd~ nul !.p~(riLc>ll y u~mt'O ir Lhe tlt'WSi-Jdf.lt'l c~rl ilii:'~ .;nu web~i le!. 1eviewed; 

however, stJte level 'indirgs re·.tea that the oil spi I imp;JCted tourism e·.tels thoughout -r"le 
.\7::ltP =or P.x.:~mrJP, <l ~tuc1y inrlir.;tPr.l ti"'M ;:thout )(, p!'rrP"lt nf thP vl~itor~ v..ho hail bonkPrl trip~ 

In l:J10 canceled or po>tpored ttem because of tre spll.lt also said that the st:;te Is projected 
to ose almost SJOO mil ion in tourisM spe1d'ng tl1rot-g·1 2013 as a rest. It of:he d:saster 
(Alii.!~ I SO! 11 2011). 
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Cameron Parish, Louisiana 
2011 Population: 6,730 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

Ul Qj 

0.08 0.08 

$1.5 $H 

8 8 

-~--~·-·· 

•Total Claims: 400 
• Individual: 159 
• Business: 241 

• Hotel/Motel/Bed & Breakfast 
•Restamant/Bakery/Food Stand 
• Wildlife or Bird Watching Gu ides or Tours 

U4 U1 U:l Q~ Q4 Ql 

0.00 0.08 0 .08 0.08 0.08 O.o7 

$0.01 $1'1 S1.7 $].11 ~1.5 $1.2 

8 9 9 9 9 9 

,..---.--~---....-----. -,.-_..,...--.,.--. -------'1'"-. - --~-

Field Int erview Findings 
• Field 'nle1views diu nul sp~t.ificary addr t>.l.~ C<~me1un :1<11 ish, huweve1, ger e :<JI 'indings fru111 field 

interv1ews indicate that the medra was a negative mtl Jence in shaping P'Jblic pe(ception 
J>wc;i;~t"'d with til"' ~pill, d pub i(. pec :.~pliuu I loa\ l.(Wt~ bv.iul!~W~ .m; \lil ~l'lll:lf:~lit •g to 
overcome. 

• Gene1:.tl inle•~ie\\ fi1.dings .d~o im.!it.<~le tf ldllhe uil !>pill ;nump~allhe luuli~rn et.:ouumy lu 
expand and dr\'e'sity. 

Tourism Bureaus and Newspapers Reviews 
• \.am.;ron Pari~n '.tlil~ not spt>ri~ir.al y n::~m('(! ir tht> nt>wsn::.r.t>~ artlcl~ and VJ?h~ir~ rf'vit>wM, 

howeve·, staie level fi'ld n!'s rev~ I ti·;Jt ~eventeen percent of potentiJI regioral toJrlsts 
inriir:<~tffi thPy h<ilif ranr.Pird or dr ayt>d <=~ rr p to I o• Ji~iana hf>r::~u~P of thr nil spill ThP M~y ?01 n 
n;tlonal >t.rvey irdic;;ted trat 79 percent of the possible touri;ts believe tJ·e oi -spill problems will 
lirgPr for i!1lP<'!\t twnyP:lrs (Ardrr<inn, lu y ?010). 

• f\.atJre-based to.Jrism businesses. S\ICh a> swarnp tour operators and chJrter ftsi·e'Oit>n were 
h;ml hit (R• l~kPy, ?010) 
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Iberia Parish, Louisiana 
2011 Population: 73,400 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

• Total Claims: 946 
• Individual: 568 
• Business: 378 

• Total Claims: $2.81Vl 
• Individual: $395,218 
• Business: $2.4M 
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$1.9 
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• Restaurant/Bakery/Food Stand 
• Hotel/Motel/Bed & Breakfast 
• Charter Fishing 
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Field Interview Findings 
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• Fie d interviews did notspeclfic:~lly"3ddress lbedo P:Jrlsh, however, gener;:~l findings from field 
int!'rvlsow\ i.-rfirntf' th;rt t l·p oi ~p II prnmntf'rl th· tourl\m P.ronomy to P~pi!rrl ;~ncl rtiVf'f\:ty 

• Generallr.terview fi11dtngs olso lndi~te th;}t the medi:J WJS ;; negot ve lnfl.lence ir shoping 
public perception associatedwrth ·ne spi t;·a public perception tl· at some businesses are still 
strugg.iog to overcone. 

Tourism Bureaus and Newspapers Reviews 
• Iberia :::>arish was rot specitica I)' narrec in t1e nevlispaper ar-ticles ar.d web sites reviewed; 
hU\'\.~:W~I, l>l<!le le~l rmJill!l~ I ~Vt'a l ll id L lh~ Vif ~pill inqJJI-lt'U[VUI Mil f~•tt:J> lf'rVl.gJ (,}l,.(lJJt' 

sta:e. ror example, a stt.dy ind catedthat obout 26 percent o· the visitors who had booked trips 
ill L010 L<IIIW eJ Ul pVl>lpum:!tllht:'lll Uel.dU~~ vf lire >;Jil . l obv >diU ll dlllu~ :.klt' ~~ pwj~l.lt'.; 

to lose almost SJOO mrll on rn rour sm spend ng through 2013 as a result o~ the d1saster 
{A' Ilh:!I>OI ', 20Jl). 
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Jefferson Parish, Louisiana 
2011 Population: 432,640 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

•Total Claims: 36,282 
I • Individual: 29,124 
l • Business: 7.158 

. . ~ J L !J.:Ul.'" ·~ ·~•r· ~ ,~J ; il 

•Total Claims: $131.7M 
• Individual: $89.SM 
• Business: $42.3M 

• Restaurant/Bakery/Food Stand 
• Kotei/Motei/Bed & Breakfast 
• Charter Fishl1g 
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Field Interview Findings 

Q4 
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<1G1 

• =i~!ll iml!rvit.-w>tfiu nol~IJt!d"'u~nv ~llt:res~ Je·-~r~on P;ui~h. how~-er, ~~~ner.;l rirufuli~ 'ro·· fieill 
Hll.•rviw:; mllilale ll·at wmt< bu>iu~M<s lhal f<ll~ rei.1Cve. v tidle~ lh.ar1 olh~.>•. ~i111il,u 

nuslnesses (e.g. charter operaws} c'ted U1W (etum customer base as a reason for being able to 
sustair bu<:in~s following th~ spill. 

• GenerJi Interview fincings also lrdic~te •hot tl1e medio wos .1 negatllle h1~t1enc.e!> h' shaping put>lic 
ocrccption 3$SOciatcd with the spill; a public perception t~at some bus in csscs arc still struggllng 
10 overcome. 

Tourism Bureaus and Newspapers Reviews 
• A I o-shore fishing \\.<lS c osed in Lafourche. Terrebonne, and Jefferson parishes a..,d rr shore 

- rrng <trounct Grand Is e e.nd southern Latou·c.he Parish were also o~ lrmits because ol the spi I. 
Several inshor-efis:-ing areas n Terrebo·ne Pars~ also ro?ma'ned closed in late 2010(St Germain, 
2010). 
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Lafayette Parish, Louisiana 
2011 Population: 224,390 !source: U.S. Census Bureau) 

Travel and Tour ism Employment, Payroll, and Establishment, Second Quarter 2009 t o First Quarter lOll 

.: •. tlih 

m ()3 Q<l 0.1 \(? 03 
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$16.<1 

r 

rc<io_._,.. 

•Total Clili rns: 721 
• Individual : 472 
• Business: 249 

•Total Claims: S4.1M 
•Individual : $376,628 
• Business: $3.7M 

;141 

•Hotel/Motel/Bed & Breakfast 
• Restaurant;Bak.eryiFood Stand 
• Bar 

?4'1 ?4(. /4R /so ?'ill :>47 

Field Interview Findings 
• Held inter1 ews dld not spe<:ific::.l yodcress .ilfourche ~orish,llowever, general f1nd ngs from field 

lntf'f'M~'J'J~ lnrflr~lf' lh.:tt the oil ~pill prnrnptf'rf fhP tnur'~m -P.ronnmyto Pxparci arrl rlivPI'l\i<y 
• General 'indhgs from fielc: interviews indicate that sone busir,e~se~ ttat fared relatively better 

thari other, s1mllar bus ncsscs (e.g. charter operators) cited t'lcir return c~.ostoMcr base as a 
rt>il~r>n fo• h!"irg .1hll" to "·~i.:~ ' n l)u\in~~ 'nl owins th~> ~pill. 

Tourism Bureaus and Newspapers Reviews 
• Lafayette Parisr was not specltically narred in the newspaoer articles and websites re"iewed; 

hi.IWt'ver, '>l<l l<'-leV~;I r,lr:illl;l) seve<~ I Usdllln:' L'il -~p II il'lp<llled lou~rn lewb Lhoul;li!Ol!llht' 
ttote. For exomole, o study indicated thot about 26 oercen of tt-e visitors who 'lOd booked t·lps 
in 2010 cancelec or postpored t1em becat..se of the spil . tt also sold that the state is projected to 
I U~e <I ITIO!ol $300 111illiun in lUll! iSIII Sj)t11Uill8llll OUBh 201!1 d~ d ltl>dl Of lilt' di~d~lt~l (Amft'f~OJI, 

.lUll). 
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Lafourche Parish, Louisian_a 
2011 Population: 96,666 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

CMiiitllfftri$ JjmV,m;gi 

•Tota l Claims: 3,528 
• Individua l: 1,925 
• Business: 1,603 

•Total Claims: $13.7M 
• Individual : $2.4M 
• Business: $11.3M 
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• Hotel/Motel/Bed & Breakfast 
•Charter Fishing 
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Field Interview Findings 
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• The sp·u prompted the tourism economy to exp:md ;md dverslf{. The spill Jlso cnJ~ed people to 
wo·< c:ollnhnri!tivf'ly, ~urh ~~~ for11 r.oal tion~ l_f'.g, Ciulf Coi!<t Allianr.~ zor "rorol"1ic anr:l 
£nvlromne1tal Resllencet. 

• Wnilerestaurants faced consumercorcems anoU1 wholesoneness of producta:ooU1 -a nonth 
afte~ 1he sp.ll occu--ed, the ouslness founo thJt once peop e c~me through ;he door of <l 

re>tat-rart, trey trusted the restaurateJr to pro,·ide a wr.o esome product. 

Tourism Bureaus and Newsparoers Reviews 
• In 2008, tourists spent $78 nllllon in Laf-:Jurche ;odrish and $115 mill'ot·inTerreoonne paris·, on 

area lestivals, ~wamp tou•s :and fishing t· ps, anong ot."ler attractions. A stl .. dy showed saltvJate· 
analers ;; tone spent S258.7 mlllior on tile sport In 200l,anc tile noustrygenerated $527.7 
mtlliontoy Lou siana businesses (Sc'lm dt f eb. 2011) 

• 0.11 on;IO"t! fi~hir 8 W.lH'o>tcJ ill L.lrou!l .. h~, TtllttiOillll:, dllU lt:lrttSOl fJdti:.ltt~ dlld n:.ltOit 
t ishi-1g around Grc;nd Isle and southern La·ourcl1c Parish \\as-also ott limitsoccaus-c ot the >Pil. 
Severdll : t~hure ri:,ltin~ dteJ:, in Ttlltt.lo ' lll l: Pdri>l • .; I~ ltllloillt:!U t:lo~I:!U in Idle 2010 (Sl. Gettlldill, 
~010) 
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Orleans Parish, Louisiana 
2011 Population: 360,740 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

lfi!j$. · .. , . · .. -~.. . . . ·. $;i.,:,--.o/?.~-.~ .. • ... :.t.• !.!.'.':- '.~·.R. :_!ij .. .. ' .. .. . :':":~-:~::·~~::~ . ..:~~ 

• Total Claims: 49,676 
• Individual: 44,323 
• Business: 5,353 

• Total Claims: $268.6M 
• Individual : $223M 
• Business: $45.6M -

Q.2 

15.9 

$ 113.8 

'JIItl 
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•Hotel/Motel/Bed & Breakfast 
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$119.9 $1175 

'>'>., '>hi' 

Field Interview Findings 

QL 

16.8 

$132.1 

,, ,n 

Q1 

17.1 

$B25 

'>h) 

• Fielu io\t!rvil:!w> did uohpedfi<-crlly .rddre~~ Lo~ fcryelle P;Hi!>(r, huwever, fitllll!ral :- rruiiiH> fwrn fiell! 
ir1lerv'ews iudit<~l~ lliall' e ul ~pllp'U"Ipletllire luwis•u ew1 umy lu ~::xp<~llll .md diwr~ify 

• Gt:ueJili inle•vitw fimlinll~ .!lso iu!.lt.;le llr.;llhe "leU<~ W'd> .;netJ<~liw nlluenLe ir }h<tv ug vuiJ k 
J.H!ftepliou .~~~odd leu witlr lhe ~pill; .1 J).Jb!it.oer<.epUo•· lhJl SO'' e tJ.Js'ru~~~l:!!l ;ne ~!i· l ~liU!lliliull 
lo ov:rLU"te. 

Tourism Bureaus and Newspapers Reviews 
• New Orle.:ms still viawe:d as rr:cove-lrrg from Hurrlcone Kiltfina (Fester, 20 11). 
• rhe city ot New Orleons :l"d neighboring p:lrlshes e:(per enced ::~n econom c boom in t ·e woke of 

the oil spill Hotel occupancy and ~a les tax 'CVCOUCS WCr(' uo in the New 01cars area m~.c:;-r>ic, 
2011). 

• New Orleans' hosoitalityindustrtwas argcly unscathed by lhc spill (A bright, June 2010). 
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Plaquemines Parish, Louisiana 
2011 Population: 23,628 (source: J.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

•Total Claims: 3,838 
• Individual: 1,930 
•Business: 1,908 

•Total Claims: $12M 
• Individual: $2.4M 
• Business: $9.6M 

• Charter Fishing 

• Restaurant/ Bakery/Food Stand 
• Marina/ Dock/Ice Houses 

U4 
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$2/1 
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0 .3 

$2.1 
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$3.9 
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Field Interview Fin clings 

Ql 

O.L 

$3.B 

36 

• fiPirl ntt>rvi~w~ rlir. nnt ~r~rifiral y <~rlrlrr<5 P ;:~qu~>m nP\ Pari~'\ ho'llt"'.'P.r. grnf>l'<~l finrl~ ng_~ frnm 
field Interview~ irdlczte that wme businesses that f.;~red rel;;tillelybener thon other, s'mit.n 
hu~inP~~M {P g rl'<lrt"r r>~r:lror~J ritf'rl thf'ir no1wr ru~tn Ylf'r h~~*' a\;; rp.::~~on for h~ing :~1'>11' to 
sustOJln busines~ following tt"e splll. 

• ~C.t>nPr.:~l intP.n.iPW flrrling~ .:~f~o inr.ir.ltP. rh.l1 thP ~rli~ v1;,r. .:1 nP.g.:~tivP if"flu~>rr.P "' .\hilnirg pul)l'c 
perception ossocloted with the spill; a publlcperceptol" thilt some buslresses are sri I s:ruggl ng 
to overcome. 

Tourism Bureaus and Newspapers Reviews 
• PI<~C]UI'mint>s P;rric;h Wil~ not ~pt>rifirilllyn.:lmPrl in thP nl'lfiSJl'lfiF'I' ilrtir:lP~ ;;nr. Wl'h<iitt>~ r~>vi~>wt>cl, 

howeve· st.:~:e leve findings revea thntl7 percent of poter:ti.::l reglo1a tourists incicated they 
h;;vp r;;nrl' ff:rl or riPiilyP.d il trip to I oui~i::~n;; hf'rl!IISP. of I hi' o I ~pll ~ Thl' \l!;:~y ?010niltit"O'llsui"\'P.Y 

Indicated that 79 percert o~ the possible tourists ce leve ttle oll spill problems w II ll!1ger for ;:~t 
IP.il!>t rwo yl'<~r~ (Anrlf'N;On, J• Jly )01 01 
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St. Bernard Parish, Louisia.na 

~ 2011 Population: 39,558(source: u.s. Census Bureau) l-\ 

~ ~~ 
Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

•Total Claims: 3.395 
• Individual: 1,970 
• Business: 1,425 

• Total Claims: $8.9M 
• Individual: $3.4M 
• Business: $S.SM 

Q2 
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•Restaurant/Bakery/Food Stand 
• Charter Fishing 
• Marina/Dock/Ice Houses 
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Field Interview Findings 
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• FiP!ci n~t>rvif.w~ din nnt spP-rifir.al y ;~cidrM~ ~t . A~marrJ Pari~r. howPVP.r, gt>m•r:=~ finrl ng~ from 
field interviews irdlelte th;n some businesses th<lt fared ral~tivety better th.;n other, s;m'lar 
bu~in?~~es (fl".g. d·art?r npPrarnr~) citPd 7'1P.ir n>turr mstnrnt>r ba.sl>.<ts a rf'o:tson for b?ing a hiP. to 

sust<lin business followinq tre splll. 
• (if"nl'ral int,.rvit>w firning~ ::tho inr.iratl" that tht' r.l"rlia v.t.~~ a ni"gatiVI' irflu,.r('f" .n ~>,aping puhr r 

perception associated with the spill;" public percept: or that some busiresses are sti I struAAI nq 
to ovl"rro111'. 

Tourism Bureaus and Newspapers Reviews 
• St. Bernard Parish was not specitlcall)" na ·ned in the newspaper articles and websites reviewed; 
howe~~·e•, st:~ie-leve tlndlngs revea that the ot splll ll"lpactec tourtsm I eves throughout the 
state. -o- cxc;mple, a study ind;cated ~ha~ abo.Jt 26 percent ot the visitors who hac booked tr ps 
ln 2010 cancel eo or postponed t1e1'l bec-.;use o•the spill.!: a so s<~lo that the st;Jte s projected to 
lose aln•ost SJOOmill or 1n :our sm soendmg through 201:: as a result or t1e disaster (Andersor , 
2011). 
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St. Charles Parish, Louisiana 
I \j ~-¢e;;~f-} 
_, l 1-r-r~1J ... , • 

') ~- L-l. "' \ . .J.-f~3;ir-:.t. ..-.. 
1-.,""\ ~t:t-<, 2011 Population: 52,517 (source: U.S. Census Bureau) ( .... ~ .. ...) \~'I,\(~ '~t 

I !. ..;.. ,~ :,,::-~~ 
l- ~._,,.~,/\/ ·~ 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

• Total Claims: 1,969 
• Individual: 1,494 
• Business: 475 

• Total Claims: $6.6M 
• Individual: S2.8M 
•Business: $3.9M 
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• HoteliMotei/Bed & Breakfast 
• Charter Fishing 
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Field Interview Findings 
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39 

• Fit!kl inh~rv<ew~ u:u r ol ~IJ!!Cifit<.~llyc~Jtlr~:~~ Sl.Cir .. rle> :Jari>t ,llvw~er, J\tHt.>r,ll 'imlinfi~ fror•t 
tiefd interviews ind'cate th.1t t he oi spill promptec the touri~m economy to expano <~ncl ciwrsify 

• Genera! firdi1gs trom 'leld interviews ind cate that some businesses the>t fa·ed relatively better 
thar other, s!mlarbusinesses (e.g. ch;ll:::er ooerators) citecl their return cvstomerb;;~se as a 
1 ~<I> VII for b~ IIK <Jblr= lv su~l<1i11 b~;~iut:~> fvllowiiiH lilt: >!ill. 

Tourism Bureaus and Newspapers Reviews 
• '>t. \ h;;r lf'S ::.~rl~" W<lS not sp~riHr.:t lly n<~rnffi In thF nf'w'>p<~pFr <~rtl r:l<>~ ?.nrl wt>b>ltF~ r<>vifwffi. 

however, stare-level ftndl~gs 'cveal that 17 pcrcem of potential regional toJrlsts irdlcatcd 1'1C'y 

have can:e e:l or delayed a tr'p 10 tou s'ana oec-ause of tl1t- oil spill The May 2010 ratlon~l 
Sl•Ptey indicated that 79 percert oft1e possible touri>ts bef'elie the oil-spill problems vii Ill neer 
tor at least two years (A'1derson, July 2010j. 
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I St. John the Baptist Parish, J.__quisiaoa -
IT\}¢ :l __ <tl;. mvh :--~ ~ ·-.y. 
l _,'1 j~ :;f_, -7 

gr;~~~ 2011 Pop~lat ion: 45,221 (source: U.S. Census Bureau) 
,~ __ j:_,,$~ ~~ 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

• Total Claims: 1,562 
• Individual: 1,319 
• Business: 243 

•Total Claims: $7.51\ll 
• Individual: $3.3M 
• Business: $4.1M 
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• Field ir1ervie~JS d' d not speci:ically add•ess Sf John tre ~pt st Pa•:s~, however, genera 
lir(1ing• trom tiPic1 intFrli?W~ inrl'r?tl' -~ilt thl' nil <ifdl pmmptf'c1 thl' touri~m l'mrornyto 
expand and oi\l()rsify 

Ql 

OS 

$1.8 

37 

• Genervl irter~ie'" flndirg5 al~o ndiC<lte lhat the media v;;Js" regative ·nnuem:e in srap ng 
p.bllcperception ~sociated ·ujth the so ill: ;J public perception th:!t SOI!'lt! buslnesses ;~re still 
~IIUAAIJ• )\ IU UWI(.:I.W e. 

Tourism Bureaus and Newspar>ers Reviews 
• St. JOhr the BJptist Porlsh w~s not specifiC'J ly n;;med in the new;poper ortlcles and websltes 

H:vitw~d, •·owtM:I, ~l,;l~l"'vd findit·l{~ ltWJI P1<Jlll toil ~fJill illlfJd(.ltru loV1i~11 ltwb 
thro .. ghout the sta:e For ex,;mr> e, a stucy ind :c~ted tha: about 26 perc en: of the visitors who 
h?.d oookl"rf trip~ n ?01 Oc:an"::' l'rl or pn~tpnnl'd thl"m hf>r.;u,l' nt thl' 'Pill. t al~o .'<'lir:t th;:t thf" 
state is pro,e~ed to lose almost SJUO "ntllion in tou"isr- spending :r rough lOLl as a result of 
1hc disastc1 (Andcrsor, 2011). 
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St. Mary Parish, Louisiana 
2011 Population: 54,210 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

• Total Claims: 1,671 
• Individual: 1,073 
• Business: 598 

•Total Claims: $3.5M 
• Individual: $1.2M 
• Business: $2.3M 
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• 1 i!'lc:l ntE'..,i E''IJ< c:li~ nni !ipl't':lfiral y ariri'P~s '>t Milry Jafi~h. hO\.IIE'IiN, gE>nPrill finrl ng~ 'rr.m fii'lrt 
mtervie•Ns indicate tr at the 0 11 >Pill p•ompted the tourism economy to expand and d1vmif)' 

• <.Jcncral flndi" gs tro-r f1cld Interviews lnd c3te that some busmcsscs tllat fared relatively ocncr 
t'lan oth:r; similarb~ sinesses (e.g. charter oocrators) citec their return wstorer basccs a 
rcaror for being a ole 'to sustatr business following the sp u. 

Tourism Bureaus and Newspapers Reviews 
• St Mary Pansn was not specifically r amed n tile newspaper art1c es al"d vJe-os tes revie-we-d, 

howPVPI", '>t;=~tp IPVPI-1in r)ings 'Pvp;:~l ;l·.:~t mrturP-h;:~~prj t ourism bu~JOP~~s r.h~rtf!l' tio;i1HmPn WPrP. 

harrt hit ny t t'P n 1 o;pi 1 (f\u~kFy, / 010) 
• At tht> ~tiltP IPv"l, ;; '\Wriy inrtir::~tPrl th::~r <lhr~ut Jr-. pHrPnt of thP l!i~itor~ who r acl hoo<E>:I t(p~ in 

LOlUcance ed or poscponeo ther because o• the sp II, It a so salo thattlle state 15 proj~cted to 
lose almost $j00 million n to .. rism spc1ding through LOl& as a rcs.lt of tre disaster (Anacrson. 
.201li. 
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St. Tammany Parish, Louisiana 
2011 Populat ion: 236,785(source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Est ablishment, Second Quarter 2009 to First Quarter 2011 

•Tot~l C l~ ims: 6,618 
•Individua l: 4,669 
• Business: 1,949 

II 

• Total Claims: $35.71111 
•Individual: $15.6M 

• Business: $20.1M 
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•Restaurant/ Ba kery/Food Stand 
• Hotel/Motel/Bed & Breakfast 
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Field lnten1iew Findings 
• Field inlerviews dit: 110! spaific<~lly<~dure~> Sl. Tannr<~ny P,nhtr, Lowewr, Bei'l!t<ll 'irdn!!l> frum 

t eld mteP/Iews attribL.te t11e med a wrth betng a negati'te r nlllle~ce in sraping public oerception 
associ<Jted witl1 the spill; a public perceptior that >ome bu~inesse> ;;re still struAJ!Iinq to 
OVE"fr.fln'lf> 

• G~1erol inte"Vie\.11 firdings olso lnd cate that t l;e oil spill pro'llpted the to•Jrism economy to 
expand arcl diversify 

Tourism Bu reaus and New spapers Reviews 
• St. Tamrrary Pari~h was rot soeci;ically namt>d in the nt.>Wspaper arti(les ar'cl v.rebsites re•Jit"Vred, 

t·owevcr, state level fhclrngs reVC:al that S<.'Vcntce'l percent of potentia rcg1onal :ouri~s 
iud ~..~t~d they l• <~v~ t<IIIU::Ieu ur d~ldyt'l.l "lrifJ to Luui~i<~rr.t!Jt,:t:du~~ of lh~ oil ~!Jil . The M.l)l 2010 
r~tion::~l Sllf\'PY indir:;;tP.r. that 7<1 prrr.Prn of thP pi'>~~· hiP buristr; hP.Iif'vP. thP nil-r;r;ill proh PC~, wil 
linger for ot leost two ye;Jr; {Ande·son, July 2010). 
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Tangipahoa Parish, Louisia.na 
"1)(.: ~ ·~~~-<ij~ 
'\. '1. fji. ' ~~,1 :re J>. • -:-7 l . :__~-, -,_ 
{-~- ;~-~~;1\ 2011 Population: 122,571 (source; U.S. Census Bureau) I _. ·~,_,{ 'r:lr\ 
} "~;:;~('~ ·----G~s:~~:'t''9 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

~?~~".l'rf ~ -':-Cf!r~r=+Hk '::""'"'-: dJ~· 
:Payroll {$M)m~r~'"" ':'t:t· 

•Total Claims: 449 
• Individual: 259 
• Business: 190 

•Total Claims: $2.3fvl 
• Individual: $309,709 
• Business: $2M 

Q.2 

J .2 

$3.9 

98 

• Restaurant /Bakery/Food Stand 
• Campe;round and RV Park 
• Hotel/Motel/Bed & Breakfast 

Q3 

1.3 

$11.0 

99 

Q.<l 

1.2 

$3.9 

100 

Ql 

1.2 

$3.6 

10£ 

0.2 

1.2 

$4.1 

105 

Q3 

l 3 

$1l.2 

106 

Field Interview Findings 
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• Field 1nt~?r~.iews dld rotsped"icatrvaddtess TanAipal;oa Pa, ish, howev~r, genera ffndingsfro-n 
feld intervi..,ws inrFr:ate1hat thP oil~ II promptP.d t!'11> tourism rr.onnmytn ~xp;;ncl and divt>r$ fy 

• Gt>nt>r;:~ l find ng~ from liPid intervi(''N$ attrioute thP 11ediil 'JJith bE'ing a nt>go ti\IE' ir.fi~Jt>nCE in 
>haping ptlblic pe·ception <l>sociatE"d with ti' E' spil; a public perception lh<>t so-ne IJ~;sine~st:"S atf;' 

stJ I struggling to overcome. 

Tourism Bureaus and Newspapers Reviews 
• At ttlc statc level, a study md·catcd that atxut Lb ocrccnt of t.1c v sltors who had booked trips 10 

20l Ocanceled or postponed then beco\lse of the spH It Jlso sod thOt the sr~te Is proJected to 
lose almost $?00 r1il ion n tour"sm s:Je'lding th-otJgh 20B <IS <1 resu to~ the c isaster (AndE"rsor , 
l0l1). 
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Terrebonne Parish, Louisiana 
2011 Population: 111,917 (source: U.S. Census Bureau) 

Travel and Touri5m Employment, Payroll, and Establi5hment, Second Quarter 2009 to Fir5t Quarter 2011 

~;;;r;r~;.;;;;;;i.;l!',;;t;;j 
. ' fftij!;J:tfJH:imi ! ., I 

; jl 

•Total Clarms: 6,567 
e.lndividual: 3,993 
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Field Interview Findings 
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• De a ing with trc spill has better cquipJ>td some or.ganizatio··s with tools for responding to largc­
~r.;; P rl11W1Stf'f"'i (f'.g, mf'N;l'lgirg, i>H). 

• Hotels did mod Hately good busir>ess tollowing the spll , however, these busir>esses experlenc:ed <1 

lo< ofweJr :me tear beca1.se t l•e dea1· up worxen were longer terT ~••v~ thJn w~s typ'c.J . 
• lntel'\oiewees co-mentec thot Mvlng BP eta ms gronteo w.;s large 'I dependent on ::he qu;11 tYO' 

documcrtation that t11e bu>inc:-ssroutd provtcc, an·~ certain businesses that tend to operate as 
morf' of ::t r:~~h tl!.sl~l'~~ Wf'rP...r.nt ::tbl~ to pmn •. re ihl' neN>~~:~ry rtocuml"rt;~llon •onhPir n1im~ 
to be wanted. 

----· ..... --~---·-· -~--· -~ ----------~ 

Tourism Bureaus and Newspapers Reviews 
• All offsl··ore fishinR was dosed In lafourche, Terrebon•·e, anc: Jefferson parishes, and several 

ln~horf' fl~ring ~rf'i!~ ln Tf'rrP.nnr-nf' P•·l~ l'!l~o rf'mainf'rl r.ln5P:i (~,t G!'"ln;.ln, ;oto). 
• T2rrebonne's spring :~nd sum"1E'r tounsm were s•gn t•c~ntly • mp<~cte-d by the- sp 11. Those- im)<IC'!S 

.re h.ml to ouantify sinc.e sp ill response he.Jcqu.1rters and crews st~yetl'l'ihe ore.J, so tr.1d'fonal 
\\<IV~ or <'Stl'"<llillB louli~ ··1level>, ~Ut'l d~ CUUillillg hole! 'fd!;.mtie>, <II<' ll lble<IUing. lUl:.il huleh 
WNC so p~ckcd ....,ith Br contractors t vras hard for anyonc else to get a room {Busk~, 2010}. 
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Vermlllion Parish, Louisiana 
2011 Population: 58,276 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

•Tota l Claims: 1,476 
• lndivtdual: 1,000 
• Business: 476 

w 

0.3 

$1.0 

34 

Qj 

0.3 

$1.1 

35 

•Tota l Claims: S2.6M II 
• Individual: $96,285 
• Business: $2 .SM 

liJ..''l:JJlJt:.. IJ..U..,I ,;1t~·~i~.~~~~~~::JfF'7J -

• Hotei/~Jlotei/Bed & Breakfast 
• Restaurant/Bakery/Food Stand 

Q4 

03 

$1.1 

36 

Ul 

0.3 

$10 

37 

t.U 

0.3 

$1.0 

37 

Q3 

0.3 

$1.1 

33 

Field Interview Findings 

Q4 

03 

$1.2 

.36 

ti l 

0.3 

$10 

35 

• Field 'ntcrvicws die not spccihcal yaddrcss Vcm1illlon rarish, however. general tindmgs trom tf::ld 
illLI!II.itW~ <!UribL le [he llleUi<l wilh beirg <I IIE<8<lliW inrfuerrce in >li<lping ;JU!JiiLprH.t:plion 
assoctatc\l wrth the spill: a publicpcrccptton tl1at soMe bt.stncsscs arc sttl struggling to 
OV~ICUtU~~ 

• General interview Jwdings afso inoicat!!"thal 5ome bus~ ne~ses tttQt tarec re'at1ve1y better tl'ar · 
oU1e1. simil;~r !Ju.>ints:.e~ (e.g. t.hdtlel oper dlor;;) liler.: Utei. relurn Ll..Slurner b;~st- as d r ea~u11 ·or 

being abe to sus1a n business to low ng t11e spll'. 

Tourism Bureaus and Newspapers Review s 
• vermillion Parist was not specific;;llynamed in the nl'\vspaper articles .;nd websltes reviewed, 

howPVf>', ~il1f> lf"'IPI fhrl'ng~ rPvr>:ll th1t 17 pPrc'f>nt o• potf·nti'll rt>gion::~l tnurL~t~ lndira•Prl thPy 
h;;ve e;;nceled or delayed a trip to Louisian:; because of the o I spit . The :v1ay 2010 national sun:ey 
inrlir.<tPrl that 7Q pm·~>rt o~ HIP po~ihl~> to 1rist~ hp iP'IP th~> oil-~pill prohfPms w lllhgPr for 'It 
least :-110 years {1\nderson, JiJiy 201 O) 

• Marina/ Dock/Ice Houses I ( 
·~--------~------~~--------~---=----------------------~~ 
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Hancock County, Mississippi 
2011 Populatlon: 44,649 lsource: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

1.3 ].3 

sso $a.4 

:lR :-17 

0.3(<~1 

$2.0 

'Iii 

1.2 

$7.2 

'1.'1 

1.2 1 2 

Si.4 $8.1 

'I 'I :I 'I 

0.3(.1] 

$1.9 

'14 

03(<1) 

$1.7 

~4 

(a ]The data forthese quarters w9re affected by non-disclosure of data in the no tel and restaurant industries in the~e quarters. 

•Total Claims: 2,882 
• Individual: 1,738 
• Business: 1,144 

•Total Claims: S10.8M 

•HotefiMotei/Bed & Breakfast 
• Restaurant/Bakery/ Food Stand 
• Bar 

Field Interview Findings 
• casinos arc th~ largest senor 0 4 Misstsslnpl's coastal tourism ccono'""Y• anl:rt:hls •ndusrryfarcd 

well relotive to tte othertour srn irdustrie~ followingtt'e &pill. 
• The spLI h<Jd f<Jrlher reachlrg i11pocts or chorter operotors, restaurants, ;,nd ollroctions, mJr y of 

wl·iLJr were ju~ll.l!.!undng bo1~ ~ frv•n.I<J ltillol <~nd lhE.rt!l.~iVJJ 
• The vvtu·ue of de .. u-upworktl~ "ullowif R lf e ;,-pillt.:lv~~tl lr e U~lllollU for rov" t~ to ~l~'{ hi~h, 

wl-ilethe price per room and cver~ll hou•l revenues were clown. 
• ln~rviewees mentior ed that tlie >Pi I helped t!· em focu> 011 the need lo market the entire 

Mississ'ppi coast as a destinat on r~the' th m mac'<etire Sf)ecfic locales or coL.ntie• alo"e t f-e 
coast. 

Tourism Bureaus and Newspapers Reviews 
•The Holtl od Cwr t·( Tourbnr Bu· e-au Well fJ<If\e •• Hgl'l~ lo1..1 ih) r dlhe: thm Hi!!ltligo•linH DWH. 
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Harrison County, Mississippi 
2011 Population: 191,040 !source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

•Total Claims: 2.1,723 
• Ind ividual: 17,168 
• Business: 4,555 

•Tota l Claims: $881\11 
• Individual: $50.6M 
• Business: $37.SM 

11.11 

S7ri / 

19:! 

•.. 
11.7 

$RO.'l 

195 

1," . _] . ,;,._ . --

I f.ll!"i:UI~I • .:.I..:ILlW.l ll!f:l!.. ~:!l.llbrn,::;i}ji.]~\:'% 

• Restaurant/Bakery/Food Stand 
• Casino 
• Hotel/Motel/Bed & Breakfast 

11 _i 1 1.1 11 .G 11 7 1 1.? 11 ? 

S7:'l./ $71'10 574Ji 57q.R <;77.1 574.<! 

195 195 197 200 200 201 

Field Interview Findings 
• caslros are the largest sector ot MS's coas:al tourism economy, anc thls ir·dustry fared wel 

r~>f;nivf' t n tlw n1hrr tnurio;m inrlr t~lrif'~ fo towing fh<' .~pil i (i .I' , pt>rplt>'~ (lf'r+.Ppfion of oi on 

beaches ~idn't diSSL.ace people from Jl3ming at casinos}. T11e spi1 'lad farther readling lmpac1s on 
rh'!rtf'r opPr.:>tor~, rP.<rt:wr:m~, ;mri ;~t1r<~dion~. ml'my of wnirh wt>rP jll~l hnurc:rng ha~k frnm 

Katrina and the recesslor. 
• The MS.tOl.trist industry lae&ed the other Gu·f st,ncs1n a~ t.rderst<lrding of their own :nntstry, 

;:mdthey I;:; eKed the statist' col dat.J ond m;Jrket reseorch that F -· AL, nnd LA h<~d :J'v'ai loble wl'er 
the D'l.tH d isaster struc < WhE.'n BP made marketirg resources ava'lable to the Gulf States, MS ·ost 
valuable morths before they were able to expend the money fruitfully. 

• lr . tt:rvi~tt~ lllt~ulivt ;;~; U ldllhtt ~pil l l n::lp~d llteu; ftx.u~ 011 lh~t uetd ,v fl'<~r k.ellhe f:'lt ~ 1e \liS 
coast c;s a dc~tination rather tl'lan mar.~cting specif c locales or cou'llics along the coaS1 

Tou rism Bureaus and Newspape rs Reviews 
• 1--arr:son County wasn't explicitly mcnt1oncd ir· the newspaper articles rcvewcd, howcvc-. S1at::­
h:~wl1m; illg~ im.lic..llt- U1.1l tl um:• Wo~ 110 uil 011 MS u..-.~du:!~, I.Jul w 1y f~tw ll"'UV e w~e u1 lite 
beaches or eating scatood iHorrnan, 2010j. 

• Sl<ile-le;,el fi nd 11:!~ ~~~() indiLdleU lht' l' li t:-llWII hupad~ ur U·e Gull vI >pill or 2010w;;rl' 
un <nown. but ~acl- o· Mississ'ppi'sthr~e coastal coun: es added. obs over the period \tlarcl· 2010 
to March lOll (I-a ~~ens, 2011}. 
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Jackson County, Mississippi 
2011 Population: 139,901 (source: LJ.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

• Restaurant/Bakery/Food Stand 
• Hotel/Motel/Bed & Breakfast 
•Chatlet Fishing 

• ra~lnM ;~rc tht' l;;rg<'~7 S('rtn~ o• M~'s l'();lstal7our1~m t'rnnorny anrt this lnrlustry f.lrrrl w!'fl 
rel~tive to tl·e other tourism lndu&tries torowtnR the spill ('-e., people'£ percept or ot oil on 
be3Cile$ didn't dlssuJde people ~rom gaming_ :n c::slnos).Tl'e spill ha c' 1ortrer renchlr glmp: cts on 
rh~rtf'ropPr;;tn~, rP~T~L r;;nt~, ::.no ::.nr~rt1nn~, m~nyofwt'ir.h v1PrP ju~1 oounringh~rk froM 

Kah ina a1 d \he re<.e~~ion. 
• _ Ttlc MS tour'~tlnd •l $lrtt~ggcd v·c other G·.lfStat<'S in 15 vnd~r>tandl!lg of 1hcir owr ind!JStfY. 

and they lacked the st-alisticaf data and m?rket resear(h that F -, Al, and ..A had ava table when 
l! I! OWH 11's<~~le~ ~.rud(. Whl'n ;p lttdd~ " '<ltl~tin~:r~tJun:I1S Pdi dol~ lo llttl G•ilr Sl<~l~, MS lo~l 
valw~hfl' Tlt1rth~hffnrl' th<'YWN<' ahif· tn ~xp<'nrllh<'monrv frultflJII '). 

• h1tentie-uees mentioned t r ~t tre sptll helped the11'ocus on the r eed to market tte entire MS 
coast os o c'es:inafon rather tl,an marketing specific locJ es or CO\Jntiesviong the coast. 

Tourism Bureaus and Newspapers Reviews 
• Jackson County Cha-,ber of Cotnme~ din:'ctec its r .1tural resource activities tourism campaig"' 

10Wards both localard tourls~ aUdiences (Dumcs, 2010). Narural resource actMt cs and related 
events have b~corne ir" cr~.>a~ingly trequ~.>ml.'c over the vear smcl.' the sp II (Rudd ":'!an, 2011) 
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Aransas ·County, Texas 
2011 Populat ion: 23,374 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 t o First Quarter 2011 

•Total Claims: 53 

• Individual: 15 
• Business: 38 

•Total Claims: $167,840 
• Individual: -
• Business: $167,840 

• Charter Fishing 

Q2 

O.'i 

$1.3 

51 

• Hotel/Motel/Bed & Breakfast 
• Restaura nt/Bakery/Food Stand 
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$1.4 

so 

Q2 Q3 

n r, n.:, 

$].7 $1.8 

51 53 

Field Int erview Findings 

QiJ Q l 

O . .'"i 0 .4 

~1.8 $1.4 

53 50 

• The- otl-spllltmpacts to Arans;s County w~re- nol spec:..-.calty addr~sed thro~gh ti~lc interlievvs, 
haVJever, nterv•e·wees --om nearby coastal countie~ indle<>ted that tl'le direct 1mpactso1 the spill 
werl!' re atively m nor, lndirect ;.-,pacts includl!'d dP.CrE'ases in th!? volume ot tourists and 
percept on •ssues dtte to public urcertamty about the phys•c<>l mpacts at tre spt I, sum as t he 
11ow ot oil in :t:e water and t he be;ches that wen; d irectly impacted 

Tourism Bureaus and New spapers Reviews 
• Allhi)JRh inrl)r ·•;;~Lio: fot AI ~llS<l~ Cuvnly w.~ IIOlll'<!th: explilil J•t UUfr' the lt!V eW of 

ne'J'Ispaoers anc websii:E's, $tate-lew iind'ngs ' ndicate that bird-watchin~; ard reGreational flsh'ng 
were comn·on .:~c.t vities in most of Texas' coast.:~ I counties. 

• State-le·.re find ngs, also indicate th<tt Te_xan rel>law.J ~h ·eporlec a DWH 'mpac.t of hiflhe 
sea'oocl ;Jr' ces, wr i<.r they fe lt could not be flJiy passed on !O consumers, and an a\'Oidance o' 
~ea'ood con;u~ption due to 'ears of contamination (E1der, 2010; Rice .;~nc Patel, 2010t 
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Brazoria County, Texas 
2011 Population: 319,973 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

ifSilifiE/ii1Wl!!!r~~~ 

•Total Claims: 136 
•Individual: 59 
• Business: 77 

•Total Claims: $641,531 
•IndiVIdUal: $77,206 
• Business: $564,326 

2.2 2.2 

$8.9 $9_0 

(~;-~~~~~-u!1¥"~L~~·jl~T~~;;~ 

•Hotel/Motel/Bed & Breakfast 
•Charter Fishing 
• Boat Deafer 

Q-1 

:£.2 

$9.0 
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Ql 

2 1 

$8.2 

170 

Q2 
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$88 

172 

lUI 

Q3 

2 . .2 

$92 

173 

Field Interview !=in dings 

Q•1 

2.2 

$9 2 

:172 

Ql 

2.2 

$8 6 

:17:1 

• 1 re oi sp II Impacts to ~razoria Lounty were notspcc.fically addressed :hro.Jgn field ntcrvicws. 
how~ver, interview~es from ne.1rby M<taeo' cla (:cu;·ty indicate::; that the media wcs a negative 
in:lucnccs ir shaping public pcrccpt•on assoc atod with 1ht splti. Local l Vl!s rcspordcd to tt'c 
negative pe1·ception thouer lParketing efforts fu1ded through -the r own ,.,arketing budgets. 

• Officials in m~arb\' counties also note~ that a range o' to.Jrism indosttics were ncgat VCiv 
imp.;ne.d by the oil spill, inc ludire decreases n .a '8e boat ~.ales, boat 5E'rvice ;~r d m.;int:-n.ance, 
hotel ovcm1gh1 occuparC'{ratcs, charter boa'is/fishirg. c;nd rcsraurants vi~'1ors. 

Tourism Bu reaus and Newspa(>ers Reviews 
• 3r.amria County w.as not eXplicitly mE'07 ot-ec h th? review of newspaper articles, howev~r, st:<lte 

evet fnd ines indicate tf·at hire-watching anti recreation f shingwas comi'10ii:he-mes in most of 

Texas' coastal count es. 
• state level ' inclnAs also indicate that Texan testaur;mt> ~eported;; D'WH Impact of 11i~her seafooo 

prices. wh'ch trey felt could not be f Jlly passed on to cons1..m~rs, and an avoidance o' seafood 
conswnpiior duE to fear> of co'1ta11lna-: or ('Eicer. 2010; ~Ice and Pate, 2010) 
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Calhoun County, Texas 
2011 Population: 21,442 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

•Total Claims: 85 
•Individual: ·38 
• Business: 47 

•Total Claims: $16,1 56 
•Individual: -
• Business: $16,156 

• Charte r Fishing 

0.3 

0./ 

$0.6 

26 

0.·1 0.1 Q.2 0.3 04 Ql 

O.l 0 .1 ( ).1 (I) :l.J :t I 

$0.6 $0.6 $0.7 $0.7 $0.7 $0.7 

25 26 zs lt 26 30 

Field Interview Findings 
• T"e oll splfllmpacts to Colhoun coun:y were not spedflcn ly adoressed thro:>g/1 field lntel'llews, 
how~ver, inter,.lewees from neorby coo:;tol counties cl:ed the mt>dio os being one ofti1e most 
negol''le infl •~ences ir shap;ng pub Jcperceotion ;~~sod:: ted with the sp'U. 

• Interviewees from ne;;·roy counties ~!so indicated tlr.lt prior to tne >Pi 1; ::re etortomywas 
negot,~ely lmp:ctirgtouris'Tl ond the booting industry. 

Tourism Bureaus and Newspapers Reviews 
• C.ilho·~u County W<l~ nol e~lidlly lllt" liorh::d inlht: r t~v ew of · ~::wspapt:r .ll li\:1~, ow~w1, 

state· C\'CI fir dlngs incicatc that bird·watchirg and recreational fishing wC1'c com~on ac: 'titles in 
most oi Texas' coartal co~ ntil's. 

• State-level fin rings also ·ndicate that T;;xa~ restau' anls rep:>r-ed a OW-! impact of h gher 
s~food prices, which they felt coulc no:~ fr.1lly p?ssec on to consume~, anc an avoioance of 
s~tood con~ mptior due to tears o- co-tarniratio- {Eide-. 2010; R ce and P;;tel, 2010). 
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Cameron County, Texas 
2011 Population: 414,123 l source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

• Total Claims: 625 
• Individual: 282 
• Business: 343 

• Charter Fishing 
•Hotel/Motel/Bed & Breakfast 
• Boat Rentai/Leasmg 
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Field Interview Findings 
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•Fie d interviews die not adoress the oil spill impacts to soutt·em coastai courties in Te>cos. 

Tourism Bureaus and Newspapers Reviews 

Q1 

3.9 

$15.4 

~r,q 

• C::meror courty was not exp icftly '11entloned in the rt-view of newsp:lper ::rtlcles J'1d websites; 
howe\'er, state-level fintlines ndicate tl' at soutl·err counti~ in Te.(;;s tended to ad-,ertise more to 
tourists whi cthc northern counticstc'ld:d to oircct the ad\'Crtls ng to people who mig1t nove 
lo l't~ &11e:O 

• State-level tind ngs also indicate thai southern co;nties·ocus on recreational acth:ities such as 
fish np, ;;nd birdirg 
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Chambers County, Texas 
2011 Population: 35,552 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

PaYrO!i latH,;· : ,; : ; 

• Total Claims: 49 
• Individual: 4 
• Business: 45 

• Total Claims: ­
• Individual:­
• Business: -

Q2 
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$1.0 

77 

• No claims data a val lable for this county 
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Field Interview Filidings 
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• =ield intefV'ews drc not speci1u:allycrdoress the Q I sprll rmp:rctson Cr:rmbers Courty, ho-.ve~-er, 
·~terviews f rom nearby Galveston Co~ntv incicate that a rarrRe of tourism incustrie; v;ere 
lt!!J.l •hrdy illtjJ.Jl.let.l uy ~It oil )pi I, i UUUII~Ut!l.ltJ~t:~ i III•JI!lt! btJJl ~Jl~, UU..Jl !>et vile Jill) 

'Tlalntcnancc, hotel ovcrrlght occupanc~ rates, charter boats/flsrlng. and restaurants ~isitors. 

Tourism Bureaus and Newspapers Reviews 
• cr-ambars co .. nty was not e:<j)llcitly mentiored In the review of ne'I/Spaper ~rtlcles Jnd websites; 

howc"JCr, state-level • ndings ndicatc tha: r:crtncrn counties in Texas tend to advcr:isc more to 
people who mieht move to ttJe <.rea th;;~ to tourists. 

• State-level fir dinR> ;;lso indicate ti-Jt northem counties focus on '!!tre;;tion~l actilfities such as 
tr.mling. 
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Galveston County, Texas 
2011 Population: 295,747 (source: U.S. Census Bureau) 

Travel and Tour ism Employment, Payro ll, and Establishment, Second Qua rte r 2009 to First Quarte r 2011 

• Total Cl.aims: 1.133 
• Ind ividual: 592 
• Busine$S: 541 

•Total Claims: $2.SM 
• lnd ividual: $120,913 
• Business: $2.3M 
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• Hotel/Motel/Bed & Breakfast 
• Charter Fishing 
• Boat Seller 

;'!!' 

Q3 

5.0 

$2•:1.6 

251 

Q4 

t..6 

$24.:1 

247 

Q l 

4.4 

$21 1 

246 

Q2 

4.9 

$243 

246 

... ,,; 
Q3 

t..9 

S24.6 

245 

Field Interview Findings 
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• 2007 h<~tl bet>ullll:' lle~l yedr lo"J~,>r rurlourism ill G<-.1\<t>>lt•n Co1.111ly, b.ul 'ollowirg Hunk.lll~ l<t' it• 
2008, 2009·2010were tocused on rebuilding. 

• fl r;~nae of tourlWllndustries were n~:.ltively lrrp~cled by tl1e oil sp ll,lncludinR decre~>es in l~rge 
hMt <;;:~IPs. hollt sPrvirP t~nrl -n~intpn;mrP, hotel ovprnight or.c.up;mr:v rate~. ch?.rter hoat~/fi~hi ng, 

~nc. restaurants v.sitors. 
• Then· ajority of interviewees cited the media as being a neeative influence in shapine public 

perception associated witl· the spill. 
• Tin.• CVB diu nul go lluuu!)h tll~ BP d d Ill> J:HO~t:-sl>, hvWt!vt:l, l>pi:!!:ifiL. busi1 ~>>,>, indU!.!i!l!l uu<1l 

cealers, were ment1oned as curren:ly 111 the process o-tiling a cl~irr witl' OP. 
• /\11 interviewees Indicated th:<t 2.012 r-ae an ncre:.lse in v-sitors and customers over 201l rumbers. 

Tourism Bureaus and Newspapers Reviews 
• <'ia vt-~tor Cnurty t01.rhm ho:~d ~l~l'o<rly hi'Pn ciown hFcau~P nf tllf' r;:~"iont~l rer.F~~. oo and fingFring 

impacts of rlurric;;ne Jke in 2009 (Weye·s. 2010'1. 
• HotPI 'E'Vf!rups fo· <'ia Vi"~or in ?n1:ivlf'rP 7& f)f'rrf'ni high!'r trt~r ir ?ooq (K;:rppr-~. 7010). 
• Even .::fter o s·mliiO'llo;nt of tor oo lsreoched Go vestor lr July, tourlsn• remJirec steJdywlth on 

85 percen occuparqr<tte (Kappes, 2010). 
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Harris County1 Texas 
2011 Population: 4,180,894 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

eti~mf*ffttiim~l5i~;n$i 

• Tot al Claims: 817 
• lndrvidual: 510 
• Busmess: 307 

• Total Claims: $3.4M 
• Ind ividual: $391,284 
• Business: $3M 

QL 

597 

$361.6 

) ,<))' ! 

t'•l•li.l 
Q3 

58.6 

$357.2 

'J,I.JI>J 

. . 
' ..,1..11 .. Ht~ ·· · ,~ 

• J ..!.' ~ ' "i!.!.Ju.I..T .. ~ ·~~:\!. r .Uti-1!\'J~'L. 'F1 
' . . 

• Hotel/Motel/Bed & Breakfast 
• Restaurant/Bakery/Food Stand 
• Charter Fishing 

II :t, .• ,~. --
Ql. Ql Q2 03 Q4 

57.2 56.2 51.2 51.1 57.8 

$375.J $338.3 $400.5 $404.1 $384.9 

J,9Htl J,lJf: J,<)<.Jb .1,00.'> .!,01:1 

Field Interview Findings 
• nterviewees citP<! tre- me-dia as berrg a ne-gative influence in shaping pub·ic perception 
a~sodate~ w·tf., t r e spill 

01 

59.0 

$387.5 

I (J:!H 

• f, l <llll:~ of lOIJi i~lll iniu~ldl!~ Wlll t ne!!,OlliVl:ly 1111/.!Lll!d by lht! oil ~pll, JICh.UillJ;UO::'LTI;'<I>e> ill 
:lrge boat sa 'es, boo: service -and mai~.ten:lnce, hotel overright occupancy rutes, ch:mer 
oo~ts/flshlrg, and rcstaurart$ liisltors. 

• ntt'rYII'WP~ ndir.<ltt'd t h<ttthf' n1.mhf>,r r;f vi5ito~ ;:~nr.- r.u>tomFr> rnrrf'~'f'l'l in 1'01 'l romp;:~rf'l'l ;n 
"2011 numbers. 

r----

Tourism Bureaus and Newspapers Reviews 
• Ho~rr i~ Cv,; n ly w.1~ 11vl tl\1)1 <.iUy rm::11livr1tc: in . I n~ rtvitw vlrltW~Jl<IP~I or lido:!~ <111CJ wtu>ilt>; 

llowe\ler, state leve findings indicate that norther.- coJnties in TeKas 1end to adliertise more to 
people who mlg;-t move to the area than :otourists. 

• '>tiltP..fi'VI'f "'nc:Hng' <~l~o innk ?.tl' thilt ~nrt" l'l'n r.nuntil'~ fnru; on rPC'.ff'iltion<t art vitif's ~urh <1~ 
h ~ nting 
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Jefferson County, Texas 
2011 Population: 252,802 {source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

• Total Cla ims; 761 
• Ind ividua l: 312 
• Business: 449 

• Total Cla1ms: $2.SM 
•Individual : $8,000 
•Business: $2.SM 

• Boat Dealer 

Q2 

3.1 

$ 12.7 

1c3 

•Hotel/Motel/Bed & Breakfast 
• Restaurant/Bake ry/Food Stand 

Q3 

3.1 

$ 12.7 

11;~ 

QL 

3.1 

$13.4 

11:l~ 

Ql 

~.0 

$ 12.1 

ll:ld 

Q2 

3 .0 

SB.l 

l !.ld 

Q3 

2.9 

SB.O 

190 

Field Interview f indings 

Q4 

30 

$13.& 

l~b 

Ql 

29 

$12.1 

11)L 

• Tt e oil spi I iulfJ<~Lls loJ~r'er~or· Cuu11ly ;JI i:; c~ti,<~Lerrl wu11lh:swere nut atltl i t~:.:.~:~~ tl1..ring r:~:~ltl 

jn;prviPW~. 

Tourism Bureaus and Newspapers Reviews 
• Jef'ersor coun:yvr.:s not expli(itl 'f mentioned In tre review of r evJSp:Jper Jrttcles and websltes: 
how~ewr, slale-levelli11dings inuk:;~L~ Lh.1L •rorlhellt cou!'li!:!s in Texd:. t~:~·rd to adllt'li M:< f'IOit-lo 

peop e w'1o might move to the ares than to tourists. 
• 5tJte eve I fir.dings Jlso i11dirotethot northe·n counties focus on recreotion:~l Jctlvities such ilS 

hunting. 
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Jim Wells County, Texas 
2011 Population: 41,339 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

•Total Claims: ­
• Individual : -
• Business: -

Q2 

o.c. 

$12 

28 

• No claims data available for this county 

Q3 

0.4 

$12 

28 

Q4 

0.4 

su 
27 

Ql 

0.4 

S1.1 

27 

Q2 

0 . .!1 

$1 2 

27 

Q3 

().4 

$1.3 

29 

Field Interview f indings 

Q4 

0.4 

$1.4 

27 

Q.l 

0.' 

su 
30 

• l r P 011 ~pill imp:~rt~ ro lm We. I ~ <"nllrty nr ·r~ ;Hij::lCP.r t ~n mtiP-~ WP-rP. not ;l_rlr.rP.S\f'd riming fipfd 
m-~r'Jif>\'ll\ 

Tourism Bureaus and Newspapers Reviews 
• Jim Wells County w<s not e-xplicitly me-ntioned in tht> -eview o; newspaper artie es an:: websites; 

however, rtate-.evel finc.ings 'ndicare that sootherr counties i,. Texas tendec. to acve-tise ...,ore 
lo Lov1 ~l~whilt lht- r-otlf lt-flllOOII lil'~ lt:!itdtd lou •~tlh..- d!Nl'•ti>iiiH lo ol'OJ) e who llt.l{hl 
Ill OW lU lhe <lltM. 

• Sr:te level "lndinss :~ I so indirotethot sourhern counties foc•.s on recreotlono f :~cri'llt ies such os 
nslllngJnd b'rolng. 
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Kenedy County, Texas 
2011 Population: 437 (source: U.S. Census BLireau ) 

Travel and Tou rism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

• Total Claims: · 
• Individual: • 
• Business: -

• Total Claims:· 
• Individual: -
• Business: • 

• 
-->....L..... 

Q2 

0.0 

$OJ) 

2 

• No claims data available for t his county 

f.E.ID 
Q3 

0.0 

$00 

2 

-- -.:JL - ·- ~ -- ___....._ -· 
Q4 Q l Q2 Q3 Q4 Q1 

0.0 0 .3 0 .0 0 .0 0.0 00 

.$0.0 $0.0 $00 $C.O $0.0 $0.0 

2 2 2 2 2 2 

Field Interview Findings 
• The 011 sp111 111pacts to Kenedy Count-,· or •ts odJat;ertcot.nties we-re not addres~ed dur-ng tiPid 

Interviews. 

Tourism Bureaus and Newspapers Reviews 
• Kerecy County was not explicitly ment1orec ir the ·eview ot '1ewspaper art1cles c;nd websites; 

rowever, s~te. e·;el find nAslrdlc;;te th;t soL. thern count'es n Texas tendec to ac:vertlse more to 
touri~t~ wriiP tt'P northnn ro1.ntir.:'i tPnr:f'r: to dbd thP. i!dwrti~ing tn p~piP whn Might movP to 
tre area. 

• c;tilt l'-lf>\'PI finrlirg.~ al~,, inn riltf' that c;()UthPrn rnurtif'~ fotu \ on rf'o'rt>r~tionil l .trtiviti~ ~urh il~ 

fshirg ord birding. 
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Kleberg County, Texas 
2011 Populat ion: 32,196 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Est ablishment, Second Quarter 2009 to First Quarter 2011 

• Total Claims: 4 
• Individual: o 
• Business: 4 

• Total Claims: $29,799 
• lndivid ual: -
• Business: $29,799 

Q2 

U.:!4 

$1.l 

".!b 

• Hotel/Motel/ Bed & Breakfast 

__._....__ ~ 
Q3 

U.3ll 

$ 1.1 

L.b 

-- __.,__ - · - - -- __._ --
Q4 Q l Q2 Q3 Q4 Ql 

0.:14 U.:l3 o . .;~ O.:ll U.3:l 0:1/ 

Sl . .l $1.1 $U Sl .l $U $ 1.l 

2b 2b lb 23 u 21 

Field l ntervi~w Findings 
• I he oil spltr i11pacts to K'cbcrg County or its adjacent oounucswcrc not addressee dJiirg field 

inte'Vieyts. 

Tourism Bureaus and Newspapers Reviews I
. 
• Kll'Ul'IB (llUflly w.;~ llt•l t X:.Jiirilly lllt:'ll h l! l'C iq lhe I <"View 0f lll'WSJ.l<lj)t'l .ti l l l'S ~lid Wt!b>ilt>~; 

1 howcv~r, state- c'KI find ngs lndic:~tc that southern counties in 1 c~as tcrdcd :o advertise more to 
I luwi~L• wl•il!! lh! nualheu1 c.:uunlie. l~tded lu d H!Ll lhe <lt:Vt:'l Li>ing lu jJt'UJ.I Ie who 111 !fll i' Juve 

to the- area. 
• State-level findings also ind'cate that soutrerr counties focus on ·ecreation<. l activities such ds 

hsnirg ard birding. 
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Liberty County, Texas 
2011 Population: 76,206 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishme nt, Second Quarter 2009 to First Quarter 2011 

•Total Claims: 6 
•Individual: 2 
• Business: 4 

•Total Cla1ms: $ 105,000 
•Individual : $5,000 
• Business: $100,000 

• Charter Fishing 

j 

Q4 Q1 

0.4 0.4 

Sl 7 $16 

JJ J J 

Q2 Q3 

0.'- 3.4 

S17 $1.8 

J2 J£ 

Field Interview Findings 

Q4 

0.'-

S1.7 

J4 

Ql 

0.4 

$17 

j~ 

1 he oil spill impacts to jbNty lourty we•c not sp<.'cificaily acldr<.'Ss<.'d during field intcrlicws, 
t'-0\vcvcr, flndirgs fro-n intcrv'cwsin "'Ccrtly Harris county inoicatc that the ~cd a as being one of 
the most negot~JE influences in shopirg public perception :~ssociab!d with tre sp II. 

• Harri~ county interviewees a so noted t i·.at a rarge of tour ism ·ndustrit::s were regatively 
irup;,d~1l by (Ill' ~~I ~-p 11, in~Jvd lllg~i!'l.r <-.•ws ir l~r J.w hv~l ~,<I t~~, bwi .M.•r"iu• ~~~d ·u;~inl~tr<in~~. 
rote! overnight ou:upancyrate;, charter boats/fishing, and restaurants vis"tors 

Tourism Bureaus and Newspapers Reviews 
• Liberty Cour t>p1as not explicitly mentio-IO'd in:-"' review of -E'wspapet" a:-ticles, howev<>r. statE'­

Ievel"lndlngs ' ndlc;J:e thot bird w;;1ch'ng ond recreotlorol ilshlns were common ~ctl'lltles In most 
of Texas' coasta count cs. 

• Stote level r1nd ngs olso lndlc;;tethot 1 ex on restourcotsreported J DWH mp.Kt of h gher se::~fooo 
prices, w hich they feli: could not be"'ully passed on to consumers. and an avo dar ce of seafood 
t.:orr~ulllpliun Llue w fe<11s of 1.:011-<IITii'• .lliuu iEider, 2010; Ri_;e ;md Polt!l, 2010). 
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Matagorda County, Texas 
2011 Populat ion: 36,809 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

Q2 

0.3 
------

eavroetiiMl ;.;-·4~"'- .··. -'"'-- ..L- !.J. <L' t;1 .1 

•Total Claims: 204 
• lndividual:65 
• Business; 139 

• Total Claims: $242,308 
• Individual: $8.100 
• Business: $234,208 

JH 

• Marina/ Dock/Ice Houses 
• Hotel/Mote l/Bed & Breakfast 

-

--

• Boat Equipment Supplier /Vendor 

~ 
Q3 

03 

•:. 1.1 

.!!! 

. 

-- -- ~ - -- - -- - ----

l 

Q' Q l Q,2 Q3 Q~ 

0.3 0.3 03 0.3 0 .3 

~11 1 S1 o ~~ 1 .1 $1 .1 $ 1 .0 

~ 1.} .II! !/ 1/ ll 

Field Interview Findings 
• 4ltrougr .lOV'J wa> a recession vcarJ Matagoraa County did not ~c· a large impact. 
• Mat~gnrMt [ ounry ~xpPriFnrprl ~Oil1f' tar h:;ll«~rrl < f.:lllll'"qnn h:trl .1nmP nil n~ th!' hl'"?.rh, 

howf•JPr, in th ~ ilrP:t the otl w·il~ not P~pltritl~· lin>CP.c1to thF- tlWil spill. 
• I~PrviPWt>l'~ ritNi thP mPr.i:, a~ lll' ng '~ n!'gati\if' nflupnr.p in sraping r•.hllr pPrN>ption 

&:sso=lated with the spill . 

Ql 

03 

';>0') 

.!!! 

• "'<lnge .of to,;nsrr ind .Js•ries were neeativel'f imp;u:red by the- oil spill, including decreases in 
laf'Re boats;des, boat service and maintenance, hotel ovemight :>c.tupancv rates, ch2r.er 
boat:s/fi sh nf!, and re$taur .mts "hitors 

Tourism Bureaus and Newspapers Reviews 
• B rd-watch•f'e and r ecreational tishine wen: com~on actiVIties •n most ot Texas' coast~ I 

tOllllties. Then<> was a ·1pl~:> me.-t:on o' the At.dubor Bird Watcl· ine: trail 
• State-level find nR> ;;lso incicate that Texar re...<taurants reported a DWJ-l imoact of h;Rher 

seafood prices, vll"ich they felt cou d not be fully passed on to corsumers, a,·d ar a1t0idance o• 
;e.; food w••~w · 1Jlio11 uw t•J fed•> uf ~:unlamkaliun (E ue1, 2010; Rke<111d Pall'l. 2010}. 
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Nu'eces County, Texas 
2011 Populat ion: 343,281 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter lOll 

•Total Claims: 45 
• Individual: 7 
• Business: 38 

•Total Claims: $1.7M 
• Individual: $12,189 
• Business: $1.7M 

• Hotei/IVlotei{ Bed & Breakfast 
• Charter Fishing 
• Restaurant/Bakery/ Food Stand 

___..__ - ·- ~ -- __.,__ .... 
Qt. Q1 Q2 Q3 Q4 Ql 

!:!.3 !>.l !>.~ !>.~ !>.4 !>.:;! 

SLb ~l1.1 ~.!!> . .! $..!:>.'- $l4 .!} $23.4 

321 3:l!> 3U &2:.: ~30 31.1 

Field lntervlewfindings 
• The o I spill impacts to Ne Jces Cou.nty or its odjacent counties •Nere not ~cre;sed during field 

ir!Prvii"W~. 

Tourism Bureaus and Newspapers Reviews 
• R rri wo:~tc-hing ;mel rPI"Tf'<llinn<~l fio;h ng Wf'rf' comrror ::~rfv tiP~ ir mo~ nf TPlC<'\1 roo:~ .. t;~, ror.nti;><; . 

There WOJS Jmple mentior of the Audubon Bird Wotc.h 'ng tr.:ll. 
• '\t<~tf•-IPVPI findirgo; <~l~n inoir:;:~tP th;:~t TPx;:~n rP~::tur::~nt~ n>pnrfPrl::. OWH imp;:~C"' o: higi'Pr .\P;;fo:'lci 

p· ces, whic:h they fe· t could not be "ully p;;;ssed on to wnst..rners, ;:md ;;;n <Jvo'd;;;nce of seafood 
consumption clu.e- to fe-.us crf contc;m i n~tio1 (Elde-r, 2010; 'l ice- ~f'ld P~tE'I, 203 0) 
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Orange County, Texas 
2011 Population: 82,487(source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

•Total Claims: 34 

•Individual: 12 
• Business: 22 

•Total Claims: $314,828 
• Individual: -
• Business: $314,828 

• Hotel/Motel/ Bed & Breakfast 

0.4 

0.6 

$2.2 

54 

La 
0 ,6 

$2 1 

~4 

U£ 

0.6 

~2.2 

; 3 

UJ 

0.6 

~23 

~G 

Field Interview Findings 

0.4 

0.6 

$2.2 

:i4 

Ul 

0.6 

$2.0 

52 

• The oi ~pill impacts to Oranse County or its acj~ceot tounties were r ot addressed d:urin0 fie d 
inter•ieii'IS, 

Tourism Bureaus and Newspapers Reviews 
• Orange county was not cxp ic t y men; once in tnc review of newspaper articlrs and wcbsltcs; 

hov;cvc·. state-level "lndi r-gs indicate,,. at northern coumics in Texas tend to ad\'crtise more to 
people wro might move to trc area ~han to tourists 

• s:atc-lcvc find ngs also ir dicatc t r at nortrcrn counties focus on rccrcatior al activities s•Jcll as 
hur ting 
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Refugio County, Texas 
2011 Population: 7 ,291 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

• Total Claims:-
• Individual: -
• Business: -

• No industry claims data available forthls 
county 

_..._ - · - ~ 

Q4 Ql Q2 Q3 Q4 Ql 

0.1 0.1 0.1 0.1 0.1 0.1 

$0 1 $0.1 $0.2 $0.1 $0.2 SOl 

b b I I 

Field Interview f indings 
• The oil spi l lmP!lcts to Refugio county or ts adl;;~en t counties were not :;ddYesseo dt..rinrt "ie d 

intrrvir.w~. 

Tourism Bureaus and Newspapers Reviews 
• Rircl warrhing ::~nn rf'rrratinn "ishing wf'rf r.ommnn .:uiivitiP~ ir most of TP'<::t~' r.oo~r<=~ l rnur,tif's. 

There wos ;Jmole rnent'on o' the Audubo'l Bird Wotcl·ing trJil 
• State>-lt'l.·el findings al;.o irclic.?te- th;;.t Te>.ar restaurants reported a DWH impact of hi~her seafood 

prices, which they felt cou d not be fully- passed on to consJmcrs, and an a\'oida'lce of sc·afcoo 
:.:o·1surr pliun du~ l u r~.~~ ~ ul wnlJ niu<~lwn (Eid.:r, 2010; lh;t- ;md P'.;lel,2010). 
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San Patricio County, Texas 
2011 Population: 64J26 (source: u.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establ ishment, Second Quarter 2009 to First Quarter 2011 

~H-JHY-~ 'J ~·~~):1:A:l+t-.tij: 

_-Pa"~ll (i'Ml ~~ .,:r,t[>J!,l),,J;ro.~:f.:i 

• Total Claims: 34 
• Individual: 11 
• Business: 23 

•Total Claims: $631.163 
• Individual: $42,000 
• Business: $589,163 

Q2 

0.7 

$2.3 

52 

··=· 
Q3 

0 .7 

$2 .4 

53 

, (~~~-;rf!T~~·~~~~ju,J{~~~l('ili ~WL'J~:·~~~i- ·) 

i 
1 • Charter Fishing 
! • Restaurant/Bakery/Food Stand 
I 
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0.6 

$2.4 

53 

Ql 

0.5 

$2 6 

52 

Q2 

0.6 

$2.3 

52 

lUI 

Q3 

06 

$2.5 

53 

Field Interview Findings 

Q4 

0 .6 

S2.5 

51 

Ql 

0.6 

$3 0 

54 

• Tre oi. spill irnJXJctsto.San P<ltricioCounty or its nd[;;cent courtles were not i.lddressed durinR 
fit>lrJ intPrVi?WI>. 

Tourism Bureaus and Newspapers Reviews 
• [l rd-watch1ng and reaeat1on ti>hmg 'Nere com'llon :nemes 1n rrost ot Texas' ::oastal co.Jnt es. 

TiteJe Wd~ dlllple 11 1:!1 liuu ur L•1e Audu!Jur· Si1 u W.;khit g l1 dil. 
• State-level findings also ndica te tl·a~ Texar restaurants reoorted a )WI I impact ot higher seafood 

1-'' '-e~, wrtid 1 they fell <..U~ Id nul ~e lu ly p<~~-~ell 01 1 lu \.un:.ul ' lt:l~, Jill.! J ' l dVOiU<~IIU:' uf ~eefuou 
consumption due to •ears ot cootarrination (Cider, 2010: n ce and P<~tel. 2010). 
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Victoria County, Texas 
2011 Population: 87,545 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Payroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

•Total Clai'Tls: • 
• lnd vidue:­
• Business: · 

•Total Claims: 4 
•lnolvldual: 0 
• Business: 4 

• No cla'ms data available for thi$ cou'lty 

<t 

Q4 

0.9 

$3.7 

68 

Ql 

0.9 

$3.5 

68 

Q2 

1.0 

$3.9 

57 

0.3 

0.9 

$3.7 

es 

Field Interview Findings 

Q4 

0.9 

$3.9 

67 

Q l 

0.9 

$35 

71 

• The o 1 spill impoctsto VictoriJ county or its odj~cent counties were not oddressec during f eld 
inta•vh:!w~ 

Tourism Bureaus and Newspapers Reviews 
• v· ~lUrid Cour l•f Wd~ I ol e>.pJ' ~i lly 111\'llliOIII::d i11lh .: n:v CVI t; [ IICIN~I>«~I dl[ic I::S, huWW\:11 ~ldlt.:· 

le'l.'el iindirgs. indic.1te tl1<1t bird w.1tching <1"1d recre.1tion.; l fs.hil•g were (Om-nor .;c"vties. in most 
ot Texas' coasta l count es. 

• State-level Line lnRs 4lso indicate tr:at Texan resuurants repor:ed :a DWH lmpJct of h:nrer si!'Jfood 
prices, ·.-!1-ich they ft>lt could not be- fully p.;ssed on to consu ners, a'1d an <!Voidance of seafuod 
corsumption dur to fears of con:aminatio-, (!older, lUlU; Hice and l'atcl, lU10). 
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Willacy County, Texas 
2011 Population: 22,095 (source: U.S. Census Bureau) 

Travel and Tourism Employment, Pavroll, and Establishment, Second Quarter 2009 to First Quarter 2011 

•Total Claims:· 
• Individual: -
• Business: • 

• Total Claims: ­
• Individual: ­
• Business: -

• No claims data avai lable for t hts county 

Q4 

0. 10 

$03 

16 

Ql 

0.09 

$0.3 

1' 

Q2 

0.09 

$0.3 

V'l 
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009 

$0.3 
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Field Int erview Findings 

Q4 

QOS 

$0.2 

1' 

Q1 

0 .:10 

$0.3 

1-<1 

• The oil spll Impacts to Will~cyco•Jrty or its<~cj;~cent col.mtieswere not addressed during field 
interv cws. 

Tourism Bureaus and Newspapers Review s 
• w II<I~Y! Ollnl)tw~~ nnt f'Xj) irirly llll'ntiotlf'rl in thi" lf'VIPW or OC'W\p~pf'r ilrtic:'l"> ilnil V/l"h~it~\i 

however, state- evel findinHS indicate t l-at southern counties in Texas tended to acvertise more 
lv lOlll i)l~ wl 1il~ lh: mrlh~'III.Vull.i ~~ lt!ml~tJ lu Uilt:~;lli I! Ji.hte•lbill& ,u IJt:OJ.! t' w'·u llli!l,fll 
move to the Jrea. 

• •,t;~tr·li'vl' tinning~ ;~l<o ir ,1ir;,t~ thilt mutht>·n r.o1mtil'~ foru> o" rPrrr;;t.nn;~l ~c:tiwitir~ ~ur- il~ 

tisr ing and b·rcing 
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Gulf Region 

Associated Press- Port Arthur News. 2010. Fickle oil slick scatters its threats across Gulf. Po11 
Arthur News, Jlme 8, http://panews.com/breakingnews/x93706365/Fickle-oil-slick-scatters­
its-threats-across-Gulf 

Associated Press- The Destin Log. 2011. Gulftomism officials 'cautiously optimistic' at 
Sandestin tourism summit. The Destin Log, April 4. 

Associated Press- The Times-Picayune. 20 l 0. Oil causes roughly 2,000 beach closiogs so far. 
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Alabama 

Gulf Shores and Orange Beach Tourism 
N a tiona! Association of Charterboat Operators 
Restaurant 

Florida 

Nonhwest Florida Tourism Council 
St. Petersburg/Clearwater Area Convention and Visitors Bureau 
Visit Florida 
Charter Fishing 
Lodging 
Restaurant 

Louisiana 

Gulf Coast Alliance for Economic and Environmental Resilience 
Houma Area Convention and Visitors Bureau 
New Orleans Metropolitan Convention and Visitors Bureau 
Charter Boat Operator 
Charter Fishing 
Lodging 
Marina Owner 
Restaurant 
Tour Operator 

Mississippi 

Gulf Coast Chapter of the Mississippi Restaurant & Hospitality Association 
Mississippi Coast Regional Tourism Partnership 
Mississippi Hotel & Lodging Association 

Texas 

Galveston Island Convention and Visitors Bureau 
Matagorda County Convention and Visitor's Bureau 
Boat Dealer 
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FIELD INTERVIEWS: LOCAL AND REGIONAL TOURISM BUREAUS 

Thanks for patticipating in tbis discussion. Our company, Eastern Research Group, Inc. (ERG), 
bas been contracted by the Bureau of Ocean Energy Management (BOEM) to help examine the 
relationship between tourism and offshore oil and gas activities in the Gulf of Mexico. As part of 
this project, ERG has been asked to interview local and regional towisrn bureaus, trade 
associations, businesses, and other regional organizations regarding theit· experiences 
surrounding the Deepwater Horizon (DWH) oil spill. Your insights will be invaluable in 
informing our understanding of how the DWH impacted the local travel, towism and recreational 
(TTR) economies and our subsequent repot1 to BOEM. 

The questions below are intended as a guide to our discussion, however, we welcome any input 
from you to help us better understand the tomism bureau's perspective regarding the local 
tourism and recreational economies and the Deepwater Horizon (DWH) oil spill. 

I. Please tell us about yourself and role here at the tourism bureau. 

2. What is the role of the bureau in the tourism and/or recreation economy? 
a. What role does the bureau play in terms oflocal people's recreation? 

3. How are the tourism bureau and its efforts funded? 

4. Can you tell us a little about the tow-ism and recreation economy represented and 
suppotted by your bw·eau? 
a. Geographical area covered? 
b. Primary industries? 
c. Percentage of local economy that is attributable to towism and recreation? 

5. How does the local tourism and recreation economy compare to that of nearby counties? 
The state? The Gulf? 

6. Please describe what travel, tourism, and recreation in your area was like before the 
Deepwater Horizon (DWH) oil spill. 
a. What were the most thriving industries or the biggest draw for tourism and 

recreation? 
b. Approximately w hat percent of the population was reliant on a travel, tow-ism, or 

recreation-related industry for employment? 
c. What approach was taken for marketing the local travel, tourism, and recreation 

economy (e.g. , did they play up pristine beaches or focus on the quality oftheit· 
seafood)? 

7. How did the DWH oil spill impact the local tourism and recreation economy? 
a. Were your shores physically impacted/any beach closures? During what time fi·ame? 
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b. What types of tourism and recreational impacts resulted from the oil spill (e.g., lost 
visitors, lost establishments, lost employees) dming the first six months after DHW? 
After the first year? 
• What were the estimated economic impacts of the oil spill on your county/region? 

c. Relative impacts: 
• Were there certain businesses or industries that were hit harder than others? 

Which tourism and recreational industries seemed to have been least affected? 
• Relative impacts ofbeach vs. non beach areas? 
• Were the local challenges/impacts similar to other sun·ounding counties and 

regions? 
d. Did tourist's public perception of the tourism and recreation opp01tunities or 

destinations change? If so, bow? 

8. What bas the recovery process been like for the local tourism and recreation economy? 

9. Wbat pottion of TTR business bad patrons comprised of clean-up workers rather than 
tourists? 

10. How would you characterize the tourism and recreation economy now compared to pre­
the oil spill (e.g. status of establishments, employment, number of visitors)? 

11. What changes occurred in the nature and structure of TTR economy following the DWH 
oil spill? 
a. Did the effects of the DWH shift economic opportunities from any industry sector or 

geographical are to others in the region or state? If so, please describe. 
b. Have you noticed any trends within the tomism and recreation economy since the 

DWH oil spill (e.g., loss of jobs, tourists visiting other parts of the state)? If yes, 
please describe. 

12. Are there any ongoing or unresolved challenges faced by the local tourism and recreation 
economy as a result ofDWH? 

13. Wbere do you see the tourism and recreation economy going (or needing to go) over the 
next five years? 
a. Barriers for the future tourism and recreation economy? 
b. Facilitators for the future tomism and recreation economy? 

14. Wben the DWH oil spill occurred, what were the key challenges that the tourism bureau 
faced? 

15. How did the tourism bureau respond to the challenges presented by the oil spill? 
a. What methods of response were used? 

• How did you decide where to direct your effotts? 
• Did the response methods used alter the way that the tourism bw·cau functioned or 

its areas of focus pre-DWH? If so, please describe. 
b. How was tbis response or set of responses funded? 
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• To what extent did BP funds offset ITR losses? 
c. Were efforts successful? 

• Were there any limitations to the methods used? 
• \Vhat worked, what didn't work, and why? 
• How did you measure success? 

d. Would you do anything differently if an incident like this were to occur again? If so, 
please describe. 

e. Is there particular information or resources that would have benefitted your response 
efforts? If so, please describe. 

16. Is there anything we missed? Questions that we should have asked? 

17. Do you have any other comments or feedback that you would like to provide? 

Thank you for your time and participation! 
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FIELD INTERVIEWS: TRADE ASSOCIATIONS 

Thanks for patticipating in tbis discussion. Our company, Eastern Research Group, Inc. (ERG), 
has been contracted by the Bureau of Ocean Energy Management (BOEM) to help examine the 
relationship between tourism and offshore oil and gas activities in the Gulf of Mexico. As part of 
this project, ERG has been asked to interview local and regional tomisrn bureaus, trade 
associations, businesses, and other regional organizations regarding theit· experiences 
surrounding the Deepwater Horizon (DWH) oil spill. Your insights will be invaluable in 
informing our understanding of how the DWH impacted the local travel, towism and recreational 
(TTR) economies and our subsequent repot1 to BOEM. 

The questions below are intended as a guide to our discussion, however, we welcome any input 
from you to help us better understand the trade association's perspective regarding the local 
tou1ism and recreational economies and the Deepwater Horizon (DWH) oil spill. 

2. Please describe the industry or sectors suppotted by your trade association as well as your 
role in the association? 
a. Geographical area covered? 
b. Characteristics of your members (e.g., corporations vs. independent business 

owners)? 

3. What percentage of your members' revenues is attributable to tourism and recreation? 

4. Does the association have a role in promoting tomism? 

5. How are the association's efforts funded? 

6. Are you part of a larger national organization? Linked to other trade associations in the 
Gulf? 

7. Please describe what travel, tourism, and recreation sectors affiliated with your trade 
association were like before the Deepwater Horizon (DWH) incident. 

• Volume of towists 
• Number of employees 
• Revenue generated 

a. What approach to marketing was taken for the industries involved in the association 
prior to the oil spill? 

8. How did the D\VH oil spill impact the industries/businesses involved in the Association? 
a. What were the key challenges that you and your members faced? 
b. What are some of the direct impacts felt by your members 

• Did the type of patrons (e.g., clean-up workers vs. tourists; spending patterns) 
change? 

c. What are some of the indirect impacts felt by your members? 
d. Relative impacts: 
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• Were there certain businesses (e.g. , independent; newer) or industries that were 
harder hit than others? 

Which tourism and recreational industries seemed to have been least affected? 
• Were the industry challenges/impacts similar to other Gulf regions? 

e. Did tourist's public perception of your industry change? If so, bow? 

9. What has the recovery process been like for the industries/businesses represented by your 
Association? 
a. How did businesses respond to the DWH oil spill? 
b. What methods of response were used (e.g. , PR, environmental mitigation)? 
c. How were these responses funded? 

• What was the experience ofbusinesses submitting claims and receiving payment? 
Length of time to process claim? 
Did the claim process present any challenges? 
Is this experience similar to other local businesses or businesses within your 
industry? 

• Were there other businesses that you know of that didn't have their claim(s) 
granted? 

d. Were efforts successful? 
• What worked, what didn't work, and why? 
• How did you measure success? 

e. Would you do anything differently if an incident like this were to occur again? If so, 
please describe. 

f. Is there particular information or resources that would have benefitted your response 
efforts? If so, please describe. 

10. What is the tourism and recreation economy like now for the industries/businesses 
represented by your Association? 

1 L. What changes occurred in the nature and structure ofTTR economy following the DWH 
oil spill? 
a. Did the effects of the DWH shift economic opportunities from any industry sector or 

geographical are to others in the region or state? If so, please describe. 
b. Have you noticed any trends within the tourism and recreation economy since the 

DWH oil spill (e.g., loss of jobs, tourists visiting other parts of the state)? If yes, 
please describe. 

12. What pOttion of TTR following the spill was comprised of clean-up workers versus 
tourists? 

13. Are there any ongoing or unresolved challenges faced by the local tow-ism and recreation 
economy? 

14. Where do you see the tourism and recreation economy going (or needing to go) over tbe 
next five years? 
a. How will this affect the industries and businesses that you represent? 
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• BatTiers for the future tourism and recreation economy? 
• Facilitators for the future tourism and recreation economy? 

15. When the DWH oil spill occuned, what were the key challenges that the trade association 
faced? 

16. How did the trade association respond to the chal lenges presented by the oil spill? 
a. What methods of response were used? 

• How did you decide where to direct your effotts? 
• Did the response methods used alter the way that the association functioned or its 

areas of focus pre-DWH? If so, please describe. 
b. How was this response or set of responses funded? 

• Did the trade association receive any BP funds? 
• To what extent did BP funds offset TTR losses? 

c. Were efforts successfi..tl? 
• Were there any limitations to the methods used? 
• Wbat worked, what didn't work, and why? 
• How did you measure success? 

d. Would you do anything differently if an jncident like tlus were to occur again? If so, 
please describe. 
e. Is there particular information or resources that would have benefitted your 

response efforts? If so, please describe. 

17. Is there anything we missed? Questions that we should have asked? 

18. Do you have any other comments or feedback that you would like to provide? 

Thank you for your time and participation! 

182 

US_PP _BOEM000306 



FIELD INTERVIEWS: B USINESSES 

Thanks for patticipating in tbis discussion. Our company, Eastern Research Group, Inc. (ERG), 
bas been contracted by the Bureau of Ocean Energy Management (BOEM) to help examine the 
relationship between tourism and offshore oil and gas activities in the Gulf of Mexico. As part of 
this project, ERG has been asked to interview local and regional tomisrn bureaus, trade 
associations, businesses, and other regional organizations regarding theit· experiences 
surrounding the Deepwater Horizon (DWH) oil spi ll. Your insights will be invaluable in 
informing our understanding of how the DWH impacted the local travel, towism and recreational 
(TTR) economies and our subsequent repot1 to BOEM. 

The questions below are intended as a guide to our discussion, however, we welcome any input 
from you to help us better understand the local business perspective regarding the local tourism 
and recreational economies and the Deepwater Horizon (DWH) oil spill. 

I. Please tell us a little bit about your business. 
a. Years of operation? 
b. Independently owned? 
c. More than one location? 
d. Number of employees 

• Number or Percentage of seasonal employees? 
e. Estimate number of annual visitors/customers 

• About what percent of your annual customers are considered "tourists" (i.e. from 
greater than 50 miles away)? 

2. Please discuss your reliance on coastal resources (e.g., located on water; customer base is 
tomists; seafood)? 

3. How would you describe the functioning of your business (e.g., visitors, revenue, etc) and 
its broader industry before the Deepwater Horizon (DWH) oil spill? 
a. Were there significant impacts on your businesses due to the recession? Lingering 

effe.cts ofHunicane Katrina? 

4. When did oil atTive in your area? 

5. How did the DWH oiJ spill impact yow- business? 
a. What were the key challenges that you faced? 
b. What are some of the direct impacts felt by your business (e.g. , loss of revenue, 

employees; type of customer or spending pattem)? 
• Were these impacts similar to other businesses in your industry within the region? 

Please explain. 
c. Wbat are some of the indirect impacts felt by yom business? 
d. Did tourist's public perception of your business or the broader industry change? If so, 

bow? 
6. What bas the recovery process been like for your company? 
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a. How did your business respond to the D\~ oil spill? 
b. Did you work with other organizations (e.g., trade association; tourism bureaus; other 

business owners) 
c. Wbat methods of response were used (e.g., social media, change in cancellation 

policies, PR)? 
• How did you decide where to direct your effmts? 
• Did the response methods that you implemented alter the way that you did 

business pre-DWH? If so, please describe. 
d. How was this response or set of responses funded? 

• What was your experience like submitting a claim and receiving payment? 
Length of time to process claim? 
Did the claim process present any challenges? 
Is this experience similar to other local businesses or businesses within your 
industry? 

• Were there other businesses that you know of that didn 't have their claim(s) 
granted? 

e. Were efforts successful? 
• What worked, what didn't work, and why? 
• How did you measure success? 

f. Would you do anything di fferently if an incident like this were to occur again? If so, 
please describe. 

g. Is there particular information or resources that would have benefitted your response 
efforts? If so, please describe. 

7. Wbat are your business and its broader industry like now (e.g. status of establishments, 
employment, number of visitors)? 

8. Wbat changes occurred in the nature and structw·e ofTTR economy following the DWH 
oil spill? 
a. Did the effects of the DWH shift economic oppmtunities from your business or 

broader industry to any other sectors in the region or state? Tf so, please describe. 
b. Have you noticed any trends within the broader tourism and recreation economy since 

the DWH oil spill (e.g. , loss of jobs, tourists visiting other patts of the state)? If yes, 
please describe. 

9. Are there any ongoing or unresolved challenges faced by your business or the local 
toUiism and recreation economy as a result of the oil spill? 

1 0. Where do you see the tourism and recreation economy going (or needing to go) over the 
next five years? 
a. Barriers for the future tomism and recreation economy? 
b. Facilitators for the future toruism and recreation economy? 

11. Is there anything we missed? Questions that we should have asked? 

12. Do you have any other comments or feedback that you would like to provide? 
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Thank you for your time and participation! 
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FIELD INTERVIEWS: GULF COAST ALLIANCE FOR ECONOMIC A.~D ENVIRONMENTAL 
RESILIENCE 

Thanks for patticipating in this discussion. Our company, Eastern Research Group, Inc. (ERG), 
has been contracted by the Bureau of Ocean Energy Management (BOEM) to help examine the 
relationship between tourism and offshore oil and gas activities in the Gulf of Mexico. As part of 
this project, ERG has been asked to interview local and regional tourism bureaus, trade 
associations, businesses, and other regional organjzations regarding their experiences 
surrounding the Deepwaler Horizon (DWH) oil spi ll. Your insights will be invaluable in 
informing our understanding of how the DWH impacted the Gulf Coast travel, tourism and 
recreational (TTR) economjes and our subsequent report to BOEM. 

The questions below are intended as a guide to our discussion, however, we welcome any input 
fi-om you to help us better understand the tourism bureau's perspective regarding the local 
towism and recreational economies and the Deepwater Horizon (DWH) oil spilL 

1. Please tell us a little bit about the formation of the Gulf Coast Alliance for Economic and 
Environmental Resilience and your role in the Alliance. 
a. How did the organization form and who are the members? 
b. Do you have paid staff or do you have other jobs? 
c. How are the Alliance's efforts funded? 
d. How active are members? 

2. What are the aims of the Alliance and its role in the tourism and recreation economy? 
a. Wbat percent is tourism initiatives compared to other Alliance economic areas? 
b. How has/does the Alliance work with other agencies and organizations such as 

NOAA and the GulfofMexico Alliance (GOMA)? 

3. How did the DWH oil spill impact the local tourism and recreation economy? 
a. Wbat types of tourism and recreational impacts resulted from the oil spill (e.g. , lost 

visitors, lost establishments, lost employees) 
b. Relative impacts: 

• Were there cettain businesses or industries that were hit harder than others? 
Which tow·ism and recreational industties seemed to have been least affected? 

• Relative impacts ofbeach vs. non beach areas? 
• Were the local challenges/impacts similar to other swTounding counties and 

regions? 
c. Did tourist's public perception of the tomism and recreation oppmtunities or 

destinations change? If so, bow? 
• Was this change in public perception specific to particular areas? 

4. According to a factsheet that we located online about the Alliance, we saw where the 
Alliance «developed surveys to gauge the impact of the spill on coastal businesses". 
a . Wbat types of surveys were developed to gauge the impact of the spill on coastal 

businesses? 
b. Wbo was surveyed? 
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c. How was the survey implemented? 

5. What were the survey findings? 
a. Is a there a copy ofthe findings available to us? 

6. Were the survey findings used to direct Alliance efforts? If so, bow? 

7. What bas the recovery process been like for the Gulf coast toutism and recreation 
economy? 
a. How did the tourism and recreation economies respond to these challenges? 

• Did responses differ among states? Industries? 
b. How did the physical presence of oil on the beaches impact businesses? 

• What impact did oil on beaches have (i.e., what were shott term vs. longer term 
impacts) 

8. Please describe what the claims process was like for businesses. 
a. What kind of claims help did the Alliance provide? 
b. Approximately bow many businesses did the Alliance assist in claim preparation? 

9. In terms of businesses, industries, or regions dealing with the DHW oil spill: Were any 
best practices identified for economic recovery or resiliency? If so, please describe. 
a. Has the Alliance promoted these best practices? If so, how? 

10. How did the Alliance respond to the challenges presented by the oil spill? 
a. What methods of response were used? 

• How did you decide where to direct your effmts? 
b. How was this response or set of responses funded? 

• To what extent were you able to access BP funds or pa1ticipate in the toUlism 
promotions developed with BP money? 

c. Were efforts successful? 
• Were there any limitations to the methods used? 
• What worked, what didn't work, and why? 
• How did you measure success? 

d. Would you do anything differently if an incident like this were to occur again? If so, 
please describe. 

e. ls there particular information or resources that would have benefitted your response 
efforts? If so, please describe. 

11. What were/are the most beneficial aspects of the business associations and other 
organizations working together to address DWH issues? The most challenging? 

12. Are there cettain states or regions that are recoveting faster than others? If so, what areas, 
and what has increased their recovery process? 

13. What is the tourism and recreation economy like now (e.g. status of establishments, 
employment, number of visitors)? 
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14. What changes occurred in the nature and structure ofTTR economy following the DWH 
oil spill? 
a. Did the effects of the DWH shift economic opportunities from any industry sector or 

geographical are to others in the region or state? If so, please describe. 
b. Have you noticed any trends within the tourism and recreation economy since the 

DWH oil spill (e.g., loss of jobs, tourists visiting other parts of the state)? If yes, 
please describe. 

15. Are there any ongoing or unresolved challenges faced by the local tourism and recreation 
economy? 

16. In working with communities, governments, academia and other pattuers to identify ways 
to protect and improve the economic resiliency of the Gulf Coast, what were some of 
your findings/take-aways? 

17. Where do you see the tourism and recreation economy going (or needing to go) over the 
next five years? 
a. Barriers for the future towism and recreation economy? 
b. Facilitators for the future tourism and recreation economy? 

18. Is there anything we missed? Questions that we should have asked? 

19. Do you have any other comments or feedback that you would like to provide? 

Thank you for your time and participation! 
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